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ABSTRACT 

As a result of the second wave of feminism that aimed to eliminate gender inequity 

against women in general, and in education in specific, many studies were carried on in the 

area of gender and language in education since the 1960s (Scourfield, 2010). In particular, 

many studies were conducted on textbooks, because they are the “mirror” of education (Saleem 

and Zubair, 2013). 

Examination of gender and language in textbooks in different contexts reveal a negative 

attitude in terms of men overrepresentation and firstness, and gender-stereotypical roles. 

Unfortunately, no previous studies in this field were conducted in the Bahraini context. Thus, 

this study that aims to study a Bahraini English series of textbooks (Backpack), and examine 

the reciprocal effect of this series and society on each other, has been conducted, because 

through these textbooks, students have their primary experience with English language. 

Fairclough’s (2015) three-stage model for critical discourse analysis has been adapted. 

These stages quantitatively describe the representation, then interpret this description, and 

finally explain it based on the Bahraini context. Results of this study reveal that, in general, 

these textbooks work for more gender equity. However, men firstness and some gender-

stereotypical roles still persist across the series. Through comparison between these results and 

the Bahraini society, it is concluded that, despite the institutional regulations, the Bahraini 

society has a strong influence on the representation of gender in these textbooks. 
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Chapter 1: Introduction 

Before birth, humans’ biological sex is determined as males or females. The day they are 

born, many parents start inducing their gender by clothing them in either pink or blue. This 

“tradition” acts as the first practice of socialisation. Pilcher and Whelehan (2004) define 

socialisation as the course where an individual is learning a set of knowledge and behaviour 

that are accepted by a certain society for the purpose of shaping his/her identity. Consequently, 

a life-long conflict begins between individuals and society when they start forming their 

identity. One of the crucial aspects of identity is gender (Butler, 2006). Thus, children learn to 

position themselves as women and men based on how they are represented in the society, and 

not acting accordingly is considered as a social failure (Davies, 2002).  

As a result of the second wave of feminism that started in the 1960s and focused on 

access of girls to education, removal of job barriers, and reduction of violence against women 

(Walby, 2011), attention was drawn to gender inequity in education (Scourfield, 2010). 

Consequently, the broad area of gender and language has been widely researched (Sunderland, 

2006). Eckert and McConnell-Ginet (2003) report that in the past two decades, numerous 

studies were conducted on gender stereotypes through language; most of them reveal 

stereotypes that are in favour of men being the more capable gender and women being more 

emotional and less beneficial; as a result, the whole world is working for more gender equity. 

In Bahrain, similar efforts were made to accomplish gender equity. In 2002, Bahrain 

joined the Convention on the Elimination of all forms of Discrimination against Women 

(CEDAW) (Supreme Council for Women in Bahrain, 2015). Based on Article 5 of this 

convention about Role Based Stereotypes, and based on Article 10 about Education (UNICEF, 

2011), discrimination against women in education field should end. Despite these efforts, none 

of them were focused on researching what is described by Saleem and Zubair (2013) as the 
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sacred place of learning all about life; school, in general, or the “mirror” of education, which 

is textbooks, in specific. 

However, on other contexts, lots of studies in the specific area of gender and textbooks 

have been conducted for the aim of exploring the reality of gender representation and altering 

existing practices. Most of these studies used different methods of text analysis. So, as a 

teacher, who plays a role in socialising students, I decided to conduct this research for the hope 

that it bridges the gap in the Bahraini literature, giving me and other Bahraini educators, a clear 

view of the current Bahraini situation in this neglected topic. Ultimately, if gender inequity 

practices are detected, this research should work as a guide for both teachers and policy makers 

to develop the Bahraini society in terms of gender socialisation.  

This research does not aim to merely explore how gender is represented in Bahraini 

English textbooks; it aims to proceed further by examining these books on the post-structural 

level. By the end of this research, the following questions should be answered: 

1. How do the Bahraini English textbooks (Backpack series) represent gender in terms of 

visibility of men and women, women’s and men’s order of appearance, adjectives 

associated with each gender, women’s and men’s activities, and women’s and men’s 

semantic roles? 

2. What are the reasons and effects of this representation in the Bahraini social context? 

Therefore, Fairclough’s (2015) model for critical discourse analysis (CDA) has been 

adapted. This three-stage model consists of description, interpretation, and explanation. The 

first stage aims to describe the representation of gender in text of the particular series. The 

second stage aims to interpret this description, and the third stage explains the reasons of this 

representation from the context of text. Thus, the first question is answered through the first 

two stages. The first stage aims to collect quantitative data through counting frequencies based 
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on a modified version of Esmaili and Amerian’s (2014) criteria. The second stage aims to 

interpret the quantitative data collected from the first stage. The second question is answered 

through the third stage that aims to explain this representation of gender through attributing it 

to certain characteristics of the Bahraini society. 
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Chapter 2: Literature Review 

As discussed in earlier parts, language and gender has been a widely researched topic 

since the 1960s. Therefore, many interrelated issues have been discussed in previous literature. 

In this chapter, four main issues are deliberated to provide a theoretical background for the 

context of the study. The first section discusses the definition of gender. The second section 

considers gender socialisation. The third section studies the power of language in gender 

socialisation and where textbooks fit in this process. The last section recapitulates relevant 

previous studies. 

2.1:  Gender vs. sex: what is gender? 

Glover and Kaplan (2009) describe gender as an ever changing term, and a wide debate 

about gender is defining it. Gender is frequently referred to as the social domain of being a 

female or male that results into difference in identity, behaviour and traits (Scourfield, 2010). 

The word gender is commonly used to make this distinction between the social and biological 

aspects of being a male or female (Picher and Whelehan, 2004). This distinction between the 

terms sex and gender was not made until the 20th century based on the social construction 

theories (Colebrook, 2004).  

In simple words, people are born and their sex is female or male, while their culture 

constructs their gender to sort them into women or men (Butler, 1993). As argued by Butler 

(2006), if this is the case, then there is no need to link gender to sex. In other words, if sex is 

autonomous from gender, then masculinity could be the gender of either men or woman, and 

the same is applicable to femininity. 

Another widely debated issue, as expressed by Stanley (2002) is, are the differences 

between men and women caused by gender or sex? As Eckert and McConnell-Ginet (2003) 

assert, the individual’s hormones and genitalia affect some gender traits, but they do not 
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determine occupation or use of colour lexis; they are a creation of the society. As a proof of 

the effect of society on gender, although all females share the same sex, and all males share the 

same sex, among the same sex, people perform different behaviours, which makes gender an 

indefinite entity (Mooney and Evans, 2015). Yet, another point to consider is, when people 

describe the difference between sex and gender as nature versus nurture, they neglect the fact 

that they treat sex as a given object; humans are either females or males. However, even the 

biology of human sex is not fixed; it varies according to changes and trends in the field of 

human biology studies (Scourfield, 2010). This signifies that gender is defined based on sex, 

while sex in itself is just a supposition (Butler, 1993). 

Therefore, while it is highly problematic to allege that sex is a fixed biological aspect, 

and it is impossible to measure the impact of either nature or nurture on gender, the question 

of what gender is, cannot be answered. So, gender is a word that can be perceived and 

interpreted differently in each case and context. Thus, this study will not provide a fixed 

definition of gender. This study is going to explore how it is conceptualised in the particular 

context of the study, because, as Butler (2006) states, gender identity is not merely one defined 

independent identity; it interconnects with racial, ethnic, sexual and regional identities.   

2.2: Gender socialisation vs. gender identity: what is normal? 

Lazar (2005) states that in the famous gender binary, people’s gender identity is either 

women or men. Bakar (2014) elaborates, women are expected to be feminine and men are 

expected to be masculine, and the definition of what makes them feminine or masculine is a 

set of behaviours that are defined differently in different communities. This simple view 

implies the role of cultural ideology in the construction of our gender identity. The impact of 

ideology on gender identity is almost taken for granted, and it is perceived by people holding 

a certain ideology as the natural way of thinking. This is the point where gender stereotypes 
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are produced, and people’s gender identity is flattened and simplified as if it is what should 

occur “naturally” (Lazar, 2005). Gender identity is shaped by many factors: inner and outer, 

and biological and social (Gove and Watt, 2004). Because gender intersects with race, social 

class and other factors when forming identity, it is intricate to analyse how gender identity 

evolves in one community, and how stereotypes for each femininity and masculinity in each 

different community are created (Reay, 2001).  

Woodward (2004) discusses, as individuals, people take an active part in their identity 

formation, while their surrounding society plays a dynamic role influencing it; however, the 

only variable here, is the amount of control they exercise over this external effect. Thus, people 

are the product of internalising the social factors impacting them through socialisation. 

Consequently, people might fall under the pressure of acting as expected from them rather than 

acting as they believe is right. As a way of explaining the role of agents of socialisation in 

identity formation, it is beneficial to review Bronfenbrenner’s ecological theory. 

2.2.1 Gender socialisation: Bronfenbrenner’s ecological theory: 

This theory can be summarised in the concept that the individual child’s identity is 

influenced by systems of society in the process of socialisation. These systems are 

microsystem, exosystem, and macrosystem. Microsystem is represented in the close circle of 

family and peers, followed by exosystem, which is composed of extended family, school 

members, neighbors, media, and parent’s work environment. The last circle is macrosystem, 

which includes history, social conditions, economic system, culture, and laws (Puentes and 

Gougherty, 2011). It is assumed that the closest the system is to the individual, the more direct 

influence it has on her/him. This means that family has the most direct influence on the process 
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of socialisation, while textbooks, for example, represent history, laws and culture, and therefore 

their impact comes later on in life (Scourfield, 2010).  

 

This synthesis complicates the analysis of the effect of one social factor on socialisation. 

For instance, we cannot measure the effect of school on the process of socialisation. However, 

it is crucial to separately evaluate the type of messages produced by each of them, in order to 

detect the sources of negative socialisation i.e. stereotypes (Scourfield, 2010).  

Another point to be considered in this model is, the wider circles influence the narrower 

ones. This signifies that the macrosystem represented in the culture, laws and history, impact 

the microsystem represented in family and peers, which means the values transmitted by family 

and peers are already created by the greater macrosystem (Smidt, 2013). Thus, the gender 

identity of a child is directly influenced by the culture that comprises language, religion, 

costumes, and ways of speaking, gazing, and learning (Smidt, 2013). In all of these cultural 

aspects, gender socialisation acts are embedded; girls are socially expected to dress, eat, and 

sit differently from boys in different cultures.  

Therefore, as Gooden and Gooden (2001) declare, children’s aspirations and 

accomplishments can be limited by stereotypes; they prevent individuals from discovering their 

Figure1: Bronfenbrenner’s ecological theory (Niederer et al., 2009) 
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preferred activities and interests according to their personalities and abilities. One example that 

is discussed by Kane (2013), in educational achievement, some people attribute achievement 

gap to biology, claiming that girls’ minds are “wired” for languages while boys’ minds are 

“wired” for mathematics. Most of current studies indicate insignificant biological difference in 

the brains of girls and boys, and they suggest that the way a particular gender is perceived 

affect the child’s experience (Smidt, 2013). This, consequently, affects their perception of 

themselves and eventually reinforces a particular stereotype. This effect serves as a support to 

the notion of the differences between genders rather than emphasising the similarities between 

them, which are, originally, the rule not the exception (Smidt, 2013). For example, in a mixed-

gender class, a teacher might have the assumption that boys are better performers in 

mathematics and give them more attention and praise accordingly. This leads students to 

assume that boys are better in this area, despite the fact that, originally, there are no differences 

between genders. As a result of these stereotypes, girls and boys are positioned, punished and 

reinforced differently (Bukatko and Daehler, 2012). Here lays a responsibility on teachers, 

instead of maintaining these stereotypes, to be aware of them, and challenge them, in order to 

give students equal opportunities. 

The struggle here is, as Glover and Kaplan (2009) deliberate, resistance to a particular 

social perception of a gender may be considered as fantasising to be another gender. For 

example, when a man becomes a ballet dancer, he might be accused to be pretending to be a 

woman.  As a result, when it comes to gender, people form more than one identity; each is 

influenced and represented in one particular setting (Sunderland and Litosseliti, 2002). For 

example, in a typical situation, a male would tend to express his “masculinity” in front of his 

friends more than he would with his mother.  

As explained by Baker (2008), people find themselves obligated to belong to one of the 

gender binary categories in order to fit in, and people who do not are marginalised. This is the 
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conventional situation that is usually found. However, as revealed later in the same book, in 

contemporary world, post-traditional societies have emerged. People now challenge the old 

sets of knowledge given by the society (i.e. socialisation) and move forward for novice ideas. 

A clear example of this novice way of thinking is the Queer theory that, according to Pilcher 

and Whelehan (2004), questions what is considered normal behaviour in terms of gender, and 

it emphasises the decline of the rigid gender binary by exploring different gender identities 

(Kane, 2013). As a result, it has become increasingly common to find the words femininity and 

masculinity in plural (femininities and masculinities), which articulates the awareness of the 

differences among the one gender (Skelton and Francis, 2005). 

This change in the perception of gender indicates that the influence of gender 

socialisation and gender identity is interchangeable. As humans, we have the power to impose 

identities that liberate us and the surrounding community from conventional views. Eventually, 

embracing our identities as we are, without falling under the pressure of stereotypes, is a part 

of socialising other people, because all individuals are active participants in the community 

who function on the social microsystem of socialisation. Here lays responsibility on teachers, 

to raise students who are actively engaged in changing the world, rather than being passive 

recipients of its traditions. Teachers play a crucial role in gender-socialising children; they 

punish and reinforce different behaviours from different genders, in terms of attitudes and 

academic performance (Bukatko and Daehler, 2012). What teachers model inside the class 

directly influences students’ perception of the world around them and shape their identity 

(Kane, 2013). 

2.3: The power of language in gender socialisation 

To analyse the effect of language on the way people think, the Sapir-Whorf hypothesis 

is highlighted. This hypothesis was conceived by the linguist Edward Sapir and the 
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psychologist Benjamin Lee Whorf. This hypothesis can be summarised in the words of 

Goddard and Meân (2009, p.1) as, “we are not simply passive recorders of what we find around 

us in language; rather, we impose our ideas on our environment as a result of the language we 

have.” Thus, when we acquire a language, we acquire notions and ways of thinking as well. 

This influence, as described by Mooney and Evans (2015), can be extended to longer periods 

of time, which means that ideas people receive now can leave a deeper impact on the way they 

think and behave in the long term. 

According to Goddard and Meân (2009), in English, there are sex-exclusive words like 

hunk and buxom. The influence of English language on gender socialisation is highly evident; 

this can be seen through asymmetry in words like bachelor/spinster (Mooney and Evans, 

2015).  This asymmetry suggests that women have a “limited” period of time to marry, while 

men can get married anytime, because, regardless of age, a man is always called a bachelor, 

while women are called spinsters as soon as they get older without marriage. These instances 

if not highlighted and criticised, they eventually create a sense of connotation where a certain 

experience or feeling is associated with a word (Goddard and Meân, 2009), which consequently 

creates a sexist dimension to English language in the minds of its learners. 

The preceding lines discuss the power of the language in general. More specifically, 

reflecting on school context, language is more influential. The reason, as examined by Saleem 

and Zubair (2013), is the blind trust that children embrace for school education as a result of 

the lack of development in their analytical skills at this early age. Consequently, as stated by 

Fairclough (2015), schools are powerful tools to sustain or alter ideas. In brief, language is 

power, but the question here is, who owns this power? As discussed by Fairclough (2015), the 

controllers of any discourse are the powerful participants in it, and in the case of text as a form 

of discourse, there is a hidden power. By examining the language of people, their ideology can 

be detected, which means ideology controls people’s use of language, and at the same time, 
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people express their ideology through language, and here lays the power of language (Mooney 

and Evans, 2015). According to Fairclough (2015), the powerful participants in a discourse 

force their ideology, and after some time this ideology is considered common sense in this 

particular discourse. Applying this to textbooks, these textbooks represent the shared product 

of stakeholders’ ideologies involved in education (Biemmi, 2015).  

Another question, does the gender representation affect the culture or vice versa? On the 

one hand, Esmaili and Amerian (2014) conducted a study about gender representation on the 

Iranian English textbooks, which revealed gender inequity. They attributed this inequity to the 

Iranian culture. On the other hand, Lee (2014a) devised a comparative study in Hong Kong 

about primary English textbooks used in the 1980s and at the present. The findings indicated a 

significant increase in the appearance of women, and an increase in the representation of non-

stereotypical roles, which are attributed to the development of the society. These two studies 

represent the effect of society on textbooks. This creates the insistent need to use textbooks as 

ambassadors of change.  

However, in a research done by Foulds (2013) on the Kenyan context as a former colony 

of Britain, it demonstrated that English textbooks work for gender equity and provide a variety 

of gender identities through teaching the British culture. Yet, most of Kenyan students reported 

gender confusion, because their textbooks do not represent their society and its ideologies. 

Therefore, a point to be considered from this experience is the fact that these books cannot be 

the only source of change; they should be compared with the society, and then efforts should 

be directed to change ideas of the society based on the books. As Sunderland (2006) asserts, 

the pressure against sexist language led to changes in the English language. One salient 

example is the shift in job titles to be gender-neutral, such as police officer instead of 

policeman. From this discussion, we conclude that the influence of language and culture is 
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reciprocal, and we should always ensure the positive effect they have on each other, by 

examining each one separately. 

This creates a necessity to examine textbooks in terms of gender, because for some 

students, they serve as the core source of information for learning about the world (Puentes and 

Gougherty, 2011). Using these books to learn the English language, students do not learn the 

language only; rather, they are exposed to the ideologies and culture associated with the 

language of the particular context. On the other hand, language as a power converts it into a 

tool of change in cultures. 

2.4: Representation of gender in text 

Many studies have been conducted in the field of gender and text in general, and 

numerous studies in several countries were conducted on the topic of gender representation in 

English textbooks. Most of these studies indicate negative results in terms of gender stereotypes 

and inequity, and although they are small studies, and most of them do not claim the 

generalisability of their results, those studies, if combined, create a huge negative assumption 

(Eckert and McConnell-Ginet, 2003). In the following part, some of these studies are 

summarised. 

2.4.1 Gender and text: 

Sunderland et al. (2002) summarised research done in the area of gender and text in the 

1970s-1980s as the following: both genders performed stereotypical roles (e.g. Cincotta, 1978; 

Hartman and Judd, 1978), where men were overrepresented (e.g. Hellinger, 1980), with a wider 

range of occupations (e.g. Schmitz, 1975; Porecca, 1988), and women were more emotional 

(e.g. Hartman and Judd, 1978). In conversations, men spoke first with more lines, while women 

had fewer contributions (e.g. Hartman and Judd, 1978; Talansky, 1986). 
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Baker (2010) carried out a study on different texts of British English using corpus 

analysis. Major findings of this study indicated that, quantitatively, genders were equally 

represented, but qualitatively, he concluded that gender stereotypes still exist.  

In a corpus analysis study about gender construction through online text, Bakar (2014) 

quantitatively and qualitatively analysed online texts from personal advertisements by single 

Malaysian adults from the website my.match.com. The purpose was to conclude how people 

express their masculinity or femininity. He found that women and men obviously performed 

stereotypical images to impress the other genders. 

2.4.2 Gender and textbooks:  

Saleem and Zubair (2013) presented findings of several studies about textbooks from 

1986-2003 that reported male dominance in representation (e.g. Kalia, 1986; Shah and 

Khurshid, 2002), and persistence of gender stereotypes in occupations and roles (e.g. Leach, 

2003; Obura, 1991). 

Biemmi (2015) conducted a review of studies of textbooks used in the Italian education 

system since 1980’s until the present time. Results suggested that despite the common 

perception in Italy that school environment is a working force towards gender equity, textbooks 

were merely a mirror of the Italian society’s sexist practices. The review included studies that 

used a variety of methods, and their findings can be summarised in the overrepresentation of 

men, and the persistence of stereotypical images in textbooks. 

In a study about English textbooks, Sovič and Hus’s (2015) study that aimed to examine 

the visual texts in young learners’ textbooks in Slovenia using content analysis method, 

emphasised findings of other studies in other contexts. These findings are the 
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overrepresentation of men over women, and the enhancement of the role of women as quiet 

and passive contrasted with the image of men as socially active participants. 

Lewandowski (2014) conducted a diachronic study that compared three grammar books 

published in the UK in the 1970s-1980s and three grammar books published in the same 

country in the 21st century using corpus analysis. Its interesting findings suggested an 

improvement in terms of working for more gender equity in representation and stereotypes. 

2.4.3 Gender and English textbooks in Asian contexts:  

To have a comparable context for this study, similar studies published in Asian countries 

are considered, because according to Sunderland (2000) cited by Barton and Sakwa (2012), 

textbooks used in developing countries receive less attention regarding the issue of gender. All 

of these studies targeted books and textbooks used to teach English. Also, they used criteria-

based analysis, with different methods of discourse analysis.  

In the Pakistani context, two studies are reported with similar findings. The first study 

discussed is by Saleem and Zubair (2013). The findings of this study suggested that although 

women have recently had a great share of authorship of textbooks, gender stereotypes still exist. 

The second study is by Jabeen and Ilyas (2012) using content analysis method. The study was 

conducted on stories used in primary classes as a part of the curriculum, and it indicated 

existence of gender inequity and discrimination. 

In addition, in Iran, a study was conducted by Parham (2013) using CDA. It was 

conducted on different Iranian textbooks used in different educational institutes. The findings 

were that, in conversations, women and men were represented equally and have equal turn-

taking. However, in visual illustration, women were underrepresented. 
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Lee’s (2014a) study was conducted in the context of Hong Kong. His comparative study 

was done on English textbooks used in 1980s and the present day. His findings demonstrated 

significant increase in the appearance of women and an increased use of feminine pronouns. 

Also, women were more represented in non-stereotypical roles compared to the old textbooks, 

showing general improvement in gender-equity matter. However, men were still mentioned 

first.   

Lee (2014b) conducted another study in the Japanese context using corpus analysis to 

analyse textbooks. The study concluded that although there was neutral use of vocabulary, men 

were represented more and always mentioned first.  

An interesting corpus analysis study was conducted by Yang (2012) in Hong Kong, and 

revealed reduction of gender stereotypes by portraying women as capable and active members 

in the society. However, these stereotypes were still persistent in terms of clothes. 

To sum up, it is crucial to highlight the influence of society on textbooks and vice versa. 

The studies considered in this section indicate a general negative attitude in text regarding the 

issue of gender. However, some studies suggest an improvement in representing genders as 

equal. As expressed by Darling and Glendinning (1996), it is noticeable that, in general, 

educational publishers have been more considerate in the issue of gender equity, not because 

of commitment to “equal opportunities”, but as a response to change in societies.  

The above discussion sheds light on the effect of culture and textbooks on each other and 

summarises the studies done in this field. From the preceding discussion, we infer that the 

examination of textbooks in terms of gender, and the reciprocal effect of these books and 

culture on each other, is essential for the purpose of guaranteeing the delivery of more gender-

equal life experiences to students. Unfortunately, in the Bahraini context, which is the context 

of the study, no studies that tackle this issue have been conducted. This highlights the 
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importance of conducting such study that aims to explore how gender is represented in the 

particular context of the study, and the effect of the Bahraini culture on these books and vice 

versa. This should serve as the first step of altering gender stereotypes in both textbooks and 

Bahraini culture, if they exist. 
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Chapter 3: Methodology 

In this chapter, methodology of this study is discussed in three main sections. First, a 

review of relevant methods is provided for the purpose of demonstrating the rationale behind 

choosing a particular method. Second, the general design and ethical issues of the method are 

presented. Third, the detailed procedure of data collection and analysis is explained. 

3.1: Review of methodological precedents 

The numerous studies with the focus of analysing gender in textbooks use a variety of 

methods of discourse analysis. These methods include content analysis and corpus analysis. 

These methods are used to describe how textbooks in a certain context represent gender, while 

they do not necessarily encounter the effect of culture. In other words, they aim to answer how 

gender is represented, but they do not answer the question why the representation is this way. 

Therefore, Fairclough’s (2015) model for critical discourse analysis (CDA) is chosen, 

because it aims to explore the effect of culture. This method is closely related to feminist critical 

discourse analysis (FCDA). According to Lazar (2005), the role of both methods is to study 

how power is produced or resisted in text as a way to study social practices. However, the 

difference between these methods is that FCDA moves from the assumption that women 

receive less rights, while CDA aims to explore the assumptions held in a particular context. In 

other words, the goal of CDA is to examine both text and social practices in order to infer 

whether social injustice is promoted or challenged, while FCDA moves from the assumption 

that this social injustice exists. Although a substantial number of previous studies indicate 

inequity in gender representation, this assumption cannot be held in the particular context of 

the study because there are no previous studies done on it. 
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3.2: Design 

3.2.1 What is CDA? 

Fairclough (2015) discusses that CDA combines critique of the text and explanation of 

its role as a tool for change in a social context. The first step for change is to deeply understand 

the society’s systems of communication (Fairclough, 2015). According to Fairclough, CDA 

aims to discover the relationship between discourse and power relationships, ideologies and 

social elements. For these reasons, Fairclough’s (2015) CDA model is chosen for its suitability 

for the purpose of this study that aims to explore the relationship between the Bahraini society 

and gender representation in English textbooks. 

First, it is relevant to examine the meaning of discourse. In a broader sense, the linguistic 

meaning of discourse is the spoken and written texts that are longer than one sentence, and the 

functional meaning of it is language in use and language in context (Sauntson, 2012). This 

definition equates Fairclough’s (2015, p.8) concept that “discourse is language in its relations 

with other elements in the social process.” 

3.2.2 The Backpack series: 

This study focuses on the Bahrain textbooks Backpack series. This series is published by 

Pearson Longman Company. This company supplies textbooks to overseas countries, including 

Bahrain. In Bahrain, this three-book series is modified to suit the Bahraini context’s needs, and 

it is used for the upper primary level (grades 4-6). Each year, students study one book as their 

curriculum. Each book consists of nine units; each unit has one topic that integrates the four 

language skills using a wide range of activities that include songs, reading passages, chants, 

projects, and short stories called little book in Backpack1. In Backpack2 and Backpack3, the 

little book is substituted by magazines. Other activities include communicative tasks and 
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grammar focus (Pearson Education, Inc., 2012). Since each textbook is divided into units that 

are integrated in content, each unit is analysed as one text. 

This series is chosen based on the study of gender socialisation development in children. 

Children start their school with rigid gender stereotypes (Sovič and Hus, 2015). Yet, there is a 

chance to amend these stereotypes in the “critical period” of gender identity formation, which 

starts in the years of early adolescence (Bukatko and Daehler, 2012). These books are targeting 

students at this particular age group, and therefore have been chosen. 

3.2.3 Ethical and validity issues: 

In studies that involve textbooks analysis, the most significant ethical issue is the 

copyrights of textbooks.  After consulting the copyrights specialist in York St John University, 

copyrights issues are summarised as follows. First, there is no fixed limit of words to quote 

from textbooks. Yet, it is the analysts’ responsibility to ensure that only the shortest and the 

most important extracts are used. Second, there are moral rights in this matter. These rights are 

summarised in acknowledging the author as the original producer of the work, and avoiding 

offending the work of the author. In addition, in the field of research, accurate unbiased 

presentation of data should be guaranteed, even if it does not fit one’s beliefs (Polonsky and 

Waller, 2014).  

The ethical issues tackled above are left to personal judgement and integrity of the 

researcher. For this reason, a series of steps is followed to guarantee accurate representation of 

data. First, a random sample is chosen to be analysed by the research supervisor and contrasted 

with the researcher’s analysis, to ensure accuracy and reliability of data analysis. Also, direct 

quotes are used when supporting a point to leave a space for the judgement of the reader. In 

addition, these quotes are verified to ensure that all the words used are important and relevant.  
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Moreover, quotes and numbers of data are checked by an external individual to ensure accurate 

data relocation. 

3.3: Procedure of data collection and analysis 

As stated by Fairclough (2015), discourse consists of three elements: text, interaction, 

and social context. Thus, this CDA is conducted in three stages that respond to the three 

elements of discourse. 

3.3.1 Description: 

Description aims to identify linguistic and non-linguistic features of text such as 

vocabulary, grammar, speech acts, and visuals (Fairclough, 2015). Texts in textbooks mean 

two things: the first one is a “stretch” of written text, and the second one is the shorter texts 

like exercises and activities that are accompanied by visuals, and what makes them social texts 

is that they are written for the purpose of being read and explained among people (Swann, 

2002) cited by (Sauntson, 2012).  

The analysis in this stage is based on a modified version of Esmaili and Amerian’s (2014) 

criteria that are established based on Fairclough’s model. Criteria are modified to suit the 

purpose of the study. However, for any method, there are limitations. Authors regularly report 

that analysts who use pre-coded categories, interpret texts from their own ideological 

perspective, rather than the participants’ (Sauntson, 2012; Schegloff, 1997 cited by Swann, 

2002). Also, as argued by Rifkin (1998), there is no study that contemplates an adequate list of 

criteria that can be applicable to all texts. On the other hand, as stated by Sauntson (2012), they 

are useful to identify patterns of language that might not be identified even by the participants 

and might be substantial in a specific context. In this study, these criteria aim to cover the 

essential information of this topic with consideration of the content of the analysed series. The 
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following schedule discusses criteria used in the original study, and compares them to this 

study’s criteria providing justification for modification. In addition, quantitative data are 

collected in this stage to give insights for comparison. Moreover, frequency of occurrence of 

the same words or actions is counted. 

Esmaili and 

Amerian’s (2014) 

criteria 

Modified criteria Rationale 

Women and men 

characters 

Visibility of men 

and women 

The criterion is not described in the original 

study. Thus, it is substituted based on Saleem and 

Zubair’s (2013) study. Nouns, including proper 

nouns, and pronouns are counted. Also, pictorial 

representation is integrated in this criterion, 

because all elements in text like visuals are called 

semiotics and considered as a part of the text, 

because they are a part of making meaning 

(Fairclough, 2015). So, their analysis is integrated 

in all criteria. 

Women and men 

order of appearance 

Women’s and 

men’s order of 

appearance 

 

It is an essential indicator that has been addressed 

by many other researchers (e.g.: Saleem and 

Zubair, 2013; Lee, 2014b), especially that 

previous studies indicate men firstness. 
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-  

Adjectives 

associated with 

each gender 

Adjectives leave deep impact in meaning; it is 

relevant to analyse them thoroughly (Barton and 

Sakwa, 2012; Sunderland, 2011). 

Women and men 

social and domestic 

roles 

Women’s and 

men’s activities 

According to the Concise Oxford English 

Dictionary (2011), role is “a person’s or thing’s 

function in a particular situation”, while activity 

is “busy or vigorous action or movement.”. It is 

essential to examine the kinds of activities 

attributed to each gender, because according to 

Martin (2011), these activities function as models 

of accepted behaviour. 

This means role needs analysis of the situation to 

infer it, while activity is merely an action. It is 

useful to examine the activities first, and then 

analyse the whole utterance to infer the role, 

which is done in the later criterion. Activities are 

divided into three types; professional, domestic 

and social. 

Women and men 

semantic roles  

Women’s and 

men’s semantic 

roles 

The same criterion is used, based on Halliday’s 

(2001) cited by Esmaili and Amerian (2014) 

systemic Functional Linguistics, because it is 

specific, provides valuable descriptive 

information about the nature of interaction 
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between genders, and involves an element of 

inclusive analysis moving from the word level to 

utterance level, which creates the transition to 

move from description to interpretation stage. 

1. actor: the person who executes the action 

2.  patient: the person who goes through the 

action  

3.  recipient: when the possessiveness of 

something moves to this person 

4.  experiencer: the person who gets 

emotional input 

5. beneficiary: the person who benefits from 

the action 

Women and men 

titles 

- 

Not applicable for the textbooks to be analysed; 

they do not include name titles. 

Masculine generic 

construction 

- 

It has an assumption of gender inequity, and this 

study does not start with assumptions, which 

makes it inappropriate for the study’s purpose. 

Women and men 

pictorial 

representations 

-  

Analysis of pictures is integrated in all criteria 

because they are considered visual texts, and they 

are an essential component of meaning 

construction. 
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Activities -  

There is no further explanation of the meaning of 

this criterion. 

 

3.3.2 Interpretation: 

According to Fairclough (2015), interpretations are generated through a combination of 

what is in the text and what is “in” the interpreter. In other words, certain features of the text 

activate certain Member Resources (MR), which the interpreter integrates into the 

interpretation. MR, as described by Fairclough (2015), are what is known as background 

knowledge. Nonetheless, he argues that knowledge means information and facts, but facts and 

information that we have are filtered by ideology, which produces MR. For instance, in terms 

of determining speech acts, people use their MR to conclude the pragmatic meaning of the 

speech act (Fairclough, 2015). One example, if someone says: “I’m sure you don’t like your 

hair colour,” the pragmatic meaning for someone would be that it expresses the speaker’s way 

of disagreement, while for another person, it would be that the speaker is reporting the listener’s 

point of view. The same applies for other parts of the interpretation.   

For its inclusivity, Fairclough’s (2015, p. 156) model is adopted with no modifications 

(see Figure2). Qualitative data is obtained at this stage to interpret the quantitative data gained 

from the previous stage. Data is collected in two main phases. Each phase responds to one part 

of the model. 

 



25 
 

 

 

 

 

 

 

 

 

 

 

In the first phase, the bottom part of the model is used. It aims to interpret text through 

different linguistic features, moving from word level to whole text level. This means 

interpretation is done starting from the surface of utterance represented in the vocabulary (i.e. 

adjectives, nouns and pronouns, and activities). Then, the meaning of the utterance is 

interpreted, which includes ideas concealed through order of appearance, speech acts, and roles 

given to each gender. Afterwards, interpretation is done on local coherence level, through the 

interpretation of ideas imbedded in visibility of genders and their semantic roles. Finally, the 

overall images reflected for each gender through the ‘point’ or the general idea of the text are 

interpreted.  

In the second phase, the top part of the model that focuses on the context of the text is 

used. In this part, interpretation targets the situation through analysing the topic, the purpose 

Figure2: Fairclough’s model for interpretation 
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of the text, human subjects, and their relationships in the umbrella of the discourse type of the 

situation and how it is usually structured (social order). For example, an article is expected to 

have a different order than a story. Then, moving to interpretation of the intertextual context, 

the analysis is conducted on the effect of previous texts on the examined text. In the current 

study, this context is examined through studying the effect of previous units on the following 

units.  

3.3.3 Explanation: 

In this stage, Fairclough’s (2015, p.173) model is adopted for its comprehensive structure 

and applicability for the study’s purpose; examining the textbooks as a powerful form of social 

practice (see Figure3). 

 

 

 

 

 

In summary, the explanation stage aims to compare messages projected by discourse, 

with the current messages in the social context of discourse, to measure the effect of MR of 

participants (i.e. book designers in this study). The purpose is to reach the conclusion of 

whether a particular discourse is aiming to change or sustain the current social practices. This 

analysis is done from three perspectives; institutional, which is represented in policies and 

regulations, societal, which is represented in society and surrounding community, and 

situational, which is the specific situation. In this stage, comparison of the Bahraini culture 

Figure3: Fairclough’s (2015) model for explanation 
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with textbooks’ messages is done in order to analyse their mutual influence on each other. At 

this point, it is highly important to consider how gender is represented according to the culture 

it symbolises, because as discussed by Bucholtz (2003), stereotypes about gender are made 

with reference to culture. For example, women are stereotyped as more talkative than men in 

general, but Italian women are stereotyped as more talkative than other women from other 

cultures. Finally, analysis of the effect of messages is done to measure their influence on the 

three perspectives of MR. 
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Chapter 4: Results and discussion 

In this chapter, results are discussed in three stages that correspond to the three stages 

of analysis. In the first stage description, quantitative results are discussed based on criteria 

used. In the second stage interpretation, an analysis of these results is deliberated based on 

Fairclough’s (2015) model of interpretation. Finally, in the third stage explanation, the results 

established are juxtaposed with the Bahraini culture to expose the reciprocal effect of textbooks 

and culture on each other. 

4.1: Description 

4.1.1 Visibility: 

In general, men are 4% more visible than women in this series. Men are visible 52% of 

the time, while women are visible 48%, and this percentage is consistent across the series. In 

detail, in written text, both genders are virtually equally visible; there are 274 women pronouns, 

and 271 men pronouns.  Also, it includes 873 nouns: 440 women nouns and 433 men nouns. 

These nouns are 665 proper nouns, 186 family member nouns, and 22 other nouns. There are 

332 women proper nouns and 333 men proper nouns. There are 89 men family member nouns 

and 97 women family member nouns.  

These nouns are brother (18 times), brothers (2 times), sister (23 times), mother (31 

times), mum (8 times), mama (2 times), father (19 times), daddy (2 times), dad (6 times), Dad 

(1 time), uncle (25 times), aunt (13 times), grandmother (12 times), grandma (5 times), 

grandfather (13 times), grandpa (1 time), son (1 time), daughter (1 time), niece (2 times), and 

nephew (1 time). There are 11 other women nouns and 11 men nouns. These nouns are ma’am 

(1 time), madam (1 time), sir (1 time), lady (4 times), boy (5 times), boys (1 time), girl (1 time), 

woman (3 times), man (2 times), fisherman (1 time), king (1 time), and queen (1 time).  The 

most frequent noun is mother. Also, for each women noun, there is the opposite men noun, like 
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brother and sister, except for fisherman and lady. However, in terms of visual visibility, men 

are more visible with nearly 798 pictures, which consists 54.1% of the picture, and 676 women 

pictures, which consists 45.9% of the overall number of pictures.  

This general result varies across the series. For example, in Backpack1, although the 

same percentage of visibility of both genders is similar to the overall percentage, men are more 

visible than women in terms of nouns and pronouns. Conversely, in Backpack3, women are 

more visible than men in terms of pronouns. In terms of pictorial representation, men are more 

visible in all books of the series. 

book gender 

nouns pronouns pictures 

number percentage number percentage  number percentage 

1 

women 103 47.5% 96 47.5% 267 48% 

men 114 52.5% 106 52.2% 289 52% 

2 

women 171 52.3% 100 47.2% 202 45% 

men 156 47.7% 112 52.8% 247 55% 

3 

women 166 50.5% 78 59.5% 207 44.6% 

men 163 49.5% 53 40.5% 262 55.4% 

 

However, this result is not applicable to all units. In unit1, 6 and 9 from Backpack1, 

women are more visible than men in terms of pronouns. Similarly, in Backpack2, almost half 

of the units overrepresent women in terms of nouns and pronouns. These units are unit1, 5, 7 

and 9. The same situation is found in Backpack3; half of its units overrepresent women. These 

units are unit1, 3, 4, 6 and 8. 
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On the other hand, there are units that highly overrepresent men. These units are unit7 

of Backpack1, and unit2, 4 and 8 of Backpack2. In Backpack3, the highest overrepresentation 

of men in this series can be found in unit9, where men are visible in 78% of the unit, and 

women are visible in just 22% of the unit. Also, unit7 highly overrepresents men as well, with 

men being visible 70% of the time, and women being visible 30% of the time. In addition, unit5 

has similar percentage, by men being visible 61% of the time, and women being visible 39% 

of the time. For further details, refer to Appendix1. 

4.1.2 Firstness: 

Firstness in this series is evident in two instances; speaking first in conversations, and 

order of mentioning. The major result is, men are mentioned first more than women; men are 

mentioned first 60.4% of the time, and women are mentioned first 39.6% of the time. This 

percentage varies significantly across the series. In Backpack1, there is a similar percentage of 

firstness. Men are mentioned first 64% of the time and women are mentioned first 36%. 

Women are mentioned first more than men only in unit8. This percentage increases in 

Backpack2. Men are mentioned first 67%, and women are mentioned first 33% of the time, 

and this is applicable to all units. On the other hand, in Backpack3, the result is entirely 

different; women firstness is featured instead. Women are mentioned first 55.4% of the time, 

and men are mentioned first 44.6% of the time. 

Men initiate almost all conversations in Backpack1 and Backapck2. In Backpack3, 

women initiate most of these conversations. However, in all books, men are mentioned before 

women, as if it is the “natural” order of mentioning. One explicit example is from Backpack1, 

unit2, pp. 25-26: “My grandfather is […]. My grandmother is […]. My father is […] My uncle 

is […]. My aunt is […].” Another example from Backpack3, unit5, p. 55: “Dear Sir or Madam.” 
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A third instance that occurs in examples across all books can be found in Backpack2, unit7, p. 

82: 

he        

she  

       

4.1.3 Adjectives: 

Adjectives in this series are mostly non-human adjectives. There are 49 human 

adjectives. In general, there are more women adjectives than men adjectives; there are 28 

women adjectives and 21 men adjectives, which means 58% of adjectives are women 

adjectives, and 42% of adjectives are men adjectives. In Backpack1, there are only 2 women 

adjectives and 2 men adjectives. These adjectives are exactly Ed and the scary beast for men, 

and Betty backwards and the beautiful lady for women.  

Most of adjectives are in Backpack2; there are 22 women adjectives and 15 men 

adjectives. Women adjectives are much taller than a boy, older than a girl (2 times), smarter 

than a girl, slow, young, tall, taller than a girl (2 times), good player, stronger than a girl, very 

friendly, nice, better at maths than a girl, best friend, younger than a boy, angry, impatient, 

excited, young lady, little sister, and baby sister. Men adjectives are taller than other boys, little 

shorter than a girl, stronger than a girl, faster than a girl, short, old, angry, excited, good son, 

little brother, younger brother, older brother, new boy, little brother, and best domino expert.  

Backpack3 has 4 men adjectives and 5 women adjectives. Women adjectives are taller 

than a boy, curly-haired, tall, Crazy Daisy, and friendly. Men adjectives are stronger, the 

oldest, shorter than a girl, and German boy.  

 

 

Is going to visit Diana? 
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4.1.4 Activities: 

In general, 56% of activities are performed by men, and 44% of activities are performed 

by women. General distribution of activities suggests men are more active in all types of 

activities, and they are the most active domestically. 

 

           

 

domestic social professional 

number 

men 244 446 208 

women 179 366 169 

total 423 812 377 

percentage 

men 57.7% 54.9% 55.2% 

women 42.3% 45.1% 44.8% 

 

In Backpack1, men perform 54% of activities and women perform the rest 46% of 

activities. Distribution of activities is similar to the general distribution. 

 

 

 

domestic social professional 

number 

men 104 140 83 

women 70 132 75 

total 174 272 158 

percentage men 59.8% 51.5% 52.5% 

activities 

gender 

activities 

gender 
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women 40.2% 48.5% 47.5% 

 

In Backpack2, men’s activities consist 56.5% of activities and women’s activities 

consist the remaining 43.5%. Distribution of activities is dissimilar to the previously discussed 

distribution. Men are active the most socially, and women are more active than men 

professionally. 

 

 

 

domestic social professional 

number 

men 88 191 26 

women 71 127 37 

total 159 318 63 

percentage 

men 55.3% 60.1% 41.3% 

women 44.7% 39.9% 58.7% 

 

In Backpack3, percentage of activities is similar to the general percentage. Men perform 

57% of activities and women perform 43% of activities. Distribution of activities suggests that 

men are more active in all categories, and they are the most active professionally. 

 

 

 

domestic social professional 

number men 52 115 99 

activities 

gender 

activities 

gender 
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women 38 107 57 

total 90 222 156 

percentage 

men 57.8% 51.8% 63.5% 

women 42.2% 48.2% 36.5% 

 

However, this result is not applicable to all units. In fact, each unit varies greatly. For 

example, In Backpack1, unit2, women are more active, and they are more domestically and 

socially active, while both genders are equally professionally active. In Backpack2, unit7, 

women are more active in all categories. However, in unit9 of Backpack3, men are much more 

professionally active than women by performing 89% of activities, and women performing 

11% only. This variation makes the general conclusion a reference for comparison only. 

4.1.5 Semantic roles: 

Except for few situations, interaction between genders in this unit is almost limited to 

conversations. In each unit, a range of 1-12 situations are found. This variation across units is 

due to variation of human involvement in the topic of the unit. For example, units about animals 

and food involve few human participants. This analysis suggests that men are more actors and 

beneficiaries than women, and women are more patients and recipients than men. Both genders 

are equally experiencers.  

 

       

 

actor patient recipient experiencer beneficiary 

number men 125 39 4 1 57 
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women 114 57 7 1 50 

total 239 96 11 2 107 

percentage 

men 52.3% 40.6% 36.4% 50.0% 53.3% 

women 47.7% 59.4% 63.6% 50.0% 46.7% 

 

This general conclusion is applicable to Backpack1; men are more actors than women, 

and women are more patients than men. Similar to the general percentage, women are more 

recipients than men. In addition, men are more beneficiaries than women.  

 

       

 

actor patient recipient experiencer beneficiary 

number 

men 56 9 4 0 20 

women 47 20 6 1 15 

total 103 29 10 1 35 

percentage 

men 54.4% 31.0% 40.0% 0.0% 57.1% 

women 45.6% 69.0% 60.0% 100.0% 42.9% 

 

In Backpack2, the same conclusion is drawn. Men are more actors and beneficiaries 

than women, and women are more patients than men, with the same range of percentages. 
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actor patient recipient experiencer beneficiary 

number 

men 36 10 0 1 21 

women 32 21 1 0 15 

total 68 31 1 1 36 

percentage 

men 52.9% 32.3% 0.0% 100.0% 58.3% 

women 47.1% 67.7% 100.0% 0.0% 41.7% 

 

In contrast, in Backpack3, women are more actors and beneficiaries than men, and men 

are more patients than women.  

 

       

 

actor patient recipient experiencer beneficiary 

number 

men 33 20 0 0 16 

women 35 16 0 0 20 

total 68 36 0 0 36 

percentage 

men 48.5% 55.6% - - 44.4% 

women 51.5% 44.4% - - 55.6% 

 

This difference in percentages between Backpack1 and Backpack2, and Backpack3 is 

attributed to the fact that in the first two books, men initiate most of conversations and ask 
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questions, while women answer them. This gives men the role of actors and beneficiaries, while 

women become patients. In Backpack3, the opposite situation occurs.  

4.2: Interpretation 

4.2.1 From word level to text level: 

4.2.1.1 Surface of utterance 

Nouns of both genders suggest similar attitude towards genders, other than lady and 

fisherman. Fisherman suggests that only men go fishing. The word lady has different 

connotations across contexts. In this series, this word is used in two instances. The first instance 

is in Backpack1, unit9, p. 105: “The Lady and the Beast: The beautiful Lady…” The second 

instance is in Backpack2, unit5, p. 60: “a young lady from Niger […] the lady…” The capital 

L in the first instance suggests that this word is used as a title, which is usually associated with 

people from a noble origin (Concise Oxford English Dictionary, 2011). In an analysis of 

context and pictorial representation of the second instance, it is inferred that this word is used 

to indicate the women’s high social class (Concise Oxford English Dictionary, 2011). 

Therefore, the word lady is used in this book in a way that does not promote equity among 

women.  

Proper nouns used usually belong to the same culture. One example is in Backpack3, 

unit4, p. 43: Lucia, Carlos and Paola. Another example from Backpack2 is in unit9, p. 106. 

The names used are Mariam and Khalid, which suggests that in terms of proper nouns, 

regardless of culture, both genders are treated the same way.  

In terms of adjectives, most of them describe either physical characteristics or 

personality traits. Most of them are used for both genders. However, some adjectives are used 

for one gender only. Men-specific adjectives are scary, faster than a girl, stronger than a girl, 

and best domino expert. Women-specific adjectives are slow, nice, friendly, and very friendly. 
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So, in terms of adjectives, equity is promoted in most instances; yet, examination of adjectives 

that are attributed to a particular gender suggests the attitude that women and men share most 

of attributes, but they should be different in some traits, which has a stereotypical dimension. 

In examination of types of activities, it is inferred that both genders perform similar 

activities, especially in new activities like sending e-mails. However, there are few stereotypes 

that persist across the series. These stereotypes are measured based on context of the unit. One 

example, women are depicted as the responsible gender for chores and caregiving to children. 

This is noticeable in Backpack1, unit5’s little book. The mother is shown as organising 

houseware while taking care of the clothes of her son. Another example is in Backpack2, unit2, 

p. 25: “Are you Mother’s little helper?” referring to chores. An example from unit4 in 

Backpack3 is, mothers are the only gender that goes shopping for food and clothes with 

children. The activity of shopping is highly linked to women in this series. Further examples 

are found in Backpack1, unit2, and Backpack2, unit2 and 8. Specific handcrafts such as making 

jewellery, sewing, weaving and knitting are associated with women only. Instances of these 

activities are found in Backpack2, unit2, 8 and 9, and Backpack3, unit3. 

Men are portrayed as more physically capable. One example is found in Backpack1, 

unit3: men do all the physically demanding activities in the farm. In some units, men are shown 

as the only gender that performs certain sports. For example, in unit2 and 4 in Backpack2, only 

men play football, baseball and basketball. 

A significant point is, although some units contain stereotypes, these stereotypes are 

justified, because they present the habits of ancient eras. These units are unit9 from Backpack1 

that discusses the topic of puppets, which involves a historical dimension, unit6 from 

Backpack2 that remarks people’s activities in the past, and unit3 from Backpack3 that discusses 

handcrafts of some specific cultures. 
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On the other hand, while some activities maintain stereotypes, some activities challenge 

them. An explicit example is found in the selection of postwoman instead of postman in unit2 

of Backpack1. Also, both genders share the same activities most of the time.  For instance, in 

Backpack3, unit1, both genders perform cooking activities. Another example is riding bikes in 

unit4 of Backpack2.  

Through surface of utterance, it is inferred that despite few stereotypes in terms of 

activities and adjectives, which suggests minor gender bias, on this level of interpretation, the 

series works for more gender equity. 

4.2.1.2 Meaning of utterance 

It is clear that the overt stereotype of men firstness is maintained in this series. 

Contrasting the first two books, Backpack3 features women firstness, especially in 

conversations, which suggests that overtly, the stereotype is broken. However, this stereotype 

is evident in one instance; the “natural” order of mentioning men before women.  

Speech acts performed in this series are either questions or assertions. Most of questions 

are asked by men, and most assertions are made by women, which has two indications. On the 

positive side, women are portrayed as more knowledgeable. On the negative side, the 

stereotype of men initiating conversations is maintained.   

Roles elicited through activities suggest that both genders mainly occupy the same 

roles, which breaks the stereotype discussed in most of previous studies. However, there are 

some gender-specific roles; women are responsible for nurturing, handcrafts and shopping, and 

men are responsible for physically demanding activities and sports. Therefore, on this level of 

interpretation, it is inferred that the explicit bias of men firstness and leadership is maintained. 

It is also inferred that although women and men have equal roles, some stereotypical roles still 

persist.  
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4.2.1.3 Local coherence 

Examination of visibility of genders and their semantic roles extract that some 

stereotypes persist. Men are more visible than women in general, and they are the leaders of 

most of situations. Although percentage of visibility of both genders is marginally different, 

this notion of men overrepresentation is concluded through the fact that men’s pictures are 

more than women’s pictures. Also, they are the main characters of most of the longer pieces of 

text, such as magazines and chants, while women exist in coordination and support of men in 

these pieces, or they are presented in shorter pieces of text (refer to Appendix2).  

Through further examination, it is inferred that visibility varies across units. In certain 

units, men are overrepresented, such as the magazine of unit4 of Backpack2 that is about a boy 

rescuing his family, and unit7 of Backpack3 that features many men inventors. In contrast, 

women are overrepresented in units that are about “girly” topics. This imbedded stereotype is 

discussed further in 4.2.2.1. This proposes that, especially in Backpack3, although both genders 

are virtually equally visible, units mostly focus on men’s roles. 

Although in most of situations, both genders play the role of actors, which reduces the 

stereotype, the stereotype of women as patients still persists across the series. Therefore, 

through this level of interpretation, it is inferred that gender equity is promoted on the surface, 

but through deeper examination, a certain degree of bias and stereotype is maintained. 

4.2.1.4 Text structure and ‘point’ 

Through previous discussion, the point of the series varies depending on the units 

themselves. In some units, gender-equal content is delivered; both genders, regardless of their 

culture, perform similar roles. However, there are some constant ideas across the units. These 

ideas are men come first, and they are the main characters of units, if the topic is not girly. 

Also, there are some gender-specific roles. So, this series promotes the idea that women and 
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men are generally the same, but men come first, occupy a greater role in the community, and 

there are some gender-specific roles. 

4.2.2 Textual situation: 

4.2.2.1 Situation of text 

In further examination of topics and activities, a strong link is found between the topic 

of the unit, and the percentage of activities performed by each gender in Backpack2 and 

Backpack3, and none is found in Backpack1. In Backpack1, unit2 and 6, women are more 

active than men. These units are about occupations and the five senses. In Backpack2, unit7 

and 9 are about celebrations and fashion, which are linked to women, while in unit2 from the 

same book, men are much more active than women, where they perform 74% of activities, and 

women perform only 26% of these activities. The topic of this unit is hobbies and organising 

time. In Backpack3, unit1, 3, and 4, women are more active than men. These units are about 

family relations, handcrafts, and shopping. In contrast, unit5, 7 and 9 that are about adventures, 

inventions and sports, present men as much more active than women. This analysis leads to the 

conclusion that there is a strong link between topics and the active gender in the units. 

The same is applicable to the correlation between topics and overrepresentation. There 

is no obvious correlation between the topics of the unit and the overrepresentation of women 

in Backpack1, because units that overrepresent women are unit1, 6, and 9 which are about daily 

routines, the five senses, and puppets. Unlike the previous book, a correlation between the topic 

and the overrepresentation of women in Backpack2 is evident, because unit1, 5 and 9 are about 

friendship and feelings, celebrations and organising events, and fashion. This correlation is 

confirmed in Backpack3. The topics of the units that overrepresent women are stereotypical. 

Unit1’s topic is about family relationships, unit3 is about handcrafts, unit6 is about 
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communication means, and unit4 that is about shopping overrepresents women the most, with 

women being visible 68% of the time, and men being visible 32%. 

Enhancing this correlation, there are units that highly overrepresent men. While unit7 

of Backpack1 that is about food does not follow this conclusion, unit2, 4 and 8 from Backpack2 

that are about organising time, safety advice, and hobbies, reinforce this conclusion. This 

correlation is at its strongest in Backpack3, because the highest overrepresentation of men in 

this series is in unit9 that is about sports. Also, unit7 and 5, that are about inventions and 

travelling adventures, follow this pattern. A general conclusion is, stereotypes are concealed 

through overrepresentation of a particular gender in a certain stereotypical topic, which 

ultimately suggests that, the older students get, the more covert stereotypes are. 

In addition, all cultures in the book are presented to be the same. Among people from 

different cultures, there is no difference in behaviour, and the difference in appearance is 

limited to traditional clothing, if it is discussed. Bahraini culture is marginalised, especially in 

Backpack1 and Backpack2. In Backpack3, Bahraini culture is discussed only in terms of 

traditional costumes. Consequently, the message conveyed is, there are no cultural differences 

in terms of gender, which is a misconception. 

4.2.1.2 Intertextual context 

Although there are similar sections across units, such as the little book and the project, 

there is no correlation between them. After analysis of the same sections across units, it is 

evident that units are treated separately (refer to Appendix2). Also, even units that have the 

same topic do not share the same characteristics. However, in general, the intertextual analysis 

clarifies two features of this series; the main characters of all units are men, and women are the 

main characters of “girly” topics.  
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4.3: Explanation 

In general, analysis of this series yields into a conclusion that is similar to Lee’s (2014b) 

results. These books demonstrate gender equity through attributing similar roles to both 

genders, and minor overrepresentation of men. Most of stereotypes in this series are not overt; 

few stereotypes are perceived in activities, visibility, and contribution to conversations. 

Conversely, there are covert stereotypes represented in men firstness, the overrepresentation of 

one gender in a particular stereotypical topic, and some gender-specific roles.  

In examination of the effect of social determinants on this message, it is significant to 

consider each determinant separately. Therefore, in this section, the effect of determinants on 

gender representation is examined in the Bahraini context, because these books are tailored to 

the Bahraini context. Afterwards, the effect of these messages is discussed on the three social 

levels; societal, institutional and situational.   

4.3.1 Determinants: 

4.3.1.1 Institutional determinants 

To examine the effect of institutional regulations over the series, the topics of some 

units are reviewed. Unit9 from Backpack3 about sports is considered one of the most biased 

units in the series. However, if compared to institutional constrains, it is evident that this 

stereotype is declined. This is inferred through several practices. First, in Bahraini schools, 

both genders have the same number of sports classes and curriculums (Ministry of Education, 

2016a). Second, for all sports, there is a national club for women as well as men, and women 

are highly encouraged by the Supreme Council for Women in Bahrain to an extent that 

Women’s Day in 2012 was dedicated for sports (General Organisation for Youth and Sports, 

2012). Third, women athletes are highly fortified in Bahrain, and there are several international 
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Bahraini women champions such as Ruqaya Alghasara. In the textbooks, only one Bahraini 

man athlete is mentioned.  

The same is applicable to inventions. The unit represents men as the only gender that 

is capable of inventing. However, in Bahrain, women are highly encouraged to invent. An 

example of notable inventors is Amina Al Hawaj who has become the first ambassador for 

invention in the Arab world and received governmental support and recognition (Bahrain News 

Agency, 2014). Therefore, on an institutional level, women are encouraged in sports and 

inventions, which contradicts with the message embedded by textbooks. The same is applicable 

to handcrafts and caregiving. Bahraini schools are committed, in all educational levels, to teach 

students, of both genders, compulsory and selective courses for handcrafts and caregiving, and 

one example is teaching infant caregiving for students in their 10th class (Ministry of Education, 

2016b).  

However, “natural” order of mentioning men first is maintained through all official 

institutions, which is mainly attributed to the cultural dimension of Arabic language used in 

Bahrain. One example can be found in this official governmental webpage that gives a brief 

overview about education in Bahrain.   

 

 

 

 

 

 

Figure4: A list of private schools in Bahrain (Bahrain.bh, 2016) 
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4.3.1.2 Societal determinants 

Unlike institutional determinants, most of messages sent by society conform messages 

from the textbooks. Although sports are encouraged by the government, the Bahraini society 

restricts women’s participation in sports (Aldairi, 2005). Similarly, although both genders 

study the subjects of caregiving and handcrafts, in the Bahraini culture, these roles are 

attributed to women. These textbooks provide an accurate representation of the Bahraini 

culture, because in both textbooks and reality, in the older generation only women are 

responsible for housework and handcrafts, while the new generation starts breaking this 

stereotype, by both boys and girls helping their mothers in these matters. In addition, similar 

to the institutional determinants, societal determinants promote men firstness. 

Also, in this series, the gender binary is highly emphasised, which is directly reflected 

from the Bahraini culture. However, the idea of multiple femininities is promoted. Through 

analysis of activities and pictures, there are different women in the series. For example, some 

women work as language teachers, while others work as police officers. Also, they are free to 

wear different garments. On the other hand, men do not have the same variety. Men are not 

allowed to be interested in fashion or caregiving, and their appearance is limited to one fixed 

image. These ideas are directly extracted from the Bahraini culture. Women, to a certain extent, 

have freedom of choice in jobs and clothes, while men, on the other hand, if they choose certain 

jobs or ways of dressing, they are described as “feminine”.   

4.3.1.3 Situational determinants 

It is problematic to discuss the effect of situational determinants on the messages, 

because the situation of authors of this series is unknown. However, in general, educational 

publishers have been working for more gender equity as a response to change in societies 

(Darling and Glendinning, 1996). 



46 
 

4.3.2 Social effects: 

4.3.2.1 Institutional effects 

Similar to Biemmi’s (2015) study about the Italian context, although schools are 

thought to be promoting gender equity, the messages portrayed by textbooks contradicts with 

policies that work for gender equity. Therefore, these messages will ultimately hinder gender 

equity. 

4.3.2.2 Societal effects 

Messages portrayed through textbooks sustain the society’s messages. Therefore, the 

stereotypical practices found in society will be maintained. This will have two consequences. 

First, unlike the Kenyan context studied by Foulds (2013), Bahraini students will not 

experience gender identity confusion, because ideologies of the society are sustained by 

ideologies of the textbooks. The negative effect, these textbooks present gender as it is 

perceived in the same way around the world, and there is no difference in addressing gender 

between English and Arabic in features like men firstness. Therefore, a firm conclusion can be 

drawn; these textbooks do not fulfil their purpose of developing society. 

4.3.2.3 Situational effects 

Unlike most of other types of written discourse, textbooks are given a spoken 

dimension, because there are written for the purpose of being discussed (Swann, 2002 cited by 

Sauntson, 2012). Therefore, the situational effect is variable based on the context of teaching, 

which is different from one class to another. Yet, as mentioned in earlier parts, teachers should 

practice an active role in eliminating stereotypes.  

After careful analysis, it is inferred that these textbooks maintain certain stereotypes 

like men firstness and leadership, and gender-specific roles. Teachers need to consider these 
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stereotypes while teaching. These stereotypes should be discussed with students and eliminated 

through designing more gender-equal materials that support the curriculum. Otherwise, they 

will be perceived by students to be a part of the English language. 
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Chapter 5: Conclusion 

In this chapter, in the light of the research questions, the results of this study are 

summarised. Then, limitations and suggestions to extend this project are discussed. Afterwards, 

some implications to use this study’s results are suggested. 

Using Fairclough’s (2015) model for CDA, this research has explored the issue of gender 

representation in Bahraini English textbooks. The findings of this research support previous 

research done on other contexts. They suggest that, on the surface, these textbooks work for 

more gender equity. This is extracted through examination of adjectives and activities, and the 

conclusion that, despite few stereotypes, similar adjectives and activities are attributed to both 

genders. Yet, as in previous research, men are slightly more visible than women by 4% and 

mentioned first 60.4% of the time. Analysis of semantic roles suggests leadership of men over 

most of situations. Through deeper analysis of topics, it is inferred that gender stereotypes are 

maintained through overrepresenting a certain gender in a certain topic. Also, it suggests that 

these textbooks attribute specific roles to each gender such as sports for men and caregiving 

for women. 

In exploration of the reasons behind these results from the Bahraini society, a weak 

impact of institutional determinants has been found; messages portrayed by the textbooks 

oppose institutional regulations and policies. On the other hand, a powerful effect of the 

societal determinants has been found; the same messages conveyed by the Bahraini society are 

transferred by these textbooks. In terms of the situational determinants represented in the 

publishing incorporations, it is inferred that they have an agenda to work for more gender equity 

as a response to the efforts made by certain parties in societies to change gender stereotypes. 

The major limitation for this project is time and word count constrains. This project can 

be extended through a more structured analysis of cultures represented in these textbooks other 
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than the Bahraini culture. This analysis can include identification of these cultures, the number 

of individuals that represent each culture, their physical and personality characteristics, and the 

topics they are associated with. Further research can be done to measure the impact of these 

textbooks on how students learn English in terms of addressing gender. This can be done 

through analysing students’ written product and contrasting it with characteristics of these 

textbooks to identify similarities and differences.   

At the end, these results should be communicated with Bahraini teachers and institutions, 

in order to work as a guide to promote gender-equal aspects of these books, and contest features 

that encourage gender inequity, for the ultimate purpose of empowering the “weaker” gender. 

A first practical step that can be followed by teachers is to design supporting materials that 

refute these gender unequal aspects of these textbooks such as men firstness. 
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Appendix1: Analysis forms used in interpretation stage 

Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: From Morning to Night 

 

Description 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

39 

3 

40 

39 

24 

28 

46 

9 

5 
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Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

 

Number of adjectives attributed to women 

Adjective Type  Justification 

Betty Backwards NS The adjective means the girl has a special 

routine that consists of doing things the 

opposite way, and that is not considered as 

a “typical” girl’s attitude. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective Type Justification 

Exactly Ed NS Both men and women are viewed as 

accurate in other parts of the unit, even if it 

is not mentioned directly. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

1 

 

1 
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Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

Having a shower (1) NS Neutral activity 

Getting up from 

sleep (1) 

NS Neutral activity 

Eating breakfast (4) NS Neutral activity 

Playing video games 

(1) 

NS Usually men are associated with playing 

video games; it is breaking the stereotype 

Watching T.V (5) NS Neutral activity 

Brushing teeth (3) NS Neutral activity 

Feeding a pet (3) NS Both women and men did the same activity 

with almost the same frequency 

Eating dinner (2) NS Neutral activity 

Getting dressed (2) NS Neutral activity 

Walking a pet (1) NS Neutral activity 

48 

24 



61 
 

Going to sleep (1) NS Neutral activity 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Answering a 

question (5) 

UD While this activity has a stereotypical 

indicator by men initiating the conversation 

most of the time, the activity has a non-

stereotypical response from women, 

because they always have the answer. 

Playing tae-kwon-do 

(1) 

NS Usually men are the ones who perform such 

physically sports; it is breaking the 

stereotype. 

Asking a question 

(2) 

NS The question is “what time do you get 

dressed?”, and it is a part of a conversation 

game. So, there are no stereotypes implied 

in the question. 

Going out to play (1) NS The stereotype is that women do not go out 

to play. So, it is contrasting the stereotype. 

Riding a bike (2) NS Neutral activity 

16 



62 
 

Reading a story to 

mum (2) 

NS Neutral activity 

Playing football (2) NS Usually men are the ones who perform such 

physical sports; it is breaking the 

stereotype. 

Playing a board 

game (1) 

NS Neutral activity 

0% stereotypical/ 69% non-stereotypical/ 31% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Going to school (2) NS Both genders go to school. 

Making a school 

project (2) 

NS Both genders shared this activity together 

Doing homework (4) NS Both genders perform the same activity 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

8 

69 

44 
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Activity Type  Justification 

Getting up from 

sleep (7) 

NS Neutral activity 

Washing face (2) NS Neutral activity 

Combing hair (5) NS Neutral activity 

Getting dressed (6) NS Neutral activity 

Brushing teeth (5) NS Neutral activity 

Eating breakfast (4) NS Neutral activity 

Feeding a pet (2) NS In the stereotype, women are usually the 

caretakers, while here, both genders 

performed the same activity 

Watching T.V (3) NS Neutral activity 

Having a shower (6) NS Neutral activity 

Go back home when 

it is dark (1) 

S The sentence does not have further 

explanation, and going back home is 

considered as a part of the boy’s routine, 

which is stereotypical for men, especially in 

the study’s context, to be late when coming 

back home. 



64 
 

Eating dinner (1) NS Neutral activity 

Going to bed (1) NS Neutral activity 

Playing video games 

(1) 

NS Both genders performed the same activity 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type Justification 

Asking a girl about 

something (4) 

NS Although the boy initiated the conversation, 

the girl knows the answer, and later on, the 

girl asks questions too. 

Playing football (4) UD Although boys play football twice the times 

girls do, we still cannot say that it is 

stereotypical because both genders did the 

same activity. 

Responding to 

question (2) 

NS Both genders ask and respond to questions 

in the unit. 

Playing a board 

game with a girl (1) 

NS Both genders play the same game. 

17 
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Meeting friends (1) NS The girls in the unit meet friends as well. 

Playing baseball (3) S Only men are viewed to play baseball. 

Playing tae-kwon-do 

(1) 

NS Women play tae-known-do as well in the 

unit. 

Helping mum (1) NS It is non-stereotypical to help mum for men. 

19% stereotypical/ 66% non-stereotypical/ 25% undecided  

 

Number of men’s professional activities 

Activity 

Type (stereotypical/ 

non-stereotypical 

Justification 

Sitting on school’s 

desk (2) 

NS Neutral activity 

Going to school (2) NS Neutral activity 

Working hard in 

school (1) 

NS In the context of study, men are usually less 

hard working in school. 

Doing homework (3) NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

8 
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Type of 

activity 

Women Percentage Men Percentage 

Domestic 50% S 0% 65% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Social 33% 

 

S 0% 23% S 19% 

NS 69% NS 66% 

UD 31% UD 25% 

Professional 7% S 0% 12% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 
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Situation Type of semantic role 

The boy asks a girl for the time, and the girl 

answers him. 

A/B 

The boy asks a girl for information about 

other girl’s routine, and the girl answers 

him. 

A/B 

The boy asks a girl for information about 

her routine, and the girl answers him. 

A/B 

The boy responds to a question asked by the 

girl about his routine. 

A/P 

The boy responds to a question asked by the 

girl about time. 

A/P 

Number of actor roles 100% 

Number of patient roles 40% 

Number of recipient roles 0% 

Number of experiencer roles 0% 

Number of beneficiary roles 60% 

Women 

Situation Type of semantic role 

5 

2 

 

 

3 
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The girl responds to a question asked by the 

boy about the time. 

A/P 

The girl responds to a question asked by the 

boy about another girl’s routine. 

A/P 

The girl responds to a question asked by the 

boy about her routine. 

A/P 

The girl asks the boy a question about his 

routine. 

A/B 

The girl asks the boy a question about the 

time, and the boy responds.  

A/B 

Number of actor roles 100% 

Number of patient roles 60% 

Number of recipient roles 0% 

Number of experiencer roles 0% 

Number of beneficiary roles 40% 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Most of nouns for both genders are proper nouns, except for the use of brother (1 time), 

ma’am (1 time), and mum (2 times). There is only one adjective that is attributed to 

5 

3 

 

 

2 
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each gender. These adjectives are Betty Backwards, and Exactly Ed. In these adjectives 

there are no gender stereotypes. Instead, the adjective attributed to the girl implies that 

the girl is not ordinary, and that she has a different life style, which is not a 

“conventional” description of a woman’s character. 

In terms of activities, although men are shown as more active people in different aspects 

of life (men: 59%, men: 41%), which is stereotypical, when comparing percentages, the 

division of activities has a significant meaning, with men being more active at home, 

and women being more socially active, which is a way of breaking the stereotype, 

especially that both genders perform similar non- stereotypical activities. 

From the surface of utterances, there are no gender stereotypes other than the 

overrepresentation of men in terms of activities. 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

There is an evident stereotypical pattern that can be concluded through speech acts and 

order of appearance for both genders. It is evident that men appear first in most of 

examples (men: 64%, women: 36), especially in conversations. In this unit, interaction 

between genders is limited to conversations. In these conversations, men initiate 

conversations by asking questions, while women respond to these questions. Only at 

the end of the unit, women starting taking the role of initiating these conversations. This 

organisation suggests two things. First, men are the role models, while women are 

followers, which is a negative practice. Yet, this practice has a positive association 

because women viewed as those who have knowledge and answers. An example of 

these questions is a boy asking “what time is it?”, and the girl responds “It’s 6:40.”, p. 

7. At the end of the unit (p.16), both genders switch roles, by the girl asking about the 

time and the boy responding.  
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3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In this unit, when it comes to visibility of genders in terms of nouns, pronouns, and 

pictures, generally, both genders are virtually equally represented (women: 51%, men: 

49%). While examining each sub-criterion separately, in terms of nouns, men are 

overrepresented more than women by approximately 24% (men:62%, women: 38%). 

On the other hand, women are overrepresented than men by approximately 21% 

(women: 62%, men: 38%). In terms of pictorial representation, both genders are equally 

represented. From a superficial analysis, this makes both genders equally visible in the 

unit (women 51%, men: 49%). Through a deeper analysis, it is concluded that there is 

a gender bias indicator; although women are overrepresented in terms of pronouns and 

men are overrepresented in terms of nouns, the representation of men through nouns 

gives them a more salient visibility, because women are addressed indirectly. Also, 

although in exercises and examples, which are the short extracts of text, both genders 

are presented equally, the unit includes three stories, which are the longer stretches of 

text, and two of them about men.  

In addition, through analysing semantic roles attributed to each gender through their 

interaction with each other, both genders seem to be in the same situations. However, 

only at the end of the unit, the girls started to ask the same questions that were asked 

previously by the boys, which might imply that boys serve as models to teach girls. 

Therefore, it is concluded that although both genders are equally represented, men are 

addressed saliently, while women are addressed indirectly. 
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4. Text structure and ‘point’ (The general idea of the text) 

The point from this unit is that both genders, across urban cultures, share similar daily 

routines, but men, regardless of their culture, come first and are discussed first, which 

implies that they are more important. Although both do the same thing, when 

positioning oneself in girls’ place, they can view themselves as “second comers”. They 

always come next, although, basically, both genders perform the same activity, in most 

occasions, men appear first, their presence is more salient, and are more active. This 

stereotype that is detected in this unit needs to be tracked over the later units in order to 

reach firm conclusions. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

The topic of this unit is about daily routines, which does not have any gender 

connotations. Both genders mainly perform the same activities, but always solely; so, 

there is rarely any interaction between them. This unit does not enhance any gender 

stereotypes aside from men firstness that enhances the idea of men speaking first, and 

being the heroes of most of the stories. 

 

2. Intertextual context (the effect of previous text on the current text) 

This unit is the first unit from the first book in the series. In this series, there are several 

activities that occur in all units. These activities are song, little book, chant, project and 

conversations. In this unit, the song is about a boy doing his daily routine. The little 

book is about a girl doing a backwards routine. The project uses girl doing a project 

that requires hand-crafting as a model. The conversations enhance men firstness. 
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Therefore, in the subsequent units, these certain activities need to be compared against 

this unit. 

  



73 
 

Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Helping Hands 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

23 

18 

14

14 

10 

14 

10 

 

43 

45 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

45 

0 
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0% stereotypical/ 0% non-stereotypical/ 0% undecided 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS The girl is asking a general question about 

what the students’ families’ professions. 

Asking a question 

about what dentists 

do. (1) 

UD The girl in this activity is seeking the 

answer from a boy. However, another boy 

asks a question later. 

Answering a 

question (2) 

NS The girl has the correct answer. 

Expressing future 

career ambition (1) 

NS The girl knows what she wants in future. 

0% stereotypical/ 87.5% non-stereotypical/ 12.5% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Teaching math (3) UD The girl is a teacher, which is a 

stereotypical profession, but she teaches 

8 

37 
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math, which women are stereotyped to be 

bad in it. 

Organising traffic as 

a police officer (1) 

NS It is a job that is stereotyped to be possessed 

by men. 

Typing on the 

computer as a 

secretary (6) 

S It is stereotypical that women possess this 

job, especially that there are no men 

working as secretaries in the unit. 

Delivering the mail 

as a postwoman (3) 

NS It is a job that is usually stereotyped for 

men. 

Organising clothes 

as a salesperson (2) 

NS In a later exercise, a man is performing the 

same activity. 

Working as a dentist 

(1) 

NS This job is not usually stereotyped for 

women. 

Doing Yoga (1) S Yoga is stereotyped to be women’s activity. 

Reporting news to 

TV (2) 

UD The reporter’s look is a “typical” TV 

reporter look, and the “cameraman” is a 

man. However, later on in the unit a man 

TV reporter appears. 
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Architect designing 

a building (3) 

NS The two women look serious doing this 

“very cognitively demanding” job that is 

usually associated with men. 

A police officer 

writing a note (2) 

NS This job is usually associated with men not 

women, and this is considered breaking the 

stereotype, especially that the woman has a 

dark skin and appears with long hair.  

The grandmother is 

a housewife (1) 

S There is only one unemployed, and she is a 

woman. 

A vet treating 

animals (4) 

UD There is a man vet as well later on in the 

unit, but he is only one. 

Helping people 

exercise to be 

healthy (1) 

S There is only one example of exercise 

instructors, and she is a woman, and the 

jobs of health care are known to be 

stereotypical for women. 

A carpenter making 

something out of 

wood (1) 

NS This works as breaking the stereotype of 

only men as carpenters. 

Working as a doctor 

(1) 

NS Men are known to be the gender stereotype 

of doctors. 
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Working as a juggler 

who can balance 

many things (2) 

NS She is successfully balancing many things, 

which means she is not “the clumsy girl”. 

Working as a tailor 

(3) 

S This is the stereotypical job for women. 

33% stereotypical/ 43% non-stereotypical/ 24% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(2) 

NS The boy is asking a general question about 

what the students’ families’ professions. 

Answering a 

question (1) 

UD The girl in this activity is seeking the 

answer from a boy. However, another boy 

asks a question later. 

40 

0 

3 
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0% stereotypical/ 67% non-stereotypical/ 33% undecided 

 

Number of men’s professional activities 

Activity Type  Justification 

Reporting the news 

about an event (3) 

NS This job is possessed by both genders in the 

unit. 

Extinguishing fire 

(2) 

S There are only men who work in this job. 

Farming (2) S There are only men who work in this job. 

A barber cutting hair 

(3) 

S There are only men who work in this job. 

A coach training 

another man to play 

football (2) 

S There are only men who work in this job. 

A waiter serving 

food (5) 

S Although in the world, waitressing is a 

women’s job, in the context of the study, 

women are rarely waitresses, it is usually a 

job of a man. 

37 
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A salesperson 

presenting clothes 

(1) 

NS There are both genders doing this activity. 

A vet taking care of 

an animal (1) 

UD It seems like women vet outnumber men 

vet. 

Programming a 

computer (2) 

S Only men work in this job. 

A carpenter making 

things out of wood 

(5) 

S The men carpenters outnumber the women 

carpenters (5:1). 

A plumber holding 

his kit (2) 

S Only men work in this job. 

Teaching maths and 

science (1) 

UD Although teaching is not the stereotypical 

job of a man, the man teaches the subject of 

science and math that is stereotypical for 

men to be good at it. 

An architect 

designing a building 

(1) 

NS Both genders are performing the same 

activity. 

Delivering the post 

(1) 

NS Both genders perform the same job that is 

known as stereotypical. 
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Dreaming to be an 

astronaut (1) 

UD It is good for a boy to dream, but this job is 

stereotypically for men. 

Performing as a 

clown (1) 

NS Women perform with him too. 

Fixing lights (1) S He is juxtaposed by his wife that works as a 

tailor. 

Working as a trapeze 

artist (1) 

NS This is usually the stereotype for a woman. 

Working as an 

acrobat (1) 

NS This is usually the stereotype for a woman. 

Working on a school 

project (1) 

NS The project requires cutting and sticking, 

which men are stereotyped for hating to be 

neat and hand crafts. 

65% stereotypical/ 22% non-stereotypical/ 13% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 
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NS 0% NS 0% 

UD 0% UD 0% 

Social 18% S 0% 7.8% S 0% 

NS 87.5% NS 67% 

UD 12.5% UD 33% 

Professional 82% S 65% 92.5% S 65% 

NS 22% NS 22% 

UD 13% UD 13% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

The man is serving food to the woman. A 

The man answers a question asked by a 

woman seeking for information. 

P/A 
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The man asks a question about what the 

woman’s mother do. 

A/R 

The man responds to a question asked by 

the woman about his father’s job. 

R/A 

A man helps a woman secretary doing 

something in her computer. 

A 

The man hammers a nail into wood to create 

something, while the woman is holding it 

for him. 

A/B 

The man (architect) is listening to the 

woman (another architect), while she 

explains something on the map. 

R 

The man (TV reporter or journalist) is 

asking another man a question, while the 

women are taking notes. 

A 

Number of actor roles 64% 

Number of patient roles 14% 

Number of recipient roles 27% 

Number of experiencer roles 0% 

Number of beneficiary roles 0% 

7 

1 

3 
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Women 

Situation Type of semantic role 

The man is serving food to the woman. R 

The woman asks a question seeking for 

information about what dentists do. 

A/B 

The woman responds to a question asked by 

the man about her mother’s job. 

P/A 

The (secretary) woman follows a man’s 

instructions to help her do something in her 

computer. 

B 

The woman (carpenter) is helping the man 

(another carpenter) by holding the wood for 

him while he hammers the nails. 

A 

The woman (architect) is holding a map and 

commenting on it to her fellow architect 

(man). 

A 

The women (journalists) are writing some 

notes while a man asks another man a 

question. 

B 
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The woman asks a question about the man’s 

father’s job. 

A/R 

Number of actor roles 46% 

Number of patient roles 9% 

Number of recipient roles 18% 

Number of experiencer roles 0% 

Number of beneficiary role 27% 

 

Interpretation 

 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Nouns used in this unit focus on teaching students about family relations. Both genders 

are mentioned in terms of family relations. Nouns in this unit include, father (6 times), 

mother (5 times), uncle (4 times), aunt (3 times), brother (1 time), sister (2 times), 

grandfather (4 times), grandmother (3 times), and all of these nouns do not comprise 

any gender stereotype indicators. In terms of pronouns, s/he pronouns are the only 

pronouns mentioned. 

This unit does not include any adjectives for any gender. When it comes to activities, 

women are slightly more active than men (women: 47%, men: 53%). Men are shown 

to be more professionally active in this unit. In terms of stereotypes, some stereotypes 

are highly maintained (e.g.: construction workers like plumbers and carpenters who are 

5 

1 

2 

 

3 
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men only). On the other hand, it is highly emphasised to break other stereotypes (e.g.: 

postwomen), which are mostly women. This creates a sense of imbalance in the 

distribution of jobs. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear first before women 58% of the time, and women appear before men 42% 

of the time. In examples and short conversations (i.e. individual sentences) women 

appear first, but in longer pieces of text (i.e. paragraphs), men seem to have the priority 

of the “natural order”, by mentioning fathers before mother, grandfathers before 

grandmothers, and uncles before aunts. This again, enhances the idea of men firstness 

that is reinforced in the first unit.  

In terms of conversations, this unit contains three conversations between girls and boys. 

Girls initiate two of these conversations. Both genders asked the same question about 

what a member of the family’s job. The first conversation is initiated by a girl. This 

breaks the stereotype of men speaking first in conversations. 

In summary, while men firstness is enhanced in mentioning them first, in conversations, 

men firstness is not maintained. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, men are slightly more visible than women (men: 53%, women: 47%). In 

specific analysis, in terms of nouns, men are overrepresented more than women by 15% 

(men: 56%, women: 44%). In terms of pronouns, men are overrepresented by 

approximately 16% (men: 58%, women: 42%), In pictures, both genders are equally 
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represented in pictures. In most of occasions, both genders are illustrated to work in the 

same occupations (e.g. p.23 where in the illustrations, each picture has a woman and a 

woman who occupy the same position). 

After analysing the situations closely, although women are active actors, men are 

viewed in leadership in more situations, and women seem to benefit more from women, 

which has a stereotypical view. Two examples can be found in pictures 2 and 3 in p. 

23, where both genders share the same situation and job, and men act like the directors 

of the situation. 

In summary, men appear more in this unit, and they act as the leaders of situations. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Virtually, men and women share most of occupations, but there are some gender-

specific occupations. Examples of these occupations are, tailors and secretaries for 

women, and barbers and plumbers for men. 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit that discusses jobs implies that both genders basically share almost the same 

occupations, while it stresses that there are some jobs that, although possessed by both 

genders, are led by men. It also implies that men firstness is just the natural order in 

writing.  

 

2. Intertextual context (the effect of previous text on the current text) 

Linked to the previous unit, this unit’s song is gender-free. Its little book is about a girl 

as well. The girl in the little book belongs to a circus family. The project of the unit is 
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hand-crafting as well, and it is modelled by a boy, while it was modelled by a girl in 

the first unit, which gives it a non-stereotypical view. In conversations, this unit refute 

men dominance over conversations. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Pen Pals 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

5 

6 

32 

7 

8 

2 

 

42 

48 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

52 

12 
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Walking a pet (1) NS There is not any stereotypical indicator. 

Painting the fence 

(2) 

NS Both genders performed the same activity. 

Cleaning the room 

(3) 

NS Both genders performed the same activity. 

Feeding a pet (3) NS Men also feed chickens in the unit. 

Making the bed (3) NS Both genders performed the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Typing an e-mail on 

the computer (1) 

NS There is no gender stereotype indicator. 

Talking to a postman 

(1) 

NS There is no gender stereotype indicator. 

Going shopping (4) S 

Women go shopping twice the time men do, 

although women in this unit perform so 

little activities. 

30 
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Responding to a 

question (4) 

NS Both genders performed the same activity. 

Asking a question 

(3) 

NS Both genders performed the same activity. 

Playing football (5) NS 

Football is an activity that is associated 

with men; so, this means it is breaking for 

the stereotype. 

Practising a music 

instrument (5) 

S 

Women seem to show so much more 

interest in this activity than men.  

Going to the library 

(4) 

S 

As a gender stereotype, women are the ones 

who are associated with library activities.  

Writing a letter to a 

pen pal (1) 

NS Both genders perform the same activity. 

Passing a comment 

on a school project 

(1) 

NS Both genders perform the same activity. 

Walking with a boy 

(1) 

NS Both genders perform the same activity. 

54% stereotypical/ 46% non-stereotypical/ 0% undecided 
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Number of women’s professional activities 

Activity Type Justification 

Holding a suitcase 

while going to work 

(2) 

NS Both genders perform the same activity. 

Doing homework 

with the help of a 

boy (1) 

S The girl looked clueless, and the boy was 

teaching her. 

Working on a school 

project (4) 

NS Both genders perform the same activity. 

Waiting for the bus 

to go to school (3) 

NS Both genders perform the same activity. 

12.5% stereotypical/ 87.5% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Fishing (1) NS There is no indicator of stereotyping. 

10 

67 

27 
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Collecting eggs (5) S 

Only men seem to be doing the farm 

chores. 

Feeding the chickens 

(5) 

S 

Only men seem to be doing the farm 

chores. 

Milking the cow (3) S 

Only men seem to be doing the farm 

chores. 

Helping dad with 

chores (1) 

S 

Only men seem to be doing the farm 

chores. 

Collecting the crops 

(2) 

S 

Only men seem to be doing the farm 

chores. 

Painting the fence 

(3) 

S 

Only men seem to be doing the farm 

chores. 

Going to bed (3) NS Both genders perform the same activity. 

Making the bed (1) NS Both genders perform the same activity. 

Cleaning the room 

(3) 

NS Both genders perform the same activity. 

70% stereotypical/ 30% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 29 
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Activity Type  Justification 

Practising a music 

instrument (2) 

NS 

Music interest is usually associated with 

women. 

Sending a letter to a 

pen pal (2) 

NS Both genders perform the same activity. 

Waving “hi” (2) NS There is no stereotype indicator. 

Going to the library 

(1) 

NS Both genders perform the same activity. 

Receiving a letter 

from a pen pal (2) 

NS Both genders perform the same activity. 

Going shopping (2) NS Both genders perform the same activity. 

Teaching to practise 

the guitar (1) 

NS There is no stereotype indicator. 

Helping with a 

homework (1) 

S The boy seems to know everything while 

the girl he is clueless. 

Visiting a friend (3) UD Although the activity in itself is not 

stereotypical, but the fact that only boys do 

this is the activity is misleading. 
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Walking with a girl 

(1) 

NS Both genders perform the same activity. 

Boating on a lake (2) NS Both genders perform the same activity. 

Playing with a friend 

(2) 

UD Although the activity in itself is not 

stereotypical, but the fact that only boys do 

this is the activity is misleading. 

Passing a comment 

on a school project 

(2) 

NS Both genders perform the same activity. 

Asking a question 

(3) 

NS Both genders perform the same activity. 

Responding to a 

question (1) 

NS Both genders perform the same activity. 

Playing football (2) NS Both genders perform the same activity. 

3% stereotypical/ 80% non-stereotypical/ 17% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

11 
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Delivering the mail 

(1) 

NS There is no stereotype indicator. 

Working as a 

shopkeeper (2) 

S Only men perform this activity. 

Holding a suitcase 

while going to work 

(2) 

NS Both genders perform the same activity. 

Taking the bus (2) NS Both genders perform the same activity. 

Working on a school 

project (4) 

NS Both genders perform the same activity. 

18% stereotypical/ 82% non-stereotypical/ 0% undecided 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 24% S 0% 41% S 70% 

NS 100% NS 30% 

UD 0% UD 0% 

Social 58% S 54% 43% S 3% 
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NS 46% NS 80% 

UD 0% UD 17% 

Professional 19% S 10% 16% S 18% 

NS 90% NS 82% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A postman gives a girl a letter. A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy and a girl share painting a fence. A 

A boy and a girl share practising the piano. A 

A boy asks a question to a girl, and she 

responds. 

A/B 
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A man helps his daughter shopping. A 

A boy helps a girl with her homework. A 

A man teaches a girl a guitar lesson. A 

A boy and a girl share doing a school 

project. 

A 

A boy and a girl share doing a school 

project. 

A 

A girl and a boy pass comments on a school 

project.  

A 

A boy helps a girl painting a fence. A 

Number of actor roles 100% 

Number of patient roles  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 16%  

 

Women 

Situation Type of semantic role 

12 

 

 

 

2 
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A girl receives a letter. R 

A girl responds to a boy’s question. P/A 

A girl and a boy share painting a fence. A 

A girl and a boy share practising the piano. A 

A boy asks a question to a girl, and she 

responds. 

P/A 

A girl is being helped by a boy to do her 

homework. 

B 

A girl is assisted by her dad to shop. B 

A girl is taking a guitar lesson from her man 

teacher. 

B 

A boy and a girl share doing a school 

project. 

A 

A boy and a girl share doing a school 

project. 

A 

A boy and a girl pass comments on a school 

project. 

A 

A girl painting a fence, and a boy helps. A/B 

Number of actor roles 67% 8 
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Number of patient roles 

Number of recipient roles 16% 

Number of experiencer roles 

Number of beneficiary roles 33% 

 

 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

This unit contains few nouns. These nouns are two proper nouns for each gender, 

mother (2 times), father and brother. Men pronouns dominate the unit with 32 men 

pronouns (he and his), and only 7 women nouns in contrast. On a word level, this gives 

the texts higher masculine orientation. In terms of adjectives, this unit does not include 

any adjectives.  

After examination of activities for both genders, it is evident that, in general, men are 

more active than women (men: 56%, women: 44%), which is stereotypical. However, 

the distribution of activities indicate that men are more domestically active, while 

women, on the other hand, are more socially active. Yet, it is concluded that 54% of 

women’s social activities are stereotypical. These stereotypical activities include 

practising a music instrument, going to the library, and going shopping. Also, 70% of 

 

2 

 

4 

 



102 
 

men domestic activities are stereotypical; they indicate that men are the capable ones 

of performing such physically demanding activities.  

 

3. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear before women 80% of the time, which is highly biased, especially in 

examples. In conversations, they always speak first. Through analysing the roles of 

each gender, it is evident that men are more active than women. Men seem to perform 

all the chores related to the farm, which is a major stereotype in this unit. Women seem 

to be shadowed by men who dominate over the unit in their stories and activities, 

whether in the country or the city. 

 

4. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

Men are more visible in the unit (men: 61%, women: 39%). In specific visibility, in 

terms of nouns, both genders are almost equally represented. The overrepresentation 

starts appearing through pictures (men: 53%, women: 47%). Also, men are highly 

overrepresented by 64% more than women in pronouns (men: 82%, women: 18%). 

Through examining the bigger image, men are shockingly overrepresented in this unit. 

This is extracted through the fact that all bigger pieces of text (the little book, the chant, 

and the reading paragraph) are about boys only, while girls are mentioned in one short 

paragraph only in ex. 8. 

Through review of semantic roles, men are portrayed as the leaders and actors of all 

situations, while women seem to have a passive role. This can be seen in pictures b, d 

in p. 36.  
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Therefore, it is inferred that men are presented as the leaders of life through their 

firstness, overrepresentation and their semantic roles. 

 

5. Text structure and ‘point’ (The general idea of the text) 

Through the structure of this unit, it is suggested that, despite variation of culture, men 

overtly dominate life in the city and the country.  

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Through examination of the unit, it is proposed that men are the leaders of life in both 

the city and the country. This can be extracted through the examination of men’s 

activities, overrepresentation and firstness. Most importantly, it is evident through 

men’s interaction with women that suggest they are the influential actors in situations. 

 

2. Intertextual context (the effect of previous text on the current text) 

As in the other units, this unit’s song is gender-free. While the little book is unlike the 

pervious unit; it is about a boy. The project of this unit is modelled by both genders. 

However, unlike the previous unit, this unit’s conversations are dominated by boys. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Amazing Animals 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

0 

1 

5 

3 

3 

1 

 

7 

11 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

7 

0 
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- - - 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(3) 

NS There is no gender stereotype indicator. 

Answering a 

question (2) 

NS Both genders performed the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (1) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

5 

2 
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Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(3) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

Climbing a tree (2) S Only boys perform this activity. 

Swimming (1) NS There is no stereotype indicator. 

25% stereotypical/ 75% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

11 

0 

8 

3 
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Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 

NS 0% NS 0% 

UD 0% UD 0% 

Social 71% S 0% 73% S 25% 

NS 100% NS 75% 

UD 0% UD 0% 

Professional 29% S 0% 27% S 0% 
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NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy and a girl share doing a school 

project. 

A 

A boy asks a girl a question, and then she 

responds. 

A/B 

Number of actor roles 100% 

Number of patient roles 25%  

Number of recipient roles 

Number of experiencer roles 

4 

1 
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Number of beneficiary roles 50%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A boy and a girl doing a school project. A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl responds to a boy’s question. P/A 

Number of actor roles 100% 

Number of patient roles 50% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 25% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Except for the name of the author of the unit’s little book, there are no nouns in this 

unit. In terms of pronouns, men are overrepresented by 25% (men: 62.5%, women: 

2 

4 

2 

 

 

1 
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37.5%). The interesting point here is that men’s pronouns are more than women’s 

because the unit’s little book (story) is about a snake, and this snake is referred to as he. 

Also, as in the previous units, this unit does not include any adjectives. Regarding 

activities, men are more active (men: 61%, women: 39%), while distribution of 

activities is similar. Therefore, as in other units, stereotypes in the unit are not explicitly 

evident in types of activities; they are apparent in presenting men as more active.   

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Similar to all previous units, men appear before women 75% of the time, which is 

highly biased, especially in examples and conversations. Unfortunately, other than in 

conversations, women do not exist; thus, it is difficult to attribute roles for each gender.  

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

Men are more visible than women (men: 59%, women: 41%). This visibility is evident 

in the overrepresentation of men in pronouns (men: 62.5, women: 37.5%). Also, men 

are overrepresented in pictures as well by 23% more than women (men: 61.5, women: 

38.5%). In summary, although this unit is about animals, there are gender 

representations in some exercises. In these exercises, men are overrepresented. 

This suggests that men are the “default” gender, and where there is a need to have 

humans, by default, their gender should be men. 

 

4. Text structure and ‘point’ (The general idea of the text) 

This unit is not about a human topic, but in regard to gender, it delivers an idea that this 

world is men’s world and women are the second gender. 
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Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Through analysis of the topic and the human subjects involved in it, it is inferred that 

this unit is written for a men’s use, and it just suggests that men are the “natural” 

receivers of it. For example, in the project, the girl is portrayed as being a supporter for 

the boy. Another example can be found in the order of appearance in conversations. 

 

2. Intertextual context (the effect of previous text on the current text) 

The song is gender-free. The little book uses the he noun, although it does not involve 

a human subject. The unit’s project is modelled by both genders, but it is presented by 

a boy. In conversations, men speak first and more, which is similar to the previous unit. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Rain or Shine 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

11 

14 

8 

3 

4 

3 

 

20 

19 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

27 

3 
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Carrying a basket 

with stuff (1) 

NS There is no gender stereotype indicator. 

Organising 

houseware (2) 

UD 

It is fine for a woman to be the caretaker, 

but she is presented as the only caretaker. 

0% stereotypical/ 33% non-stereotypical/ 67% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(2) 

NS Both genders performed the same activity. 

Playing in the snow 

(2) 

NS There is no gender stereotype indicator. 

Playing with a ball 

(2) 

NS There is no gender stereotype indicator. 

Dancing in the street 

(2) 

NS There is no gender stereotype indicator. 

Answering a 

question (3) 

NS Both genders performed the same activity. 

20 
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Observing the 

weather (1) 

NS Both genders performed the same activity. 

A mom talking to 

her son (8) 

NS 

There is no gender stereotype indicator in 

what they were talking about. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Wearing a coat (1) NS There is no stereotype indicator. 

4 

27 

1 
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0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(7) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

Playing in the rain 

(2) 

NS There is no stereotype indicator. 

Swimming (1) NS There is no stereotype indicator. 

Walking in the wind 

(2) 

NS There is no stereotype indicator. 

Observing the 

weather (1) 

NS Both genders performed the same activity. 

Walking under the 

snow (1) 

NS There is no stereotype indicator. 

24 



118 
 

Making a 

conversation with 

mom (8) 

NS 

There is no gender stereotype indicator in 

what they were talking about. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working on a school 

project (1) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 11% S 0% 4% S 70% 

NS 33% NS 30% 

2 
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UD 67% UD 0% 

Social 74% S 0% 89% S 25% 

NS 100% NS 75% 

UD 0% UD 0% 

Professional 15% S 0% 7% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 
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A boy and a girl share doing a school 

project. 

A 

A boy gets a coat from his mom. R 

A boy asks his mom a question, and then 

she responds. 

A/B 

Number of actor roles 80% 

Number of patient roles   

Number of recipient roles 20% 

Number of experiencer roles 

Number of beneficiary roles 60%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl and a boy doing a school project. A 

A mom gives her son a coat. A 

A mom responds to her son’s question. P/A 

Number of actor roles 100% 

4 

 

1 

 

3 

5 
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Number of patient roles 60% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

 Most of nouns in this unit are proper nouns except for mother (2), boy (2), and 

grandfather (1), and women are represented more than women (women: 56%, men: 

44%), which is unlike other units. Pronouns in this unit, like previous units are 

dominated by men. This suggests that women are overtly mentioned in the unit, while 

men are covertly mentioned, unlike the first unit. As usual, this unit does not contain 

adjectives.  

In terms of activities, women and men are presented to be equally active. Almost all 

the activities do not include any stereotypes. The only uncertain domain is presenting 

the mom as the only caretaker. Women are domestically active, and men are socially 

active, which suggests a stereotype that does not exist in other units, which, 

accordingly, might be unintentional.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

3 
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Like the norm in other units, men appear before women 57% of the time. Yet, the 

decline in this norm is noticeable. Also, like the other units, men usually ask, while 

women usually answer. Similar roles and activities are attributed to both genders.  

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, men and women in this unit are equally visible. However, women are more 

visible in terms of nouns (women: 56%, men: 44%). Men, on the other hand, are most 

visible in terms of pronouns (men:73%, women: 27%), which is similar to the previous 

unit. In visual representation, both genders are equally presented. In reference to 

semantic roles, both genders play an active role in all situations. Men are more 

beneficiaries, while women are more patients. 

 

4. Text structure and ‘point’ (The general idea of the text) 

This unit delivers more gender-equal content. Yet, it enhances the idea of men firstness 

in conversations. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

In this unit about weather, the text delivers an idea that both genders perform the same 

activities and react to weather in the same way. 

 

2. Intertextual context (the effect of previous text on the current text) 
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While the previous unit’s project is modelled mainly by a boy, this unit’s project is, as 

expected, modelled by a girl. The interesting point that needs to be taken into 

consideration for the other units is that while the boy modelled a project about animals, 

which is an “intellectual” topic, while this unit’s project is about clothes, which is 

usually stereotyped as an area of interest to girls. In conversations, men firstness is 

maintained. The little book is told from a boy’s perspective, which is similar to unit 3. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Our Five Senses  

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

4 

19 

0 

4 

4 

2 

 

30 

34 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

28 

13 
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Taking care of a pet 

(4) 

S Only women perform this “caring” activity. 

Enjoying food (3) NS Both genders perform the same activity. 

Exploring traces at 

home to find out 

something (6) 

NS 

The girl is viewed as an explorer, which 

breaks the stereotype. 

31% stereotypical/ 69% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(1) 

NS There is no gender stereotype indicator. 

Answering a 

question (3) 

NS There is no gender stereotype indicator. 

Taking care of their 

children in the 

market (4) 

S 

Only women are portrayed as caregivers in 

this unit. 

13 
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Buying clothes (1) S 

Although accompanied by a man, the 

woman is the one who is interested in 

clothes. 

Smiling flowers in 

the garden (2) 

S 

The woman portrayed as the “delicate” 

person who smells flowers, and no man 

does this in the unit. 

Listening to the 

drums (1) 

NS Both genders perform the same activity 

Carrying a heavy 

suitcase (1) 

NS 

The girl is viewed as an independent 

capable girl. 

54% stereotypical/ 46% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Selling kittens (1)  NS There is no stereotype indicator. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

2 
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Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Watching TV (1) NS There is no stereotype indicator. 

Eating lunch (1) NS There is no stereotype indicator. 

A toddler playing (1) NS There is no stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

UD 

Although women are usually stereotyped 

with asking questions, only boys perform 

this activity, creating an imbalance. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

Eating ice-cream in a 

park (2) 

NS Both genders perform the same activity. 

30 

3 

15 
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Listening to drums 

(1) 

NS Both genders perform the same activity. 

Buying books (2) NS There is no stereotype indicator. 

A boys tasting a 

drink (1) 

NS Both genders perform “exploration” 

activities. 

A boy experimenting 

on glue (1) 

NS Both genders perform “exploration” 

activities. 

A boy asking his dad 

for money (1) 

S The role of the dad here is to be the money 

provider, while in the same situation the 

mom is responsible for providing food. 

A boy asking his 

mom for food (1) 

S The role of the dad here is to be the money 

provider, while in the same situation the 

women are responsible for providing food. 

A boy asking his 

sister for food (1) 

S The role of the dad here is to be the money 

provider, while in the same situation the 

women are responsible for providing food. 

21% stereotypical/ 50% non-stereotypical/ 29% undecided 

 

Number of men’s professional activities 
12 
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Activity Type Justification 

Working as a 

salesperson in the 

market (5) 

S Although both genders perform the same 

activity, men sell books, toys, and food, 

while women sell clothes and jewellery. 

Working as a clown 

(1) 

S This job is usually associated with men. 

Playing on the drums 

(3) 

S This job is usually associated with men. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

75% stereotypical/ 25% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 46.5% S 31% 10% S 0% 

NS 69% NS 100% 
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UD 0% UD 0% 

Social 46.5% S 54% 50% S 20% 

NS 46% NS 53% 

UD 0% UD 27% 

Professional 7% S 0% 40% S 75% 

NS 100% NS 25% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 
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A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A man sells items for a woman. A 

A man sells items for a woman. A 

A boy plays the drums while the girl listens. A 

A boy asks his mom for food. A 

A boy asks his sister for food. A 

Number of actor roles 100% 

Number of patient roles 11%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 33%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

9 

1 

 

 

3 
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A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A woman is being sold items. R 

A woman is being sold items. R 

A girl listens to a boy playing music. E 

Mom is asked for food. P 

Sister is asked for food. P 

Number of actor roles 44% 

Number of patient roles 56% 

Number of recipient roles 22% 

Number of experiencer roles 11% 

Number of beneficiary roles  

Interpretation 

 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

In this unit, instead of using the pronouns s/he, the pronoun we is used, which does not 

give a gender to sentences. Therefore, there are no men pronouns, and only 4 women 

4 

5 

2 

1 

0 
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pronouns. However, there are plenty of women nouns. Most of these nouns are proper 

nouns. Other nouns include family relations woman, sister (2), mama (2), daddy (2), 

mum (1). 

Men and women are shown as equally active. After analysing activities, stereotypes are 

evident in two ways. First, in distribution of activities, women are more domestically 

active, while men are more professionally active. Also, it is evident that this unit 

contains some stereotypes. In women’s domestic activities, 31% of women’s activities 

are stereotypical. In women’s social activities, they perform 54% stereotypical 

activities, like shopping. Men, as well, perform stereotypical activities. 21% of men’s 

social activities are stereotypical. Also, 75% of their professional activities are 

stereotypical. In conclusion, while both genders are viewed as equally active. The types 

of their activities are stereotypical, which is covert stereotyping. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

This stereotype persists by men appearing before women 67% of the time, especially 

in conversations, and while both genders are viewed as equally active, women’s roles 

are mostly at home as caregivers, whereas men play a more active role professionally 

and are viewed as the money providers, which maintains the customary stereotypes. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, women appear more than men in this unit (women: 58%, men: 42%). In 

specific details, women are overrepresented in nouns by 66% (women: 83%, men: 

16%). Men have no pronouns at all in this unit, while women have 4 pronouns. In 
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pictures men are slightly overrepresented by 6% more than women (men: 53%, women: 

47%). So, women are overrepresented in terms of nouns and pronouns (linguistically), 

while men are visually overrepresented. On the other hand, analysing their semantic 

roles, men are the actors and leaders of most situations, while women are mostly the 

“subjects” of these situations by being patients and recipients. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Through superficial analysis, it is inferred that women are more visible than men, while 

through examining their activities, women are more passive than men. However, both 

genders are viewed in positions where they experiment with stuff and get curious.  

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This topic that discusses the five senses of humans portrays both genders engaging in 

thinking and experimenting processes. On a superficial analysis, this unit slightly 

overrepresents women, and it attributes similar activities to both, which gives a good 

impression.  

However, through deeper analysis, it is noticed that this unit maintains specific gender 

unequal characteristics like viewing women as more domestically active and men as 

more professionally active. In human interaction, men always speak first, and they 

dominate situations when both genders interact together. The interesting point here is 

that the little book of this unit is about a detective, and she is a girl. 

 

2. Intertextual context (the effect of previous text on the current text) 



136 
 

This unit continues the sequential order in projects modelling. The project of the 

previous unit was modelled by a girl, so this unit’s project is modelled by a boy.  

In conversations, men firstness is maintained. Unlike the previous little books, this 

unit’s little book is about a girl. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: A World of Food 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

7 

1 

0 

0 

3 

2 

 

6 

8 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

8 

2 



139 
 

Advising son (1) S 

The woman appears once in all stories and 

exercises, and she is only a caregiver. 

Thinking about food 

(1) 

NS Both genders perform the same activity. 

50% stereotypical/ 50% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(3) 

NS There is no gender stereotype indicator. 

Answering a 

question (2) 

NS Both genders performed the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

5 

1 
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Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Drinking milk (1) NS There is no stereotype indicator. 

Thinking about food 

(2)   

NS Both genders perform the same activity. 

Eating too much (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(3) 

NS Both genders perform the same activity. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

9 

4 

4 
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Number of men’s professional activities 

Activity Type Justification 

Presenting a school 

project (1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 25% S 50% 44.5% S 0% 

NS 50% NS 100% 

UD 0% UD 0% 

Social 62.5% S 0% 44.5% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Professional 12.5% S 0% 11% S 0% 

NS 100% NS 100% 

1 
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UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy listens to his mom’s advice. B 

A boy asks a girl a question, and then she 

responds. 

A/B 

Number of actor roles 75% 

Number of patient roles 25%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 75%  

 

3 

1 

 

 

3 
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Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A mom advises her son. A 

A girl responds to a boy’s question. P/A 

Number of actor roles 100% 

Number of patient roles 50% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 25% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

This unit that is about food does not include many human characters. The main 

characters of longer texts are men. Men are mentioned by proper nouns. Women are 

only mentioned once (mother). In this unit, neither women nor men are mentioned in 

pronouns. Also, this unit does not contain any adjectives. In addition, this unit does not 

4 

2 

 

 

1 
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include many activities, but, in general, both genders are equally active. Men are viewed 

as domestically active, and women are viewed as socially active. Men are more active 

at home, and their main activity is eating food, while women are more socially active 

because they ask all the questions in the examples. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

As in other units, men appear before women 60% of the time, which is biased, 

especially in examples. Men’s role in this unit is more active; they are the main 

characters of stories and events, while women are merely supporters. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, men are highly overrepresented (men: 68%, women: 32%).The main 

characters of all stories and exercises are men, women only mentioned once as a 

mother; therefore, in terms of nouns, men are overrepresented by 75% (men: 87.5%, 

women: 12.5%). men are overrepresented because they seem to be the main characters 

in the one story that the unit contain and the other exercises. Through analysing 

semantic roles, women are actors in all situations, men are more beneficiaries than 

women, who are patients 50% of the time. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Men is the default gender where humans are needed in text that has non-human topic. 
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Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

As mentioned earlier, this unit does not involve many human participants, but men are 

chosen to be the active participants where humans are involved, which is similar to unit 

4 about animals. Men seem to be the centre of this unit, and women work as mere 

supporting characters in shared situations.  

 

2. Intertextual context (the effect of previous text on the current text) 

This unit breaks the sequential order in modelling the project. In the previous unit, a 

boy modelled the project, and a boy models the project of this unit as well. The 

conversation order is maintained here by men speaking first. There is no gender 

involved in the little book. In the chant, like the previous unit, a boy is the main 

character. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: In Shape! 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

13 

6 

17 

12 

7 

9 

 

37 

44 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

41 

14 
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Getting enough sleep 

(3) 

NS Both genders perform the same activity. 

Eating so much junk 

food (2) 

NS Both genders perform the same activity. 

Watching TV (1) NS There is no gender stereotype indicator. 

Staying up late at 

night (2) 

NS Both genders perform the same activity. 

Eating healthy food 

(5) 

NS Both genders perform the same activity. 

Drinking liquids (1) NS Both genders perform the same activity. 

50% stereotypical/ 50% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(5) 

NS There is no gender stereotype indicator. 

Answering a 

question (3) 

NS Both genders perform the same activity. 

24 
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Skipping the robe (3) S 

Although both genders perform the same 

activity, girls perform more (3:1). 

Climbing (1) NS Both genders perform the same activity. 

Relaxing in the park 

on a tree swing (2) 

NS There is no stereotype indicator. 

Playing cricket (1) NS Both genders perform the same activity. 

Swinging (2) NS Both genders perform the same activity. 

Riding a bike (2) NS Both genders perform the same activity. 

Roller skating (1) NS Both genders perform the same activity. 

Practising Irish 

dance (1) 

NS There is no stereotype indicator. 

Jumping (1) NS There is no stereotype indicator. 

Doing gymnastics 

(1) 

NS There is no stereotype indicator. 

Doing Yoga (1) NS There is no stereotype indicator. 

12.5% stereotypical/ 87.5% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 
3 
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Activity Type Justification 

Working on a school 

project (2) 

NS There is no stereotype indicator. 

Presenting a school 

project (1) 

NS There is no stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Eating healthy food 

(5) 

NS Both genders perform the same activity. 

Brushing teeth (1) NS There is no gender stereotype indicator. 

Staying up late at 

night (3) 

NS Both gender perform the same activity. 

Watching TV (3) NS Both genders perform the same activity. 

Going early to bed 

(2) 

NS Both genders perform the same activity. 

49 

21 
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Eating so much junk 

food (5) 

NS Both genders perform the same activity. 

Drinking liquids (2) NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(2) 

NS Both genders perform the same activity. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

Riding a bike (3) NS Both genders perform the same activity. 

Go hiking (5) NS 

Both genders perform many physical 

activities. 

Playing robe 

skipping (1) 

NS Both genders perform the same activity. 

Playing cricket (1)  NS Both genders perform the same activity. 

Roller skating (2) NS Both genders perform the same activity. 

28 
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Swimming (1) NS Both genders perform many physical 

activities. 

Playing with a ball 

(3) 

NS Both genders perform many physical 

activities. 

Swinging (2) NS Both genders perform the same activity. 

Flying a kite (1) NS Both genders perform the same activity. 

Climbing (2) NS Both genders perform the same activity. 

Riding a horse (2) NS Both genders perform many physical 

activities. 

Practising Karate (2) NS Both genders perform many physical 

activities. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

0 
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General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 34% S 0% 43% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Social 59% S 12.5% 57% S 0% 

NS 87.5% NS 100% 

UD 0% UD 0% 

Professional 7% S 0% 0% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 
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A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question. P/A 

A boy and a girl ride bikes together. A 

A boy and a girl ride bikes together. A 

Boys and girls swing together. A 

A boy and a girl hold the rope for another 

girl to skip it.  

A 

Number of actor roles 100% 

Number of patient roles 25%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 25%  

Women 

Situation Type of semantic role 

8 

2 

 

 

2 
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A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl and a boy ride bikes together. A 

A girl and a boy ride bikes together. A 

Girls and boys swing together. A 

A girl and a boy hold the rope for another 

girl to skip it.  

A/B 

 

Number of actor roles 100% 

Number of patient roles 25% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 37.5% 

 

8 

2 

 

 

3 

 



156 
 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Men’s nouns are more than women’s noun, and all nouns are proper nouns. In terms of 

pronouns, men have more pronouns. As in most of units, this unit does not include any 

adjectives. Men in this unit are slightly more active than women (men: 54%, women: 

46%). In the distribution of activities, it is evident that men are more active than women 

in the domestic activities, and women are socially and professionally more active, 

which is non-stereotypical. In general, activities performed by both genders are similar. 

This unit contains only one stereotypical physical activity. This activity is skipping the 

rope. From the surface of the unit, except for the overrepresentation of men in terms of 

nouns and pronouns, this unit has a gender-equal content.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

For the first time in the book, women appear first more than men (women: 56%, men: 

44%). Roles attributed to both genders are similar, and both genders engage in the same 

way in conversations by asking and answering. The meaning of utterances in this unit 

is gender-equal.  

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, men are more visible than women (men: 56%, men: 43%). In specific, in 

nouns they are more represented by 36% (men: 68%, women: 32%). In pronouns, men 

are more represented as well (men: 54%, women: 46%). Men are overrepresented by 
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8% in pictures (men: 54%, women: 46%). In semantic roles, both women and man are 

almost in the same positions by being actors in all situations, and patients and 

beneficiaries at some times. Therefore, other than overrepresenting men, on this level, 

the unit delivers gender-equal content.   

 

4. Text structure and ‘point’ (The general idea of the text) 

Both genders maintain the same health habits.   

 

Phase 2: Textual situation 

1.  Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

In this unit about health habits and taking care through eating healthy food and 

exercising, both genders actively engage in the same habits, whether bad or good. The 

interaction between genders in this unit is active from both genders. 

 

2. Intertextual context (the effect of previous text on the current text) 

Unlike the previous unit, the project of this unit is modelled by a girl. Both genders 

participate in conversations, and the chant of this unit involves both genders. Previous 

units do not have negative effect on this unit. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Puppets 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

12 

14 

5 

11 

11 

2 

 

42 

41 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

The beautiful lady S The woman is judged based on her physical 

appearance only. 

100% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

The scary beast S The man is portrayed as the strong one. 

100% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

1 

 

1 

21 

2 
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Activity Type  Justification 

Writing in a 

notebook (1) 

NS There is no stereotype indicator. 

Eating vegetables (1) NS There is no stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Watching a puppet 

show (5) 

NS Both genders perform the same activity. 

Asking a question 

(3) 

NS There is no gender stereotype indicator. 

Answering a 

question (3) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

11 

8 
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Working as a TV 

reporter (1) 

UD 

There is only one who does this activity in 

the unit, and it seems like TV reporting is a 

stereotypical job for women. 

Working as a 

puppeteer (1) 

NS Both genders perform the same activity. 

Playing karate (1) NS 

It is an activity that is no usually associated 

with women. 

Working on a school 

project (3) 

NS Both genders perform the same activity. 

Presenting a school 

project (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 87.5% non-stereotypical/ 12.5% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Playing video games 

(1) 

UD 

There is only one person who does this 

activity in the unit and it is a boy. 

25 

4 
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Playing with a teddy 

bear and a car (1) 

NS 

This activity is not usually associated with 

men.  

Feeding a cat (1) NS There is no stereotype indicator. 

Drinking juice (1) NS There is no stereotype indicator. 

0% stereotypical/ 75% non-stereotypical/ 25% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

Watching a puppet 

show (5) 

NS Both genders perform the same activity. 

Playing football (1) UD There is only one person who does this 

activity in the unit and it is a boy. 

Riding a bike (1) UD There is only one person who does this 

activity in the unit and it is a boy. 

0% stereotypical/ 83% non-stereotypical/ 17% undecided 

12 
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Number of men’s professional activities 

Activity Type Justification 

Working as a 

puppeteer (4) 

NS Both genders perform the same activity. 

Making a puppet (1) NS Both genders perform the same activity. 

Working on a school 

project (3) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 10% S 0% 16% S 0% 

NS 100% NS 75% 

UD 0% UD 25% 

9 
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Social 52% S 0% 48% S 0% 

NS 100% NS 83% 

UD 0% UD 17% 

Professional 38% S 0% 36% S 0% 

NS 87.5% NS 100% 

UD 12.5% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

Boys and girls share doing a school project. A 

Number of actor roles 100% 4 
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Number of patient roles 25%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 50%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

Girls and boys share doing a school project. A 

Number of actor roles 100% 

Number of patient roles 50% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 25% 

 

 

1 

 

 

2 

4 

2 

 

 

1 
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Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Nouns in this unit are mostly proper nouns, and other women nouns are lady (2 times) 

and queen. This unit has more women pronouns than men. Unlike other units, this unit 

contains one adjective for each gender. Both adjectives are stereotypical. These 

adjectives are beautiful lady and scary beast. These stereotypes belong to the 

stereotypical story of the beauty and the beast.  

In terms of activities, men are slightly more active than women (men: 54%, women: 

46%), and the distribution of activities is similar, with men being more domestically 

active, while women are more socially active, which breaks the usual stereotype, and 

is the usual distribution in most of units.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear before women 85% of the time, which is highly biased. It was treated like 

the “natural” order for men to appear before women in examples and stories. Both 

genders performed the same speech acts of asking and answering. Other than in the 

puppet stories, both genders have the same roles. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, women are more visible than men (women: 54%, men: 46%). In detail, 

women are overrepresented in terms of nouns (women: 54%, men: 46%). They are also 
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overrepresented in terms of pronouns (women: 69%, men: 31%). Visually, both genders 

are equally represented. Both genders play similar semantic roles. 

 

4. Text structure and ‘point’ (The general idea of the text) 

In arts, especially famous stories, gender stereotypes existed in many forms, while 

currently, most of these stereotypes do not exist, especially in roles attributed to both 

genders. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Because of its topic, this unit represents stereotypes that usually exist in the old stories 

that are used in plays. This unit has stereotypical implications in terms of describing 

genders, the stories imbedded in the puppets, and their physical appearance. Also, 

because it is an area of arts, which is a branch in life that is associated with women, 

women are overrepresented. Other domains like roles attributed to each gender do not 

include or encourage stereotypes other than maintaining men firstness. 

 

2. Intertextual context (the effect of previous text on the current text) 

This unit breaks the gender sequential order in project modelling by putting the two 

genders modelling the project. Paragraphs and long pieces of text include both genders, 

unlike other units. In conversations, both genders are active participants unlike other 

units. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Friends Old and New 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

25 

42 

10 

29 

10 

6 

 

36 

38 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Much taller than a 

boy 

NS There is no gender stereotype indicator. 

Older than a girl (2) NS There is no gender stereotype indicator. 

Smarter than a girl NS The comparison is between girls. 

Slow S 

The girl has been described by a boy as 

slow. 

Young  NS There is no gender stereotype indicator. 

Tall NS 

It is just a physical characteristic that does 

not have gender stereotype indicator. 

Taller than a girl (2) NS 

Subjects of comparison are both girls, and 

the adjective does not have a stereotype 

indicator. 

Good player NS 

The girl is described as a good player in 

basketball, which is not a stereotypical 

activity for a girl. 

19 
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Stronger than a girl  NS 

Although the adjective strong has a gender 

stereotypical dimension, the comparison 

here is between two girls. 

Very friendly UD 

This adjective is mentioned once. So, no 

conclusions can be made, although this girl 

is described as nice and friendly only. 

Nice UD 

This adjective is mentioned once. So, no 

conclusions can be made, although this girl 

is described as nice and friendly only. 

Better at maths than 

a girl 

NS 

Although the adjective has a gender 

stereotypical dimension, the comparison 

here is between two girls. 

Best friend NS 

There is no gender stereotype indicator in 

this adjective. 

Younger than a boy NS 

There is no gender stereotype indicator in 

this adjective. 

Angry NS Both genders perform the same activity. 

Impatient NS 

There is no gender stereotype indicator in 

this adjective. 

Excited  NS Both genders perform the same activity. 
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5% stereotypical/ 85% non-stereotypical/ 10% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Taller than other 

boys 

NS 

Both subjects of comparison are from the 

same gender. 

Little shorter than a 

girl 

NS 

When comparing physical characteristics, 

men are expected to be “bigger” than 

women, while in this case, the girl is taller, 

which breaks the gender stereotype. 

Stronger than a girl S 

The boy is described as faster and stronger 

than the girl, which implies he is more 

physically capable, which is stereotypical. 

Faster than a girl S 

The boy is described as faster and stronger 

than the girl, which implies he is more 

physically capable, which is stereotypical. 

Short NS There is no gender stereotype indicator. 

Old NS There is no gender stereotype indicator. 

Angry NS Both genders perform the same activity. 

8 
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Excited  NS Both genders perform the same activity. 

25% stereotypical/ 75% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/a UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

Helping sister doing 

her homework (2) 

NS There is no gender stereotype indicator. 

Getting impatient 

because another girl 

does not understand 

(3) 

UD 

Although this is a human feeling that is not 

gender specific, the fact that only girls are 

described of not understanding gives the 

activity a stereotypical dimension. 

Not understanding 

(3) 

S 

Only girls perform this activity that 

suggests that girls are less mentally capable. 

Writing on a boy’s 

notebook (1) 

UD 

This activity is mentioned once. So, no 

conclusions can be made, although it has 

negative implication. 

33 

9 
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33% stereotypical/ 22% non-stereotypical/ 45% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Talking over the 

phone (2) 

S 

It portrays girls as talkative, which is 

stereotypical 

Listening to a boy 

(1) 

NS 

There is no gender stereotype indicator in 

this activity. 

Playing basketball 

(2) 

NS 

This activity is not usually associated with 

women. 

Answering a 

question (3) 

NS Both genders perform the same activity. 

Riding bike (2) NS Both genders perform the same activity. 

Getting angry 

because brother wins 

all races (1) 

S 

The girl is stereotyped as a bad cycler, and 

the boy is always better than her in the 

physical activity. 

Running (1) NS There is no gender stereotype indicator. 

19 
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Go shopping (1) UD 

This activity is mentioned once. So, no 

conclusions can be made, although it has 

negative implication. 

Surprising a friend 

by putting their 

picture in a 

magazine (1) 

NS There is no gender stereotype indicator. 

Talking to a boy (1) NS Both genders perform the same activity. 

Giving another girl a 

letter (1) 

NS There is no gender stereotype indicator. 

Winning a game (1) NS There is no gender stereotype indicator. 

Cheering in a game 

(2) 

NS Both genders perform the same activity. 

16% stereotypical/ 79% non-stereotypical/ 5% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

5 
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Presenting a school 

project (1) 

NS There is no gender stereotype indicator. 

Listening to another 

girl presenting a 

school project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Taking brother’s 

toys (1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Waving to a friend 

(1) 

NS There is no gender stereotype indicator. 

33 

1 

29 
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Getting scared when 

walking in the dark 

(1) 

NS 

This activity is not usually associated with 

men. So, it breaks the stereotype. 

Talking to a friend 

(4) 

NS There is no gender stereotype indicator. 

Cheering in a game 

(5) 

NS Both genders perform the same activity. 

Watching and 

playing football (2) 

NS Both genders share this activity. 

Sitting on dad’s 

shoulder (1) 

NS There is no gender stereotype indicator. 

Getting excited 

when team wins a 

match (1) 

NS There is no gender stereotype indicator. 

Riding bike (1) NS Both genders perform the same activity. 

Winning every race 

(1) 

S 

The generalisation of the boy winning over 

the girl every time implies the 

powerlessness of the girl. 
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Getting angry when 

Lucy writes on his 

notebook (1) 

NS 

It is a human feeling that is not gender 

specific. 

Measuring another 

boy’s arm (1) 

NS There is no gender stereotype indicator. 

Wrapping arm on 

friend’s shoulder (1) 

NS There is no gender stereotype indicator. 

Helping another boy 

in maths (1) 

NS Both genders perform the same activity. 

Asking a question 

(5) 

NS Both genders perform the same activity. 

Answering a 

question (3) 

NS Both genders perform the same activity. 

3% stereotypical/ 97% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

3 
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Listening to a girl 

presenting a school 

project (1) 

NS Both genders perform the same activity. 

Modelling a game 

(2) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 28% S 33% 3% S 71% 

NS 22% NS 29% 

UD 45% UD 0% 

Social 60% S 16% 88% S 3% 

NS 79% NS 97% 

UD 0% UD 0% 

Professional 16% S 0% 9% S 0% 

NS 100% NS 100% 
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UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy talks to a girl while she listens. A 

A boy wins bicycle races and the girl gets 

angry. 

A  

A boy gets angry when a girl writes on his 

notebook. 

E 

A boy and girl listen to a girl while she 

presents her project. 

B 

Number of actor roles 67% 

Number of patient roles  

4 
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Number of recipient roles 

Number of experiencer roles 17% 

Number of beneficiary roles 50 % 

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl listens to a boy while he talks. P 

A girl gets angry because a boy wins the 

bicycle races.  

E  

A girl writes on a boy’s notebook and he 

gets angry. 

A 

A girl and boy listen to a girl while she 

presents her project. 

B/A 

Number of actor roles 67% 

Number of patient roles 50% 

Number of recipient roles 

Number of experiencer roles 17% 

Number of beneficiary roles 17% 

 

1 

3 

4 

3 

 

1 

1 
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Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Nouns in this unit are either proper nouns or family members’ nouns. These family 

members’ nouns are grandma (5 times), grandpa, uncle (7 times), auntie (2 times), 

niece (3 times), sister (4 times), nephew, daughter, mother (6 times), dad (2 times), 

brother (3 times), brothers (2 times), aunt (2 times), grandfather (5 times), 

grandmother (2 times), sisters (2 times), and father (3 times). Women nouns and 

pronouns are used more than men’s. That is also the case for adjectives. Contrasting 

other units, this unit includes many adjectives. It includes 19 women, 8 men’s adjectives 

(women: 70%, men: 30%). None of these adjectives is stereotypical, except of the 

description of a boy to his sister and her feelings. 

Although this unit includes more women in terms of nouns, pronouns, and adjectives, 

both genders are almost equally active (women: 50%, men: 50%). While men and 

women are equally active. The stereotype of men being more socially active and women 

being more domestically active is maintained. Yet, women are more professionally 

active than men. This unit contains some stereotypical activities, especially in the 

domestic activities. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

As in almost all the units, men appear first 63% of the time, especially in examples. 

This unit does not contain many speech acts, excepts for few dialogues. When a man 
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and a woman share the dialogue, the man speaks first. Through activities, roles 

attributed to each gender are similar. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, women are more visible than men (women: 59%, men: 41%). Women are 

26% more visible in terms of nouns (women:62%, men: 38%). Women are 26% more 

represented than men. In terms of pronouns, women are 48% more represented than 

men (women: 74%, men: 26%). In terms of pictures, though, both genders are equally 

represented.  In summary, women are overrepresented in this unit, especially in 

exercises. 

Examining their semantic roles, both women and men are mostly actors, while half of 

the time, men are beneficiaries, and women are patients. This suggest that women are 

passive. 

 

4. Text structure and ‘point’ (The general idea of the text) 

This text delivers an idea that both men and women act the same way and have the same 

feeling when it comes to friendship and relationships between brothers and sisters, 

which is a gender-equal notion. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 
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Although women are overrepresented in this unit, that is not necessarily a good 

indicator. The topic of the unit, that is about friendship, is stereotypical for girls, which 

accordingly means, this is a stereotype by itself. Both genders play the same roles and 

undergo the same feelings.  

 

2. Intertextual context (the effect of previous text on the current text) 

This unit maintains the order of speaking in dialogues and conversations. The project 

of this unit is modelled by a girl and presented to a boy and a girl. This book of the 

series does not include a little book, instead, it includes a magazine. The magazine, 

although focuses on girls, it includes some boys as well. The chant in this unit includes 

both genders. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: It’s about Time 

 

Criterion 1: visibility of men and women 

Number of men nouns 

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

41 

27 

45 

13 

24 

5 

30 

43 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

good son NS The criterion of the good son in this 

situation is that he does more chores, which 

is non-stereotypical for a boy. 

little brother NS There is no stereotype indicator. 

younger brother NS There is no stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

0 

 

3 
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Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

Shopping for food 

(4) 

S 

Although both genders perform the same 

activity, women do it in greater amount 

(4:1) 

Helping mom cook 

dinner (2) 

S 

It implies dinner is the mom’s responsibility 

only. 

Making jewellery (1) S 

While men’s hobbies in this activity are 

playing baseball, the woman hobby is this. 

Working in the 

garden (1) 

NS Both genders perform the same activity. 

Washing up the 

dishes (2) 

NS Both genders perform the same activity. 

Taking out the 

rubbish (1) 

NS Both genders perform the same activity. 

Sweeping the floor 

(1) 

NS Both genders perform the same activity. 

Making the bed (1) NS Both genders perform the same activity. 

46% stereotypical/ 54% non-stereotypical/ 0% undecided 

24 

13 
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Number of women’s social activities 

Activity Type  Justification 

Playing chess (2) NS There is no stereotype indicator. 

Asking a question 

(3) 

NS There is no gender stereotype indicator. 

Answering a 

question (3) 

NS Both genders performed the same activity. 

Playing drums (1) NS Both genders perform the same activity. 

Playing basketball 

(1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

10 

1 
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Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Making the bed (5) NS Both genders perform the same activity. 

Washing up the 

dishes (5) 

NS 

This activity is usually associated with 

women. 

Cleaning the garden 

path (1) 

NS 

This activity is usually associated with 

women. 

Feeding the fish (1) NS There is no gender stereotype indicator. 

Taking out the 

rubbish (2) 

NS There is no gender stereotype indicator. 

Shopping for food 

(1) 

S 

Although both genders perform the same 

activity, women do it more frequently. 

Playing video games 

(1) 

NS There is no stereotype indicator. 

Looking after 

younger brother (2) 

NS Both genders perform the same activity. 

Washing the car (4) S 

Although women perform the same activity, 

men are doing it with greater amount (4:1) 

70 

29 
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Milking the cow (2) NS 

Women are usually associated with this 

activity. 

Listening to music 

(2) 

NS There is no stereotype indicator. 

Sweeping the floor 

(1) 

NS Both genders perform the same activity. 

Reading comic 

books (1) 

NS There is no gender stereotype indicator. 

Watching a film (1) NS There is no gender stereotype indicator. 

17% stereotypical/ 83% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

Making a 

conversation (1) 

NS There is no stereotype indicator. 

37 
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Practising the flute 

(1) 

NS There is no stereotype indicator. 

Playing football (8) S Only men perform this activity. 

Singing (5) NS Both genders perform the same activity. 

Playing the drums 

(2) 

NS Both genders perform the same activity. 

Playing guitar for 

others (1) 

NS There is no stereotype indicator. 

Cleaning the room 

(2) 

NS This activity is usually associated with 

women. 

Playing baseball (3) S Only men perform this activity. 

Playing basketball 

(2) 

NS Both genders perform the same activity. 

Skateboarding (3) S Only men perform this activity. 

Riding the bike (2) S Only men perform this activity. 

Playing karate (1) NS There is no gender stereotype indicator. 

43% stereotypical/ 57% non-stereotypical/ 0% undecided 
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Number of men’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 54% S 46% 41% S 17% 

NS 54% NS 83% 

UD 0% UD 0% 

Social 42% S 0% 53% S 43% 

NS 100% NS 57% 

UD 0% UD 0% 

Professional 4% S 0% 6% S 0% 

4 
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NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question. P/A 

A boy helps his mom with chores. A 

Number of actor roles 100% 

Number of patient roles 75%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles  

Women 

4 

3 

 

 

0 
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Situation Type of semantic role 

A girl asks a question and the boy responds. A/B 

A girl asks a question and the boy responds. A/B 

A girl asks a question and the boy responds. A/B 

A mom is helped by a son. B 

Number of actor roles 75% 

Number of patient roles  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 100% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Men nouns are more than women nouns. Most of nouns are proper nouns. Other nouns 

are family members: son, brother (3 times), dad, father, sister, and the most frequent 

noun is mother (4 times). In terms of pronouns, men are mentioned much more than 

women, and this is attributed to the fact that there are longer pieces of texts that talk 

about men. There are no adjectives to describe women in this unit, but there are three 

adjectives to describe men. All of them do not have any gender stereotype indicator. 

3 

 

 

 

4 
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One adjective describes a boy as a good son, and the reason for giving him this adjective 

is because he does all of his chores. 

In terms of activities, men are much more active (men: 74%, women: 26%). 

Distribution of activities suggests a stereotype that women are more domestically 

active, and men are more socially active. Also, the unit includes gender stereotypes like 

men washing the car and playing football. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear before women 83% of the time, which is highly biased, especially in 

examples, which enhances men firstness. In this unit about chores, women are more 

active than men at home, while men are more socially active, and there are hidden 

implications that women are the responsible parties for the house work. Examples can 

be found in p. 25, “Are you mother’s little helper?” and in p. 26 “We do as mothers 

ask”. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In this unit, men are overrepresented (men: 65%, women: 35%). In nouns, men are 

more represented than women by 20% (men:60%, women: 40%). In pronouns, men are 

overrepresented by 56% (men: 78%, women: 22%). In pictures, men are 

overrepresented by 18% more than women (men: 59%, women: 41%). Men are more 

visible than women in all aspects, especially that all longer pieces of text are about 

them. In most situations, men are in the centre and are leaders, while women are mostly 

beneficiaries. 
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4. Text structure and ‘point’ (The general idea of the text) 

Both genders should do housework, in order to help their mothers. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit about chores that overrepresents men suggests breaking the stereotype of 

associating women with housework. On the other hand, it maintains other stereotypes, 

by assigning the responsibility of housework on mothers. It also maintains men firstness 

and their control of the situations. 

 

2. Intertextual context (the effect of previous text on the current text) 

The project of this unit is modelled by a boy, which maintains the pattern, because the 

first unit was modelled by a girl. In dialogues, mostly boys are the leaders, while there 

are some occasions where girls initiate the conversation, which suggests the breakage 

of the pattern of men leading conversations. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: At the world’s table 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

 

4 

10 

10 

12 

8 

4 

 

19 

21 

3 
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Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

0 

 

0 

21 

0 
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Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(1) 

NS There is no gender stereotype indicator. 

Eating in a social 

place (6) 

NS Both genders perform the same activity. 

Answering a 

question (6) 

NS Both genders performed the same activity. 

Receiving food (1) NS Both genders perform the same activity. 

Ordering food (1) NS Both gender perform the same activity. 

Competing in a food 

contest (2) 

S Only women participated in this contest. 

12% stereotypical/ 88% non-stereotypical/ 0% undecided 

 

17 
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Number of women’s professional activities 

Activity Type Justification 

Working as a waiter 

(1) 

NS Both genders perform the same activity. 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

4 

21 

0 

18 
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Eating in a social 

place (7) 

NS Both genders perform the same activity. 

Receiving food (1) NS Both genders perform the same activity. 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (5) 

NS Both genders perform the same activity. 

Ordering food (1) NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Listening to a school 

project presentation 

(2) 

NS Both genders perform the same activity. 

Working as a waiter 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

3 
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General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 

NS 0% NS 0% 

UD 0% UD 0% 

Social 81% S 12% 86% S 0% 

NS 88% NS 100% 

UD 0% UD 0% 

Professional 19% S 0% 14% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 
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A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A man ordering food from a restaurant and a 

waitress jots it down. 

A 

Boys listen to a girl’s school project 

presentation. 

P/B 

A waiter writes down the order of a 

customer. 

P/A 

Number of actor roles 80% 

Number of patient roles 60%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 50%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

4 

3 

 

 

2 
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A girl asks a boy a question, and then he 

responds. 

A/B 

A waitress writes down the order of a 

customer. 

P/A 

A girl presents school project and the boys 

listen. 

A 

A girl ordering food from a restaurant and 

the waiter jots it down. 

P/A 

Number of actor roles 100% 

Number of patient roles 60% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 20% 

Interpretation 

 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

This unit includes much more women nouns than men nouns. All nouns in this unit are 

proper nouns. In terms of pronouns, both genders have almost the same number of 

pronouns, because in all examples and exercises, both genders are mentioned. 

5 

3 

 

 

1 
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This unit, as most of unit in this book, does not include any adjectives. 

In terms of activities, both genders are equally active, and the distribution of activities 

is similar. 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Maintaining men firstness, men appear before women 67% of the time, especially in 

examples. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, women are slightly more visible than men (women: 54%, men: 46%). In 

specific, women are overrepresented by 42% in nouns (women: 71%, men: 29%). In 

terms of pronouns, women are overrepresented by 9% (women: 54.5%, men: 45.5%). 

In pictures, men are overrepresented by 5% more than women (men: 52.5%, women: 

47.5%). Although the difference is not substantial, it is significant because this is 

considered as unusual, especially that when analysing semantic roles, women are actors 

in all situations, which gives women in this unit a powerful situation.  

 

4. Text structure and ‘point’ (The general idea of the text) 

Both genders possess the same role when it comes to food, which is a neutral topic.  

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 
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This topic about food that slightly overrepresents women portrays both genders in the 

same position performing the same activity. Both genders actively interact in situations 

of ordering food and expressing food preferences.  

 

2. Intertextual context (the effect of previous text on the current text) 

This unit continues the pattern by putting a girl to model the unit’s project, while in the 

previous unit, it was a boy. Unlike other units, in this unit, both genders participate 

equally in conversations and the chant. Compared to unit 7 of Backpack 1 (A world of 

food) that tackles the same topic, this unit does not have any significant link to it. This 

unit focuses on human interaction with food, while the past unit focused on food itself, 

which involved less human subjects. However, in the other unit about food, 

overrepresentation of men was a characteristic, while in this unit, both genders are 

almost equally represented, in favour of women. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Take Care! 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

24 

10 

21 

17 

5 

7 

 

28 

42 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Older brother NS There is no stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

1 

33 

15 
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Staying up late (2) NS There is no stereotype indicator. 

Eating healthy food 

(1) 

NS There is no gender stereotype indicator. 

Cutting yourself (2) NS 

There is no gender stereotype indicator, 

because both genders have incidents  

Playing video games 

(1) 

NS There is no gender stereotype indicator. 

Being sick (9) NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Riding a bike (4) NS Both genders perform the same activity. 

A mom giving child 

advice (2) 

S The mom is shown as the only caregiver. 

Doing yoga (1) S 

Although the activity in itself is not 

stereotypical, in previous units, women 

were always the ones who do yoga.  

16 
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Skipping the rope (1) S 

There is only one activity, and the 

performer is woman. 

Asking a question 

(2) 

NS There is no gender stereotype indicator. 

Giving health advice 

(1) 

S 

Although both genders performed the same 

activity, men perform it much more. 

Applying sunblock 

(2) 

NS Both genders perform the same activity. 

Jogging (1) NS Both genders perform the same activity. 

Going swimming (2) NS Both genders perform the same activity. 

31% stereotypical/ 69% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Listening to a school 

project (1) 

NS Both genders perform the same activity. 

Working as a doctor 

(1) 

NS This job is not stereotyped for women. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

2 
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Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Being sick (12) NS Both genders perform the same activity. 

Eating unhealthy 

food (1) 

NS There is no gender stereotype indicator. 

Staying up late (2) NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Running so fast in 

the pavement (2) 

NS There is no gender stereotype indicator. 

Going to the beach 

(3) 

NS There is no gender stereotype indicator. 

Giving health advice 

(6) 

S 

Men are shown as the ones who know how 

to take care of themselves, and they help 

women do this. 

56 

15 

37 
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Asking a question 

(2) 

NS Both genders perform the same activity. 

Going for a walk (2) NS There is no stereotype indicator. 

Playing football (8) S 

This activity is usually associated with men, 

and in this unit, only men perform it. 

Swimming (2) NS Both genders perform the same activity. 

Applying sunblock 

in the beach (1) 

NS Both genders perform the same activity. 

Jogging (1) NS Both genders perform the same activity. 

Go fishing (3) S 

Only men perform this activity, which is 

usually associated with men. 

Falling through ice 

(2) 

NS There is no stereotype indicator. 

Using stick to rescue 

father and brother 

(2) 

NS There is no stereotype indicator. 

Riding a bike (2) NS Both genders perform the same activity. 

Skating (1) NS There is no gender stereotype indicator. 

46% stereotypical/ 54% non-stereotypical/ 0% undecided 
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Number of men’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

Working as a dentist 

(1) 

NS This job is not stereotyped for men. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 45.5% S 0% 27% S 0% 

NS 100% NS 0% 

UD 0% UD 0% 

Social 48.5% S 31% 66% S 46% 

NS 69% NS 54% 

4 
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UD 0% UD 0% 

Professional 6% S 0% 7% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy gives a girl a health advice. A 

A boy gives a girl a health advice.  A 

A boy gives a girl a health advice. A 

A boy presents his school project to a girl. A 

Number of actor roles 100% 6 
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Number of patient roles 17%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 17%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl gets a health advice from a boy. B 

A girl gets a health advice from a boy. B 

A girl gets a health advice from a boy. B 

A girl listens to a boy presenting his school 

project. 

B 

Number of actor roles 33% 

Number of patient roles 17% 

Number of recipient roles 

Number of experiencer roles 

1 

 

 

1 

2 

1 
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Number of beneficiary roles 83% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Men nouns and pronouns are more than women nouns. Most nouns are proper nouns, 

except for mother (1 time), brother (4 times), and father (4 times). In this unit, there is 

only one adjective: older brother. This adjective does not indicate any gender 

stereotype. In terms of activities, men are almost twice the time active more than 

women, and they are more socially active and less domestically active, which promotes 

the gender stereotype of activities. Types of activities are stereotypical as well. Men are 

shown to be the only ones who know how to best take care of themselves. They perform 

particular stereotypical physical activities like playing football. On the other hand, 

women play other stereotypical physical activities like doing yoga and skipping the 

robe. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

For the first time in this book, women appear before men 58% of the time, which 

initially leaves a good indicator. In this unit, on the surface, women speak more before 

men, which breaks the stereotype of men firstness in conversations. However, when 

analysing the type of conversations, men are shown as more knowledgeable, and are 

shown to be the ones who advice and suggest better solutions, which makes it 

stereotypical.  

5 
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3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

It is evident that men are overrepresented more than women (men: 61%, women: 39%). 

In nouns, men are overrepresented by 42%. In pronouns, men are overrepresented by 

10%. In this unit, there is only one adjective, and it describe a man. older brother. In 

pictures, men are overrepresented by 20% more than women. Even in stories, men are 

the centre, or the main characters of events. 

When analysing situations, it is evident that women play the passive role of the 

beneficiaries for the actions of men who play as actors.  

 

4. Text structure and ‘point’ (The general idea of the text) 

Men are more capable of taking care of themselves, and women serve as passive 

followers for them. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

After analysing this unit in terms of its topic and the kind of interaction between 

genders, it is evident that this unit, that is about taking care, is stereotypical. Men are 

shown as the leaders of situations, who know how to maintain better health habits, while 

women are shown as passive, and as merely supporters for men. 
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2. Intertextual context (the effect of previous text on the current text) 

This unit continues the pattern of the gender of the modeller of the unit’s project. In the 

previous unit, a girl modelled the project, while in this unit, a boy models the project. 

This unit breaks men firtsness in conversations, but this is not a good indicator because 

of the quality of the conversations and their purpose. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Animals Past and Present 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

4 

9 

0 

2 

5 

2 

 

12 

17 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Young lady NS It was mentioned once, and it does not have 

a hidden implication. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

New boy NS There is no stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

1 

 

1 

14 

0 



220 
 

Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(2) 

NS There is no gender stereotype indicator. 

Giving information 

about animals (3) 

NS There is no gender stereotype indicator. 

Two movie stars 

buying animal toys 

to help animals (2) 

S 

Only women performed this “sympathetic 

act” 

Riding a tiger (1) NS There is no gender stereotype indicator. 

25% stereotypical/ 75% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

8 

 

6 
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Starting a toy animal 

company (1) 

NS There is no gender stereotype indicator. 

Designing toy 

animals (1) 

NS Both genders perform the same activity. 

Going to Hollywood 

movie stars (1) 

NS There is no gender stereotype indicator. 

Selling toys to movie 

stars to help animals 

(1) 

NS There is no gender stereotype indicator. 

Working as a teacher 

(1) 

UD 

This is a stereotypical connotation, but this 

job is only mentioned once. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 83% non-stereotypical/ 17% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

- - - 

16 

0 
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0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(5) 

NS Both genders perform the same activity. 

Giving information 

about animals (4) 

NS Both genders perform the same activity. 

Working on a school 

project (2) 

NS There is no stereotype indicator. 

Competing in an 

animal drawing 

contest (2) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

13 

3 
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Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 

NS 0% NS 0% 

UD 0% UD 0% 

Social 57% S 25% 81% S 0% 

NS 75% NS 100% 

UD 0% UD 0% 

Professional 43% S 17% 19% S 0% 

NS 83% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  
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Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

Number of actor roles 100% 

Number of patient roles 33%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 67% 

Women 

Situation Type of semantic role 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl responds to a boy’s question. P/A 

3 

1 

 

 

2 
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A girl responds to a boy’s question. P/A 

Number of actor roles 100% 

Number of patient roles 67% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 33% 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Most of nouns in this unit are proper nouns, except for lady (2 times), boy, and dad. 

There are no men pronouns at all, while there are 2 women pronouns.  

There is one adjective describing each gender. The woman is described as a young lady, 

and the man is described as a new boy. There is no gender stereotype in any of these 

adjectives.  

In terms of activities, men are slightly more active than women, and men are more 

socially active, while women are more professionally active.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Like most of other units, men appear before women 71% of the time. Both genders are 

equally engaged in conversations, and women are shown to be more active participants 

in protecting nature. 

3 

2 

 

 

1 
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3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, both genders are equally visible. Women are the centre of most stories and 

longer pieces of text, while men perform other parts of the unit like asking questions 

and modelling the project.  

Women are slightly overrepresented (women: 52%, men: 48%). In terms of nouns, 

women are overrepresented (women: 61%, men: 39%). There are no men pronouns in 

this unit, which gives no space for comparison. In pictures, men are overrepresented 

(men: 59%, women: 41%). However, men are slightly more active (men: 53%, women: 

47%). Therefore, both genders are virtually equally visible.  

There is little interaction between women and men due to the nature of the topic that is 

non-human. Yet, from the conversations both genders are engaged in, it is evident that 

both genders participate equally.  

4. Text structure and ‘point’ (The general idea of the text) 

Both genders are equally visible and active. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit that is about animals, does not involve many human participants, and it 

represents limited interaction between genders. Through analysis of text characteristics, 

it is evident that women appear more in some aspects like nouns, pronouns and stories, 

while men appear more in other aspects like asking questions and modelling exercises, 

which gives a balanced presence of both genders. 
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2. Intertextual context (the effect of previous text on the current text) 

Unlike most of units, and dissimilar to the previous unit, this limited interaction 

between genders demonstrate equally participation in conversations. Unlike the 

previous unit, this unit’s magazine revolves around women. Also, this unit breaks the 

pattern of modelling the project, by putting a boy to demonstrate the project, which is 

similar to the previous unit.  

Linking this unit to another unit that has the same topic, unit 4 from Backpack 1, there 

is no obvious connection. That unit overrepresents men and shows them as more active, 

while this unit, roughly, does not do this; this unit delivers a gender equal content.    
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: In the Old Days 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

5 

7 

0 

0 

4 

2 

 

25 

26 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

little sister NS It was mentioned once, and it does not have 

a hidden implication. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

1 

 

0 

25 

6 



230 
 

Activity Type  Justification 

Reading a story to 

grandchildren (1) 

S 

It is a stereotypical activity to be done by 

women. 

Burning a candle (1) NS There is no stereotype indicator. 

Cooking dinner (3) S Only women perform this activity. 

Putting oil on the 

paper to keep rain 

from coming 

through (1) 

NS There is no gender stereotype indicator. 

67% stereotypical/ 33% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

14 
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Talking from the 

ground to a friend in 

a tower (1) 

NS 

The girl talks to a boy, which is breaking 

the stereotype. 

Talking a friend 

through a window of 

a tower (1) 

NS There is no gender stereotype indicator. 

Walking (1) NS Both genders perform the same activity. 

Commenting on 

something they used 

to do (2) 

NS Both genders perform the same activity. 

Winning a 

magazine’s 

invention contest (1) 

NS 

This activity demonstrates a non-

stereotypical view towards women. 

Talking to son about 

the past (1) 

NS There is no gender stereotype indicator. 

Listening to 

grandma’s story (1) 

NS Both genders perform the same activity 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 
5 
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Activity Type Justification 

Putting books in 

school backpack (1) 

NS There is no gender stereotype indicator. 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

Presenting a school 

project (2) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Listening to 

grandma’s story (1) 

NS Both genders perform the same activity. 

Bringing water to the 

house (2) 

S This activity is associated with men. 

Passively watching 

woman while she 

cooks dinner (1) 

S This attitude is associated with men. 

28 

7 
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Reading a book with 

the light of a candle 

(2) 

S 

Only men perform this activity, which 

suggests that only men do this. 

Wrongly fixing 

son’s roller skates 

(1)  

NS 

It fights the stereotype of men being always 

“smart”. 

71% stereotypical/ 29% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

Riding a cycle (3) S Only men perform this activity. 

Commenting on 

something they used 

to do (3) 

NS Both genders perform the same activity. 

18 
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Talking to a friend 

from the tower’s 

window (1) 

NS Both genders perform the same activity. 

Riding a horse (2) S Only men perform this activity. 

Walking (1) NS Both genders perform the same activity. 

Talking to mom 

about the past (1) 

NS There is no gender stereotype indicator. 

Rolling a hoop (1) NS There is no gender stereotype indicator. 

Playing football (1) NS 

It is mentioned once only. So, it cannot be 

considered as encouraging stereotypes. 

28% stereotypical/ 72% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Driving a carriage 

(1) 

S This activity is associated with men. 

Inventing the Band-

Aid (1) 

UD 
It is a fact that this man invented this 

invention, but there is a stereotype 

3 
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dimension because only men’s inventions 

are mentioned. 

Working as a singer 

(1) 

NS 

There is only one man who does this 

activity, and there is no gender stereotype 

indicator. 

33.3% stereotypical/ 33.3% non-stereotypical/ 33.3% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 24% S 67% 25% S 71% 

NS 33% NS 29% 

UD 0% UD 0% 

Social 56% S 0% 64% S 28% 

NS 100% NS 72% 

UD 0% UD 0% 

Professional 20% S 0% 11% S 33.3% 

NS 100% NS 33.3% 
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UD 0% UD 33.3% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy listens to a story by a woman. B 

A man awaits dinner cooked by a woman. B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

 

Number of actor roles 60% 

Number of patient roles 20%  

Number of recipient roles 

Number of experiencer roles 

3 

1 
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Number of beneficiary roles 80% 

Women 

Situation Type of semantic role 

A woman tells a story to a boy and a girl. A/B 

A woman cooks the dinner for a man. A 

A girl responds to a boy’s question. P/A 

A girl asks a question, and a boy replies. A/B 

A girl responds to a boy’s question. P/A 

Number of actor roles 100% 

Number of patient roles 40% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 40% 

Interpretation 

 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Like other units, most of nouns in this unit are proper nouns. The rest of nouns are 

family members (mother (4), son, brother (3), dad, father, and sister). It is interesting 

4 

5 

2 

 

 

2 
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that they mentioned two men inventors but no women inventors. In this unit, there are 

no pronouns at all. Also, there is only one women adjective; little sister. This adjective 

does not have a gender stereotype, especially that in previous units, similar adjectives 

where attributed to men, like new boy, and little brother.  

In terms of activities, both women and men are almost equally active (men: 53%, 

women: 47%). The distribution of activities is similar, with men being more socially 

active, and women being more professionally active. The unit contains a percentage of 

stereotypes. Examples of these stereotypes are cooking food for women, and bringing 

water to the house that is performed by men. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

As common across units, men appear before women 67% of the time, in conversations 

in particular. In this unit, two periods of time are presented; the past and the present. In 

the past, stereotypical roles where attributed to both genders, with women being the 

caregivers (e.g. cooking food) who are active at home, and men being the knights and 

the more knowledgeable ones (e.g. reading books). In the present period, other than 

men firstness, there are no gender stereotypical activities. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In broader image, both genders are equally visible. In general, women are slightly 

overrepresented (women: 51%, men: 49%). In terms of nouns, women are 

overrepresented (women: 58%, men: 42%). In terms of pictures, men are marginally 
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overrepresented (men: 51%, women: 49%). On the other hand, men are a bit more 

active than women (men: 53%, women: 47%).  

What gives this unit a more gender-equal dimension is that mostly people are mentioned 

in general, with no specific genders. The activities in this unit reflect the semantic roles 

of both genders; it illustrates how women were passive in the past, and at the same time 

it demonstrates that both genders are equally active participants. One example can be 

found in p. 71 where both genders engage in the same conversation. 

 

4. Text structure and ‘point’ (The general idea of the text) 

In the past, women were passive, and nowadays, women are more active. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit has a percentage of stereotypes which is considered realistic because this 

unit’s topic is life in ancient ages. The contrast in activities in the past and present gives 

a genuine image about the situation of genders in the past. While women were more 

dependent on men in the past, both genders are presented to be performing the same 

activities in the present, which challenges the stereotype. An obvious example can be 

found in mentioning two men inventors from the past, and mentioning women inventors 

in the present.  

2. Intertextual context (the effect of previous text on the current text) 

This unit maintains men firstness in conversations. It also maintains the pattern in 

modelling the project. While in the previous unit, the model of the project was done by 
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a boy, in this unit, the model of the project is done by a girl. The magazine in the unit 

includes both genders, which is similar to the previous unit. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: It’s a Date! 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

14 

26 

9 

14 

5 

2 

 

16 

19 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Baby sister NS It was mentioned once, and it does not have 

a hidden implication. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

1 

 

0 

32 

0 



243 
 

Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Celebrating next to 

Eifel’s tower (2) 

NS Both genders perform the same activity. 

Celebrating Bahrain 

national day (4) 

NS Both genders perform the same activity. 

Asking a question 

(2) 

NS Both genders perform the same activity. 

Answering a 

question (3) 

NS Both genders perform the same activity. 

Visiting a friend (2) NS There is no gender stereotype indicator. 

Going to a party (3) NS Both genders perform the same activity. 

Going to the dentist 

(3) 

NS Both genders perform the same activity. 

27 
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Writing to a 

magazine (3) 

NS Both genders perform the same activity. 

Planting a tree (4) NS Both genders perform the same activity. 

Cleaning the park (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

Presenting a school 

project (2) 

NS There is no gender stereotype indicator. 

Winning in 

swimming contest 

(1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

5 

19 

0 
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Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Celebrating next to 

Eifel’s tower (1) 

NS Both genders perform the same activity. 

Celebrating Bahrain 

national day (4) 

NS Both genders perform the same activity. 

Giving a bouquet to 

mom (1) 

NS There is no gender stereotype indicator. 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Holding lanterns (1) NS There is no gender stereotype indicator. 

Telling a joke (1) NS There is no gender stereotype indicator. 

Writing to a 

magazine (5) 

NS Both genders perform the same activity. 

19 
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Planting a tree (1) NS Both genders perform the same activity. 

Visiting the dentist 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 

NS 0% NS 0% 

UD 0% UD 0% 

Social 81% S 0% 100% S 0% 

NS 100% NS 100% 

0 
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UD 0% UD 0% 

Professional 19% S 0% 0% S 0% 

NS 100% NS 0% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy gives his mother a bouquet of 

flowers. 

A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy tells a girl a joke.  A 

A boy asks a girl a question, and then she 

responds. 

A/B 

Number of actor roles 100% 

Number of patient roles   

4 
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Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 50% 

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A mother receives a bouquet of flowers 

from son. 

R 

A girl listens to a boy’s joke. P 

Number of actor roles 50% 

Number of patient roles 75% 

Number of recipient roles 25% 

Number of experiencer roles 

Number of beneficiary roles 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

 

 

2 

2 

3 

1 
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In this unit, there are more women nouns than men nouns. Most of these nouns ae 

proper nouns. Other nouns are family members (mum, dad, sister, uncle, aunt). The 

most frequent noun is mother (8 times), and it is mentioned as mother’s day. Women 

pronouns in the unit are more frequent that men pronouns. Also, in the unit, there is 

only one women adjective: baby sister, and it does not have any gender stereotypes. 

In terms of activities, women are twice the time more active than men. Men perform 

only social activities, while women perform both social and professional activities.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear before women 71% of the time, which is the customary practice in the 

series. Women are the dominant gender in this unit. There are not many situations 

where boys appear; however, when they appear, they are the leaders of the situations. 

They also speak first in all conversations, and they ask almost all the questions in the 

unit. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

It is evident that women are more visible that men in all aspects. In terms of nouns, 

women are overrepresented by 30% (women: 65%, men: 35%). In pronouns, women 

are overrepresented by 22% (women: 61%, men: 39%). Visually, women are slightly 

more visible than women by 8% (women: 54%, men: 56%). Women are portrayed to 

be more active as well. In addition, most of exercises are either about both genders or 

about women only. However, after analysis of shared situations, it is concluded that 
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men are always actors, while women are mostly patients, which suggests the leadership 

and power are attributed to men. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Women are the most involved gender in festivals, and when men appear, they are the 

leaders. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit is one of the few units that highly overrepresnt women. Considering the topic 

and the Bahraini culture, it is concluded that this is just a stereotypical image. In 

Bahrain, women are usually who take care of celebrations and organising events, which 

is the topic of the unit. Also, considering the interaction between the two genders, it is 

inferred that the idea that men are the leaders of situations is still maintained. 

 

2. Intertextual context (the effect of previous text on the current text) 

The unit breaks the pattern of the gender of the modeller of the project, because like the 

previous unit, this unit’s project is modelled by a girl. In dialogues, men still lead the 

conversation and ask the questions. This unit’s magazine includes both genders in all 

of its paragraphs, which is similar to the previous unit. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Hobbies are fun! 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

21 

19 

8 

1 

5 

6 

 

14 

18 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Little brother NS There is no gender stereotype indicator. 

Best domino expert UD 

The adjective does not have a gender 

stereotype in itself, but the fact that they 

mentioned only one expert in the unit, who 

is a man, makes it a bit biased. 

0% stereotypical/ 50% non-stereotypical/ 50% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

0 

 

2 
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Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

Collecting key rings 

(1) 

NS 

This hobby does not have gender stereotype 

in it. 

Making jewellery (2) S Only women have this stereotypical hobby. 

Collecting coins (2) NS Both genders have the same hobby. 

Collecting sport 

cards (1) 

NS Both genders have the same hobby. 

Building models (1) NS Both genders have the same hobby. 

Drawing (2) NS Both genders have the same hobby. 

Taking photos (2) NS Both genders have the same hobby. 

Gardening (1) NS 

This hobby does not have gender stereotype 

in it. 

Collecting fridge 

magnets (1) 

NS 

This hobby does not have gender stereotype 

in it. 

Collecting sweet 

wrappers (1) 

NS Both genders have the same hobby. 

28 

17 
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Making things out of 

buttons (1) 

NS 

This hobby does not have gender stereotype 

in it. 

Painting (2) NS Both genders have the same hobby. 

12% stereotypical/ 88% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(2) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

Expressing opinion 

about a hobby (6) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

10 

 

1 
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Working on a school 

project (1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Collecting cards (5) NS Both genders have the same hobby. 

Building models (3) NS Both genders have the same hobby. 

Collecting coins (2) NS Both genders have the same hobby. 

Drawing (1) NS Both genders have the same hobby. 

Painting (1) NS Both genders have the same hobby. 

Taking photos (2) NS Both genders have the same hobby. 

Collecting comic 

books (1) 

NS There is no gender stereotype in this hobby. 

Playing chess (1) NS There is no gender stereotype in this hobby. 

33 

19 
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Collecting hotel 

signs (1) 

NS There is no gender stereotype in this hobby. 

Collecting sweet 

wrappers (1) 

NS Both genders have the same hobby. 

Creating domino 

clusters (1) 

NS There is no gender stereotype in this hobby. 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

Expressing opinion 

about a hobby (5) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

11 

3 
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Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 61% S 12% 58% S 0% 

NS 88% NS 100% 

UD 0% UD 0% 

Social 36% S 0% 33% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Professional 3% S 0% 9% S 0% 
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NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy responds to a girl’s question. P/A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

Number of actor roles 100% 

Number of patient roles 33%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 67% 

 

3 

1 

 

 

2 
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Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl asks a boy a question and then he 

replies. 

A/B 

Number of actor roles 100% 

Number of patient roles 67% 

Number of recipient roles  

Number of experiencer roles 

Number of beneficiary roles 33% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Women and men almost have the same number of nouns. All nouns are proper nous, 

expect for brother and sister. In terms of pronouns, there is only one women pronoun 

her, and in opposite, there are 8 men pronouns. Also, there are no adjectives that 

describe women, but there are 2 adjectives to describe men, which are best domino 

player and little brother. These adjective do not have direct stereotypical indicator. In 

3 

2 

 

 

1 
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regard to activities, men and women are almost equally active. The distribution of 

activities is nearly the same, but men are slightly more professionally active than 

women.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Women appear before men 55% of the time, which is unusual. In conversations, men 

still speak before women most of the time. In general, similar roles are attributed to 

both genders, other than some hobbies that are stereotyped to be gender-specific like 

making jewellery. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, men are more visible than women. In terms of nouns, both genders are 

almost equally visible (men: 52.5%, women: 47.5%). In terms of pronouns, men are 

highly overrepresented by 78% (men: 89%, women: 11%). In pictorial representation, 

men are slightly overrepresented by 12%. In activities, both genders are actively 

engaged, and in shared situations, although men are the leaders of conversations, in 

other situations, both women and men are actors in all situations. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Both genders are ought to have the same hobbies, and both genders can excel in almost 

the same activities. 
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Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This topic about hobbies usually include many stereotypes; however, in this unit, these 

stereotypes do not exist. Both genders engage equally in the same activities and have 

the same hobbies. This unit’s grammar focus is about comparison. Both genders are 

portrayed to be similarly better and worse in some hobbies. The interaction between the 

two genders is limited to conversations, and men always lead these conversations.   

 

2. Intertextual context (the effect of previous text on the current text) 

Maintaining men firstness in conversations, in almost all of the dialogues, men speak 

first and ask more questions. This unit’s project is unlike the previous unit in the model 

of the project, by putting a boy and a girl to model the project, while the boy is the one 

who presents it. Like the previous unit’s magazine, this magazine includes both 

genders, but it mostly features boys more than girls.  
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Be Stylish! 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

18 

21 

9 

12 

8 

3 

 

22 

23 

3 



263 
 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 50% non-stereotypical/ 50% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

25 

11 
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Wearing daffah 

(traditional clothes) 

(1) 

NS Both genders wear traditional clothes. 

Wearing kimono (4) NS Both genders wear traditional clothes. 

Wearing poncho (3) NS Both genders wear traditional clothes. 

Wearing rubashka 

(traditional clothes) 

(2) 

NS Both genders wear traditional clothes. 

Wearing traditional 

Spanish clothes (1) 

NS Both genders wear traditional clothes. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Going to a party (1) NS There is no gender stereotype indicator. 

Liking to shop (1) NS Both genders perform the same activity. 

Going to the 

hairdresser (1) 

UD 

Only women are shown to do this activity, 

but it is mentioned one time, which makes 

it hard to make conclusions. 

6 
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Asking a question 

(1) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 73% non-stereotypical/ 17% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Learning to sew (2) S 

This activity is not just performed by 

women only, but it is rejected by men as 

well. 

Making jewellery 

(1) 

S 

This activity is not just performed by 

women only, but it is rejected by men as 

well. 

Learning how to find 

the fashion shops (1) 

S 

This activity is not just performed by 

women only, but it is rejected by men as 

well. 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

8 
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Presenting school 

project (1) 

NS There is no gender stereotype indicator. 

Designing fashion 

show poster (1) 

NS There is no gender stereotype indicator. 

50% stereotypical/ 50% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Wearing thob and 

ghutra (traditional 

clothes) (5) 

NS Both genders wear traditional clothes. 

Wearing wool 

jumper (1) 

NS There is no gender stereotype indicator. 

Not wanting to 

learning sewing (1) 

S 

While women perform this activity, men 

refuse to do it.  

Not wanting to learn 

how to accessorise 

(1) 

S 

While women perform this activity, men 

refuse to do it. 

29 

17 
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Wearing fustanella 

(traditional clothes) 

(2) 

NS Both genders wear traditional clothes. 

Wearing cowboy (1) NS Both genders wear traditional clothes. 

Wearing poncho (2) NS Both genders wear traditional clothes. 

Wearing traditional 

Spanish clothes (1) 

NS Both genders wear traditional clothes. 

Wearing traditional 

Scottish clothes (3) 

NS Both genders wear traditional clothes. 

12.5% stereotypical/ 81.5% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Making a party (1) NS There is no gender stereotype indicator. 

Carrying shopping 

bags (1) 

NS Both genders perform the same activity. 

Asking a question 

(5) 

NS Both genders perform the same activity. 

9 
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Answering a 

question (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 44% S 0% 55% S 12.5% 

NS 100% NS 81.5% 

UD 0% UD 0% 

3 
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Social 24% S 17% 35% S 0% 

NS 73% NS 100% 

UD 0% UD 0% 

Professional 32% S 50% 10% S 0% 

NS 50% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 
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A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

Number of actor roles 100% 

Number of patient role  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 100% 

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

Number of actor roles 100% 

Number of patient roles 100% 

5 

 

 

 

5 

5 

5 
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Number of recipient roles  

Number of experiencer roles 

Number of beneficiary roles 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

Women nouns are slightly more than men nouns. These nouns include girl and women 

(2 times) for women, and boy, grandfather and man (2 times) for men. There are more 

women pronouns than men. 

In terms of activities, men are more active than women (men: 54%, women: 46%). Men 

are socially and domestically more active than women, while women are more 

professionally active. However, this is not a good indicator, because although they are 

more professionally active, half of the activities are stereotypical. Examples of these 

stereotypes are sewing and looking for new fashion shops. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men firstness is enhanced by men appearing before women 73% of the time, especially 

in examples and in conversations.  

Through examining their roles, men exist in the unit just to model what men usually 

wear, while women are shown to be the fashion lovers. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 
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Women are more visible than men in this unit (women: 52%, men: 48%). In terms of 

nouns, women are overrepresented (women: 54%, men: 46%). In terms of pronouns, 

women are overrepresented by 14% (women: 57%, men: 43%). Visually, both genders 

are equally represented. Women are generally overrepresented in this unit. In longer 

pieces of writing like chants, stories, and the magazine, women are the main characters, 

which might not be a good indicator, because this unit is about fashion.  

When analysing their semantic roles in their shared interaction, the same situation is 

repeated, where men ask questions and women respond, suggesting leadership of men 

over situations. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Men’s interest in fashion is limited, while fashion is the area of expertise for women. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit about fashion features the stereotype that fashion is at the centre of women’s 

interest. It also promotes stereotypes like men firstness and leadership. 

 

2. Intertextual context (the effect of previous text on the current text) 

Maintaining men firstness in conversations, in almost all of the dialogues, men speak 

first and ask more questions. This unit’s project is unlike the previous unit in the model 

of the project. It the previous unit, a boy and a girl modelled the project, while in this 

unit, a girl is chosen to model the project. Like the previous unit’s magazine, this 
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magazine includes both genders, but existence of boys is minor, and the magazine 

focuses on girls only. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: The Family Circle  

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

73 

78 

12 

29 

8 

6 

 

42 

56 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Taller than a boy  NS There is no gender stereotype indicator. 

Curly-haired NS Both genders have the same adjective. 

Thin NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Stronger UD It is mentioned only once, but it has a 

gender stereotype implication. 

The oldest NS There is no gender stereotype in terms of 

age. 

Shorter than a girl  NS There is no gender stereotype. 

0% stereotypical/ 73% non-stereotypical/ 17% undecided 

 

3 

 

3 
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Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

Making a broccoli 

salad (1) 

NS Both genders perform cooking activities. 

Practising the guitar 

(1) 

NS Both genders perform the same activity. 

Drawing (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Supporting family 

(1) 

UD 

Although this activity is stereotypical, 

because the woman is presented in this 

passive position, it is only mentioned once, 

so no conclusions can be drawn. 

18 

3 

7 
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Asking a question 

(2) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

Sending messages to 

e-pals (2) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 86% non-stereotypical/ 14% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working as a 

netballer (1) 

NS There is no gender stereotype indicator. 

Being a computer-

engineer (1) 

NS Both genders perform the same activity. 

Being an art teacher 

(2) 

S 

There is a stereotype implication in this 

activity, and only women perform it. 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

8 
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Presenting a school 

project (2) 

NS There is no gender stereotype indicator. 

37.5% stereotypical/ 62.5% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Cooking veggie 

burger (1) 

NS Both genders perform cooking activities. 

Playing guitar (1) NS There is no gender stereotype indicator. 

Making a scrapbook 

(1) 

NS There is no gender stereotype indicator. 

Riding a bike (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

13 

4 

6 
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Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working as a 

footballer (3) 

S 

There is a stereotype implication in this 

activity, and only men perform it. 

Working as a 

computer engineer 

(1) 

NS Both genders perform the same activity. 

Listening to a school 

project presentation 

(1) 

NS Both genders perform the same activity. 

17% stereotypical/ 73% non-stereotypical/ 0% undecided 

 

 

3 
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General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 17% S 0% 31% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Social 39% S 0% 46% S 0% 

NS 86% NS 100% 

UD 14% UD 0% 

Professional 44% S 37.5% 23% S 17% 

NS 62.5% NS 73% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 
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A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question.  P/A 

A boy responds to a girl’s question. P/A 

A boy and a girl listen to a girl presenting 

her school project to a girl. 

B 

Number of actor roles 80% 

Number of patient roles 40%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 60%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

4 

2 

 

 

3 
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A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl presents her school project to a boy 

and a girl. 

A 

Number of actor roles 100% 

Number of patient roles 40% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 60% 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

This unit is rich in nouns. Nouns in this unit are either proper nouns, or family member 

nouns, including: grandfather (7 times), grandmother (7 times), father (4 times), dad 

(2 times), mother (6 times), niece (2 times), nephew (1 time), brother (4 times), sister 

(6 times), uncle (10 times), aunt (8 times) and daughter (1 time). It is noticeable that 

family member nouns are virtually equally distributed.  

There are 3 adjectives attributed to each gender. These adjectives describe physical 

appearance, and none of them is stereotypical. In terms of activities, women are more 

5 

2 

 

 

3 
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active (women: 58%, men: 42%). This unit includes some stereotypical activities, like 

men working as footballers, and women working as art teachers. Yet, the distribution 

of activities breaks the stereotype; women are more professionally active, while men 

are more socially active.  

  

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear before women 57% of the time. It is noticeable that order of appearance of 

family members is not men before women all the time. An explicit example can be 

found in the magazine p. 12. “mother, father, brother, and sister”. 

Roles attributed to each gender are similar. Both genders are seen to be equally 

contributing to the family, and family members, regardless of their gender, have similar 

impact over children. Also, both genders contribute equally to conversations. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, both genders are almost equally visible (women: 51%, men: 49%). In terms 

of nouns, women are slightly overrepresented (women: 52%, men: 48%). In terms of 

pronouns, women are overrepresented by 42% (women: 71%, men: 29%). In pictures, 

men are overrepresented by 14% more than women (men: 57%, women: 43%). So, in 

this unit, women are overrepresented in nouns and pronouns, while men are 

overrepresented in pictures, which makes the unit balanced in terms of visibility of 

genders. Also, in longer pieces of text (chant, magazine and reading paragraphs), both 

genders are presented, and while the reading paragraphs are mostly about boys, the 

magazine is mostly about girls. The unit is balanced in terms of semantic roles as well. 
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Both genders have similar semantic roles because they contribute in the same way in 

conversations. 

 

4. Text structure and ‘point’ (The general idea of the text) 

In family relations, both genders are active participants. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Through interaction between genders, and through their roles in the unit’s topic; family 

relations, it is inferred that both gender act the same way, and they have the same 

influence in their family relations. 

 

2. Intertextual context (the effect of previous text on the current text) 

This unit breaks men firstness in conversations. In the first unit in this book, both 

genders are active participants in the conversations, and sometimes women speak first, 

and in some other times, men speak first. A girl models this unit’s project, and she 

presents it to a boy and a girl. This unit’s chant is about a boy. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: What’s on TV?  

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

11 

12 

1 

0 

3 

5 

 

23 

23 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Crazy Daisy UD 

There is only one adjective describing 

women, and it has a negative connotation.  

0% stereotypical/ 0% non-stereotypical/ 100% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

1 

 

0 

19 

1 
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Activity Type  Justification 

Watching TV (1) NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

Riding a bike (1) NS There is no gender stereotype indicator. 

Playing tennis (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working as a TV 

reporter (4) 

NS Both genders perform the same activity. 

7 

11 
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Working as an 

advert model (2) 

S Only women perform this stereotypical job. 

Working as a chef 

(1) 

NS Both genders perform the same activity. 

Listening to a school 

project presentation 

(2) 

NS Both genders perform the same activity. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

18% stereotypical/ 82% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Watching reality 

shows (1) 

NS There is no gender stereotype indicator. 

Watching TV (1) NS There is no gender stereotype indicator. 

13 

2 



289 
 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working as a 

superhero (1) 

UD 

It is a stereotypical activity for a man, but 

no conclusions can be driven because it is 

mentioned once. 

Working as a chef 

(1) 

NS There is no gender stereotype indicator. 

Working as a 

paramedic (2) 

UD Only men perform this stereotypical job. 

6 

13 
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Working as a TV 

reporter (3) 

NS Both genders perform the same activity. 

Working as a 

basketballer (3) 

S 

Only men perform this stereotypical 

activity. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

23% stereotypical/ 54% non-stereotypical/ 23% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 5% S 0% 9.5% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Social 37% S 0% 28.5% S 0% 

NS 100% NS 100% 
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UD 0% UD 0% 

Professional 58% S 18% 62% S 23% 

NS 82% NS 54% 

UD 0% UD 23% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy responds to a girl’s question. P/A 

A boy presents his school project to girls. A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question. P/A 

Number of actor roles 100% 

Number of patient roles 60%  

5 

3 
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Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 20%  

Women 

Situation Type of semantic role 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl responds to a boy’s question. P/A 

Girls listen to a boy presenting his school 

project. 

B 

 

Number of actor roles 80% 

Number of patient roles 20% 

Number of recipient roles 

Number of experiencer roles 

 

 

1 

4 

1 
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Number of beneficiary roles 80% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) Men and women 

have similar number of nouns. Most of nouns are proper nouns. Other nouns are family 

relations, and they are brother (1 time), sister (1 time), aunt (1 time). There are no 

women pronouns, and only one men noun he.  

This unit contains only one women adjective. This adjective is crazy Daisy, and it is 

the name of a TV show. In terms of activities, both genders are almost equally active. 

Women are more socially active, while men are more domestically and professionally 

active. There are some stereotypical professional activities. These stereotypes are for 

women, working as an advert models, and for men working as basketballers. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Women appear before men 62.5% of the time. In most of conversations, women speak 

before men. In general, similar roles are attributed to both genders. They both like to 

watch TV, and they both work in TV. This unit delivers a gender-equal content. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

Men and women are equally visible (women: 50%, men: 50%). In specific, in terms of 

nouns, women are slightly more visible with one more noun. Also, there is only one 

4 
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men pronoun in the unit. Visually, both genders are equally represented. In general, in 

paragraphs like reading paragraphs and magazine, there is no gender element involved. 

In terms of their semantic roles, both men and women are actors. Men are mostly 

patients, while women are mostly beneficiaries.  

4. Text structure and ‘point’ (The general idea of the text) 

Both genders play almost the same roles in terms of their reaction to TV, and their 

professions that are related to TV. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This topic that talks about TV delivers a gender-equal content. Other than maintaining 

the image of girls as advert models, and boys as sportspersons, this unit, virtually does 

not have any stereotypes. There is no relationship between genders other than 

conversations. In these conversations, both gender contribute equally, but women speak 

first more than men. This unit breaks the stereotypes related  

2.  Intertextual context (the effect of previous text on the current text) 

This unit continues the previous unit’s convention of firstness in conversations. Unlike 

the previous books, this book starts changing firstness in conversations by women 

speaking first. Like the previous unit, this unit’s chant is about a boy. This unit’s project, 

unlike the previous unit, is modelled by a boy and presented to girls.  
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Hands On 

 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

22 

35 

8 

19 

4 

8 

 

19 

21 

3 
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Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

34 

23 
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Painting a picture (2) NS Both genders perform the same activity. 

Carving on wood (2) NS Both genders perform the same activity. 

Weaving (7) S 

Although both genders perform the same 

activity, women do it in a greater amount 

(7:1) 

Knitting (7) S 

Only women perform this stereotypical 

activity. 

Sewing (3) NS Both genders perform the same activity. 

Cooking (1) NS Both genders perform the same activity. 

Making pottery (1) NS Both genders perform the same activity 

61% stereotypical/ 39% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question 

(6) 

NS Both genders perform the same activity. 

Answering a 

question (2) 

NS Both genders perform the same activity. 

8 



298 
 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (1) 

NS Both genders perform the same activity. 

Presenting a school 

project (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Carving on wood (5) NS Both genders perform this activity. 

Making a sculpture 

(1) 

NS There is no gender stereotype indicator. 

Painting a picture (6) NS 

Although men perform this activity more 

than women, there is no gender stereotype 

indicator. 

3 

22 

20 
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Making a salad (1) NS Both genders perform cooking activities. 

Sewing (2) NS Both genders perform this activity. 

Making pottery (2) NS Both genders perform the same activity. 

Playing music (2) NS There is no gender stereotype indicator. 

Weaving (1) NS 

This activity is not usually associated with 

women. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question 

(3) 

NS Both genders perform the same activity. 

Answering a 

question (5) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

8 

4 
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Working as an artist 

(2) 

NS There is no gender stereotype indicator. 

Working on a school 

project (1) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 62.5% S 61% 68% S 0% 

NS 39% NS 100% 

UD 0% UD 0% 

Social 25% S 0% 23% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Professional 12.5% S 0% 9% S 0% 
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NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question. P/A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

Number of actor roles 100% 

Number of patient roles 50%  

6 

3 
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Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 50%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

 

Number of actor roles 100% 

Number of patient roles 50% 

Number of recipient roles 

Number of experiencer roles 

 

 

3 

6 

3 
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Number of beneficiary roles 50% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

There are more women nouns than men nouns. Most of nouns in this unit are proper 

nouns. Other nouns are mother (1 times), mum (1 time), grandmother (2 times), women 

(1 time), brothers (1 time), and father (2 times),  

There are more women pronouns, as well. This unit does not include any adjectives. In 

this unit, women are more active than men (women: 52%, men: 48%). The distribution 

of activities is similar. There are some stereotypical women domestic activities, like 

weaving and knitting.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Unlike most of units, women appear first more than men (67% of the time). Also, in 

conversations, women speak first more than men; they ask most of the questions. In 

general, both genders have the same handcrafts; however, there are some stereotypical 

roles that are attributed to genders. One example is women knit and weave, while men 

do not; they carve on wood instead. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

3 
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In this unit, women are more visible than men (women: 59%, men: 41%). In terms of 

nouns, they are overrepresented as well (women: 69%, men: 41%). Also, women are 

highly overrepresented than men in terms of pronouns (women: 70%, men: 30%). Yet, 

in pictures, both genders are almost equally represented. So, in this unit, women are 

overrepresented than men, which might not be a good indicator because this unit is 

about handcrafts, which is usually a stereotypical activity for women. When it comes 

to semantic roles, interactions between genders are limited to conversations, and both 

men and women share the same semantic roles, because both of them share the same 

roles in conversations. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Although both genders get engaged in handcrafts, some crafts are gender-specific, and 

handcrafts are generally women’s area of expertise.  

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

In summary, in this unit, unlike most of units, women appear first more than men. They 

also lead most of conversations. In addition, women are more visible than men. 

Reflecting on these characteristics and the topic of this unit, we infer that these 

characteristics are stereotypical. After deeper analysis, this unit has a cultural 

dimension. For example, in pp. 32-33, the paragraphs discuss traditional handcrafts that 

belong to some cultures. In these cultures, specific handcrafts are gender-specific. For 

example, weaving is a part of Guatemalan traditions, and it is usually done by women. 
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Therefore, it is inferred that although, to some extent, the unit is an attempt to deliver 

gender equal content, the topic itself has gender stereotypes due to cultural factors. 

 

2. Intertextual context (the effect of previous text on the current text) 

Like the first unit, in terms of longer pieces of text, including the magazine, reading 

paragraphs and the chant, both genders are equally involved. Also, like the previous 

unit, both genders are active participants in dialogues. The project of this unit is not 

similar to units 1 and 2 of the book; it is modelled and presented by both genders.   
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: I’ll Take it! 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

7 

9 

1 

11 

3 

4 

 

43 

21 

3 
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Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

- - - 

0 

 

0 

47 

0 
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0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Go shopping (18) S 

Although both genders perform the same 

activity, women perform it in a much 

greater amount (18:4). 

Asking a question 

(4) 

NS Both genders perform the same activity. 

Commenting while 

shopping (4) 

NS Both genders perform the same activity. 

Getting locked in 

inside a shopping 

mall (1) 

NS There is no gender stereotype indicator. 

Forgetting things (2) S 

This is a stereotypical activity to be done by 

women. 

Hiding after hearing 

suspicious noise (1)  

NS There is no gender stereotype indicator. 

Answering a 

question (1) 

NS Both genders perform the same activity. 

31 
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0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working as a 

salesperson (10) 

NS Both genders perform the same activity. 

Working on a school 

project (4) 

NS Both genders perform the same activity. 

Presenting a school 

project (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

16 

25 

0 

15 
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Activity Type  Justification 

Going shopping (5) NS 

This activity is not usually associated with 

men. 

Commenting while 

shopping (5) 

NS Both genders perform the same activity. 

Asking a question 

(2) 

NS Both genders perform the same activity. 

Answering a 

question (3) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working as a 

salesperson (7) 

NS Both genders perform the same activity. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

10

0 
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0% stereotypical/ 100% non-stereotypical/ 0% undecided 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 

NS 0% NS 0% 

UD 0% UD 0% 

Social 66% S 0% 60% S 0% 

NS 64.5% NS 100% 

UD 35.5% UD 0% 

Professional 34% S 0% 40% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 
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Situation Type of semantic role 

A boy responds to a girl’s question. P/A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy asks a girl a question, and then she 

responds. 

A/B 

Number of actor roles 100% 

Number of patient roles 40%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 60%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

5 

2 

 

 

3 
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A girl responds to a boy’s question. P/A 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

 

Number of actor roles 100% 

Number of patient roles 60% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 40% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

In terms of nouns, there are more women nouns than men nouns. All nouns are proper 

nouns, except for mum (1 time). There are much more women pronouns than men 

pronouns (11:1).  In this unit, like most of other units, there are no adjectives. 

In regard to activities, women are twice the time more active than men, which gives a 

stereotypical implication, because this unit is about shopping. 

 

5 

3 

 

 

2 
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2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

In this unit, women appear before men 57% of the time. Women speak before men most 

of the time. Men’s role in this unit is limited. They mainly appear in conjunction with 

women in conversations or sharing the shopping act. Women, on the other hand, are 

the active characters in the unit. They are shown to be the experts of shopping. One 

salient example can be found in exercise 11 p. 50. In this exercise, women shop 

independently, while men always need assistance from women. 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

It is evident that women are much more visible than men in all aspects. First, in nouns, 

women are overrepresented by 12% (women: 56%, men: 44%). Second, in pronouns, 

women are overrepresented by 84% (women: 92%, men: 8%), and while there are 11 

women pronouns, there is only 1 men pronoun. This is attributed to the fact that all 

paragraphs, if they address gender, the gender is women. The magazine of the unit, and 

the chant include only women. Third, in pictures, women are overrepresented by 34% 

more than men (women: 67%, men: 33%). 

 In general, in this unit, women are noticeably overrepresented than men, especially that 

all stories are about women. However, this is not breaking the stereotype; it is 

maintaining it because this unit is about shopping, which is a theme that is stereotyped 

for women. 

4. Text structure and ‘point’ (The general idea of the text) 

Women are the experts in shopping, and men cannot shop independently from women. 
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Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Through examining relationship between genders, and the topic of the unit, it is inferred 

that this unit enhances the stereotype that women, regardless of their culture and 

interest, are the experts in the field of shopping, while men are marginalised in this 

topic, and their interest in shopping should always be assisted by women. 

 

2. Intertextual context (the effect of previous text on the current text) 

Like the previous units, this unit continues to maintain women firstness, especially in 

conversations. The chant of this unit, unlike previous units, is about girls. The project 

of this unit is modelled by both boys and girls (2 girls and 1 boy). It is presented by a 

girl. The magazine of the unit is about girls as well. The topic of this unit is highly 

linked to the topic of unit 9-Backpack 2. Although they have the same topic, there are 

differences as well as similarities. Similar to the previous unit, this unit overrepresents 

women. Different from the previous unit, this unit does not maintain men firstness in 

conversations. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Travel Trouble 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

13 

8 

11 

7 

3 

4 

 

23 

37 

3 
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Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

Doing homework (1) NS There is no genders stereotype indicator. 

0 

 

0 

21 

4 
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Reading a book (1) NS There is no gender stereotype indicator. 

Eating breakfast (1) NS There is no gender stereotype indicator. 

Walking the dog (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Driving a car (1) NS Both genders perform the same activity. 

Walking through a 

forest (1) 

NS Both genders perform similar activities. 

Running from a 

bees’ attack (1) 

NS Both gender perform the same activity. 

Going fishing (1) NS Both genders perform the same activity. 

Taking photos (2) NS There is no gender stereotype indicator. 

Swimming (3) NS Both genders perform the same activity. 

Asking a question 

(4) 

NS Both genders perform the same activity. 

15 
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Answering a 

question (1) 

NS Both genders perform the same activity. 

Walking to school 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

Listening to a school 

project presentation 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

2 

41 

2 
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Watching TV (1) NS There is no gender stereotype indicator. 

Breaking leg (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Talking over the 

phone (1) 

NS There is no gender stereotype indicator. 

Running from a 

bees’ attack (1) 

NS Both genders perform the same activity. 

Driving a car (1) NS Both genders perform the same activity. 

Going fishing (3) NS Both genders perform the same activity. 

Swimming (7) NS 

Both genders perform the same activity, 

and although men perform it more, there is 

no gender stereotype indicator in it. 

Asking a question 

(1) 

NS Both genders perform the same activity. 

33 
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Answering a 

question (3) 

NS Both genders perform the same activity. 

Walking to school 

(3) 

NS Both genders perform the same activity. 

Riding a bike (2) UD 

Only men perform this gender stereotypical 

activity, but there are only 2 who are in the 

same picture. So, no conclusions can be 

driven. 

Falling on a cactus 

(3) 

NS There is no gender stereotype indicator. 

Walking through a 

jungle (1) 

NS Both genders perform similar activities. 

Waving to someone 

(1) 

NS There is no gender stereotype indicator. 

Picking up keys (1) NS There is no gender stereotype indicator. 

Flying a kite (1) NS 

This activity is not usually associated with 

men. 

Going to a ranch (2) UD 

Only men perform this activity, but no 

conclusions can be driven because it is 

mentioned in one instance only. 
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Learning to ride a 

horse (1) 

UD 

Only men perform this activity, but no 

conclusions can be driven because it is 

mentioned in one instance only. 

Falling off the horse 

(1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 82% non-stereotypical/ 18% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Working as an 

engineer (1) 

NS 

This activity that is usually associated with 

men is mentioned only once. 

Planning ahead in 

projects (1) 

NS There is no gender stereotype indicator. 

Writing a law (1) NS There is no gender stereotype indicator. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

6 
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General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 19% S 0% 5% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Social 71% S 0% 80% S 0% 

NS 100% NS 82% 

UD 0% UD 18% 

Professional 10% S 0% 15% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 
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Situation Type of semantic role 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question. P/A 

A boy responds to a girl’s question.  P/A 

A boy responds to a girl’s question.  P/A 

Number of actor roles 100% 

Number of patient roles 100%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles  

Women 

Situation Type of semantic role 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

A girl asks a boy a question, and then he 

responds. 

A/B 

4 

4 
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A girl asks a boy a question, and then he 

responds. 

A/B 

 

Number of actor roles 100% 

Number of patient roles  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 100% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

In terms of nouns, men are mentioned more than women. This unit includes variety of 

nouns. Some of these nouns are family members like sister (1 time), brother (1 time), 

and Dad (1 time). Other nouns are sir, madam and fisherman. The rest of the nouns are 

proper nouns. In terms of pronouns, this unit includes more men pronouns than women 

pronouns. Also, this unit does not contain any adjectives.  

In examination of activities, men are much more active than women in this unit. 

Distribution of activities suggests that women are more active than men domestically, 

while men are more socially active. Although this unit does not have explicit 

stereotypes, men in general are more physically active. 

 

4 

 

 

 

4 
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2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

This unit continues featuring women firstness. Women appear before men 57% of the 

time. In conversations, women speak first all the time. Men are more physically active, 

especially in travels. Men seem to have more adventures than women. Women are 

viewed as supporting characters. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

Generally, men are more visible than women. Specifically, men are overrepresented by 

24% in terms of nouns (men: 62%, women: 38%). In terms of pronouns, men are 

overrepresented by 22% (men: 61%, women: 39%). Visually, men are overrepresented 

by 22% more than women. In reading paragraphs, two paragraphs are designated for 

each gender. In the magazine, only stories of men are discussed.  

In analysis of their semantic roles, it is observed that interaction among the two genders 

is limited to conversations only. In these conversations, the same situation is repeated; 

girls ask and boys answer. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Boys are the main characters and the more adventurous, and girls are supporting 

characters. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 
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Through examining the topic that is about adventures in travelling, and the general idea 

of the text, it is inferred that although women have a role in travelling and have some 

adventures, they are not as adventurous as men; they act as secondary characters in this 

unit. In contrast, men are more physically active and they have a wider range of 

journeys. 

 

2. Intertextual context (the effect of previous text on the current text) 

Like the previous units, this unit continues to maintain women firstness, especially in 

conversations. The project of this unit is modelled and presented by a boy, while in the 

previous unit it was modelled by both boys and girls. Unlike the previous unit, the 

magazine of the unit is about boys only. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: In Touch 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

7 

10 

2 

7 

4 

1 

 

17 

22 

3 
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Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

0 

21 

4 
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Talking over the 

phone (2) 

NS Both genders perform the same activity. 

Using the computer 

(2) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Using sign language (2) NS There is no gender stereotype indicator. 

Asking a question (2) NS Both genders perform the same activity. 

Answering a question 

(7) 

NS Both genders perform the same activity. 

Giving 

information/commenting 

on the topic (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

12 

5 
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Activity Type Justification 

Working as a 

scientist (2) 

NS 

This job is not usually associated with 

women. 

Teaching sign 

language (1) 

NS There is no gender stereotype indicator. 

Being a professional 

gymnast (1) 

NS 

Women are not usually associated with this 

kind of activities. 

Listening to a school 

project presentation 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Talking over the 

phone (3) 

NS Both genders perform the same activity. 

Using the computer 

(4) 

NS There is no gender stereotype indicator. 

28 

7 
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0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question (6) NS Both genders perform the same activity. 

Using sign language (1) NS Both genders perform the same activity. 

Giving 

information/commenting 

about the topic (2) 

NS Both genders perform the same activity. 

Answering a question 

(3) 

NS Both genders perform the same activity. 

Having a picnic (3) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

15 

6 



333 
 

Working as an 

electrician (1) 

UD 

Although this job is associated with men, it 

is mentioned only once, which does not 

give a clear indicator. 

Interviewing a 

scientist (1) 

NS There is no gender stereotype indicator. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Presenting a school 

project (2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 19% S 0% 25% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Social 57% S 0% 54% S 0% 
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NS 100% NS 100% 

UD 0% UD 0% 

Professional 24% S 0% 21% S 0% 

NS 100% NS 83% 

UD 0% UD 17% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy presents his school project to girls. A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy interviews a woman. A/B 

Number of actor roles 100% 

Number of patient roles 100%  

4 

4 
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Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 75%  

Women 

Situation Type of semantic role 

A girl listens to a boy presenting his school 

project. 

B 

A girl responds to a boy’s question. P/A 

A girl responds to a boy’s question. P/A 

A woman answers a boy’s question. P/A 

 

Number of actor roles 75% 

Number of patient roles 25% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 75% 

 

 

 

 

3 

3 

3 

 

 

1 
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Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

All nouns in this unit are proper nouns, except for woman, and women nouns are more 

than men nouns, because in the magazine, the unit talks about female gorilla that has a 

women noun. For the same reason, women pronouns are twice the time more than men 

pronouns. Therefore, in this unit, in text, women are represented twice the time men 

are. Also, like most of units, this unit does not include any adjectives. 

In terms of activities, men are more active than women in this unit (men: 57%, women: 

43%). However, the distribution of activities is similar. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

Men appear before women 80% of the time, they speak first in all conversations, and 

they ask all the questions. However, when comparing their activities, roles attributed to 

both genders are so similar. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In general, women appear slightly more than men (men: 52%, women: 48%). In nouns, 

women are overrepresented by 18% (women: 59%, men: 41%), in pronouns, women 

are overrepresented by 56% (women: 78%, men: 22%), and in pictures, men are 

overrepresented by 12% more than men (men: 56%, women: 44%). Thus, in this unit, 

in text, women are represented twice the time men are, while in pictures, men are more 

represented. This creates a balance in appearance.  
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In analysis of semantic roles of both genders, from the limited interaction between 

genders, it is noticed that the same situation of men asking and women answering is 

repeated. Therefore, other than men speaking first in conversations, no further 

conclusions can be driven. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Other than men firstness, this unit suggests that both women and men use 

communication tools equally and in the same way. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Through examining the analysis of the above characteristics in text, it is inferred that, 

generally, this unit promotes gender equality. Similar roles are attributed to both 

genders. However, this unit, unfortunately, enhances, at the same time, men firstness 

and leadership in terms of speaking.  

 

2. Intertextual context (the effect of previous text on the current text) 

Unlike all the previous units in this book of the series, this unit enhances men firstness, 

especially in conversations. Similar to the previous unit, the project of this unit is 

modelled by a boy. Also, like the previous unit, this unit’s chant does not include any 

genders. Yet, unlike the previous unit, this unit’s magazine’s main characters are 

women.  
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Put on Your Thinking Cap 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

19 

6 

6 

0 

1 

4 

 

 

12 

17 

3 
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Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

German boy NS There is no gender stereotype indicator 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

0 

 

1 

14 

1 
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Cutting paper based 

on a boy’s 

instructions (1) 

S The girl is shown as passive. 

100% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question (5) NS Both genders perform the same activity. 

Guessing what an 

invention is (5) 

NS There is no gender stereotype indicator. 

Answering a question 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Listening to a school 

project presentation 

(1) 

NS Both genders perform the same activity. 

11 

2 
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Inventing a machine 

(1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Thinking (1) S 

While the girl was waiting for his 

instructions, the boy was the one who does 

the thinking part. 

100% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question (4) NS Both genders perform the same activity. 

Telling a joke (1) NS There is no gender stereotype activity. 

Guessing what an 

invention is (3) 

NS Both genders perform the same activity. 

29 

1 

12 
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Answering a question 

(3) 

NS Both genders perform the same activity. 

Watching news (1) NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Listening to a school 

project presentation (1) 

NS Both genders perform the same activity. 

Coming up with the 

idea of using liquid 

nitrogen to freeze oil 

spills (1) 

NS It is a fact. 

Researching a subject 

and doing experiments 

(1) 

NS It is a fact. 

Entering a science 

competition (1) 

NS It is a fact. 

16 
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Winning the first prize 

in a science competition 

(1) 

NS It is a fact. 

Inventing the ice lolly 

by accident (1) 

NS It is a fact. 

Leaving a fruit drink 

outside (1) 

NS There is no gender stereotype indicator. 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

Inventing a homemade 

washing machine (1) 

NS Both genders perform the same activity. 

Presenting a school 

project (1) 

NS Both genders perform the same activity. 

Inventing soap (1) 

S 

There is a clear assumption that men are 

the only capable ones of inventing by 

assuming that the inventor of the soap is 

a man. 

Making the first rubber 

band (1) 

NS It is a fact. 
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Inventing a wireless 

remote (1) 

NS It is a fact. 

Inventing the first air 

balloon (1) 

NS It is a fact. 

Inventing contact lenses 

(1) 

NS It is a fact. 

6% stereotypical/ 94% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 7% S 100% 4% S 0% 

NS 0% NS 100% 

UD 0% UD 0% 

Social 79% S 0% 41% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Professional 14% S 0% 55% S 4% 
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NS 100% NS 96% 

UD 0% UD 17% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy thinks, while a girl is waiting for his 

instructions to cut a paper. 

A 

A boy and a girl have a conversation 

guessing what a machine is.  

A 

A boy presents his school project to a girl 

and a boy. 

A 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

Number of actor roles 100% 

Number of patient roles 20%  

5 

1 
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Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 20%  

Women 

Situation Type of semantic role 

A girl listens to a boy presenting his school 

project, and she asks a question. 

B/A 

A girl responds to a boy’s question. P/A 

A girl asks a question, and then the boy 

replies. 

A/B 

A girl and a boy have a conversation to 

guess what something is. 

A 

A girl awaits a boy in order to give her 

instructions to cut a paper. 

P 

 

Number of actor roles 80% 

Number of patient roles 40% 

Number of recipient roles 

Number of experiencer roles 

 

 

1 

4 

2 
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Number of beneficiary roles 40% 

 

Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

All nouns are proper nouns except for brothers (1 time), man (1 time), and boy (2 

times). Men nouns are more than women nouns; this is attributed to the fact that this 

unit contains many men inventors, but it does not mention women inventors. For the 

same reason, there are no women pronouns at all, but there are 6 men pronouns. Also, 

this unit includes only one adjective, and it is used to describe men, which is German 

boy. This adjective does not have any stereotype indicator. 

In terms of activities, men are much more active than women in this unit (men: 70%, 

women: 30%). The number, distribution and type of activities contribute to maintaining 

the stereotypical image of men being more active, and them being the inventors. While 

there are little stereotypical activities, the sum of these activities by presenting only 

men inventors, gives a negative perception about women. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

This unit continues the customary women firstness in this book of the series, by women 

appearing before men 80% of the time, especially in conversations. Women ask the 

questions, while men answer. However, other than asking few questions and making 

several comments on what things might be, women’s role is passive and almost 

2 
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unnoticeable. On the other hand, men’s role in this unit is highly active, and they are 

shown as the inventors of virtually everything. 

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

Men in this unit are much more visible than women (men: 70%, women: 30%). In 

nouns, men are overrepresented by 52% (men: 76%, women: 24%). In pronouns, there 

are no women pronouns at all. In pictures, men are overrepresented by 18% more than 

women (men: 59%, women: 41%). 

In general, in this unit that is about inventions, men are overrepresented than women. 

This allies with ideas extracted from semantic roles, because except for conversations, 

women are shown to be patients and beneficiaries.  

 

4. Text structure and ‘point’ (The general idea of the text) 

Men are inventors, and women are supporters. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

Reflecting on the elements of the topic, the purpose and the relationship between 

genders, it is inferred that this unit has a highly biased message, by presenting men as 

the inventors in the past, while nowadays, women are capable of inventing as well, but 

not as much as men are. An example can be found in the magazine of this unit that 

mentioned two true stories, by names, about two boys inventing actual inventions, while 

the girl invents an imaginary “homework machine”.  
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2. Intertextual context (the effect of previous text on the current text) 

Unlike all the previous unit, this unit reinforces women firstness, especially in 

conversations. Similar to the previous unit, the project of this unit is modelled by a boy. 

However, this unit’s chant is unlike the previous unit; it talks about a boy, while the 

previous unit did not include any gender. Yet, unlike the previous unit, this unit’s 

magazine’s main characters are men. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: Product and Process 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

0 

3 

0 

0 

2 

2 

 

 

16 

9 

3 
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Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

Friendly  NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

1 

 

0 

12 

2 
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Holding a necklace 

(1) 

NS There is no gender stereotype indicator. 

Giving mum a gift 

(1) 

NS There is no gender stereotype indicator. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Asking a question (3) NS Both genders perform the same activity. 

Answering a question 

(3) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS Both genders perform the same activity. 

6 

4 
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Presenting a school 

project (1) 

NS There is no gender stereotype indicator. 

Modelling an 

activity (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

Holding boots (1) NS There is no gender stereotype indicator. 

Making ice-cream 

(4) 

NS 

Cooking activities are not usually 

associated with men. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Asking a question (2) NS Both genders perform the same activity. 

10 

5 

3 
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Answering a question 

(1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Listening to a school 

project presentation 

(1) 

NS Both genders perform the same activity. 

Modelling an 

activity (1) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 17% S 0% 50% S 0% 

NS 100% NS 100% 

2 



355 
 

UD 0% UD 0% 

Social 50% S 0% 30% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Professional 33% S 0% 20% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 

A boy asks a girl a question, and then she 

responds. 

A/B 

A boy responds to a girl’s question. P/A 

A boy listens to a girl’s school project 

presentation, and then he asks a question. 

B/A 

Number of actor roles 100% 
3 
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Number of patient roles 33%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 67%  

Women 

Situation Type of semantic role 

A girl responds to a boy’s question. P/A 

A girl presents her school project to a boy, 

and then he asks a question. 

A/P 

A girl asks a boy a question, and then he 

responds. 

A/B 

 

Number of actor roles 100% 

Number of patient roles 67% 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 33% 

 

 

1 

 

 

2 

3 

2 

 

 

1 
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Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

This unit does not include any nouns except for Clara, Barbara, and mum. There are 

no pronouns at all. There is only one adjective in this unit, and it is used to describe 

women, which is friendly. This adjective is usually connoted with women more than 

men. Also, this adjective is mentioned in this series twice; once in unit 1 of Backpack 

2, and the second one is in this unit. In both times, this adjective is used to describe 

women; therefore, it is inferred that this adjective has gender stereotype indicator.   

In terms of activities, women are slightly more active (women: 55%, men: 45%). The 

distribution of activities suggests that women are more socially active, while men are 

more domestically active. However, this unit does not contain many activities (number 

of women activities: 12, number of men activities: 10), which reduces the value of 

judging the distribution of activities, as there are not enough activities to draw 

conclusions. 

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

This unit that is about products of countries, does not include many human subjects, 

and appearance of humans is almost limited to conversations. However, for the first 

time in this series, both men and women appear first equally. Both genders perform the 

same speech acts of asking and answering questions. Also, both genders have the same 

roles in the unit, and they share almost the same activities. 
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3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 

In percentage, women are more visible than men. (women: 66%, men: 34%). However, 

other than pictures that overrepresent women (number of women pictures: 16, number 

of men pictures: 10), the other categories virtually represent both genders the same way: 

(number of women nouns: 3, number of men pronouns: 0), (number of pronouns: none). 

Also, in the longest text in the unit that involves human subject, which is number 1 in 

the magazine p. 96, the model of how to make ice-cream is a boy. 

In semantic roles, the same roles are shared between men and women, and both genders 

are active participants in the conversations. 

This unit, although slightly overrepresents women in pictures, it attributes similar roles 

to both genders.  

 

4. Text structure and ‘point’ (The general idea of the text) 

This text that is not about human topic attributes similar roles to both genders.  

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

The main focus of the unit is the products of different countries. It involves few human 

subjects, and their interactions are limited to conversations; longer pieces of text, such 

as the reading paragraphs and the chant, do not involve human subjects. Therefore, 

analysis of situation is limited to analysis of conversations, the magazine and the human 

pictures. Through these features of text, it is inferred that both genders are equally 
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presented and similar roles are attributed to them. At the same time, both genders are 

equally active in conversations.  

 

2. Intertextual context (the effect of previous text on the current text) 

Unlike all the previous units, this unit encourages equality in firstness. Unlike the 

previous unit, the project of this unit is modelled by a girl. Also, this unit’s chant does 

not involve human subjects, and therefore it cannot be compared to the previous unit. 

Yet, unlike the previous unit, this unit’s magazine’s involve both genders equally. 
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Backpack  1 2 3  

Unit no.  1 2 3 4 5 6 7 8 9 

Unit title: And the Record Goes On 

Criterion 1: visibility of men and women 

Number of men nouns  

Number of women nouns 

 

Number of men pronouns 

Number of women pronouns 

 

Number of pictorial representations for men 

Number of pictorial representations for women 

 

Criterion 2: women’s and men’s order of appearance 

Number of men appearing first 

Number of women appearing first 

 

Criterion 3: adjectives associated with each gender 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

12 

5 

12 

5 

2 

2 

 

 

12 

56 

3 
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Number of adjectives attributed to women 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Number of adjectives attributed to men 

Adjective 

Type (stereotypical/ 

non-stereotypical) 

Justification 

- - - 

0% stereotypical/ 0% non-stereotypical/ 0% undecided 

 

Criterion 4: women’s and men’s activities 

Key: S. stereotypical/ UD. undecided/ NS. Non-stereotypical 

Number of women’s activities 

Number of women’s domestic activities 

Activity Type  Justification 

- - - 

0 

 

0 

16 

0 
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0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s social activities 

Activity Type  Justification 

Commenting on a sport 

event (5) 

NS Both genders perform the same activity. 

Walking from school (1) NS Both genders perform the same activity. 

Asking a question (2) NS Both genders perform the same activity. 

Answering a question 

(2) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of women’s professional activities 

Activity Type Justification 

Working on a school 

project (2) 

NS There is no gender stereotype indicator. 

Presenting a school 

project (2) 

NS There is no gender stereotype indicator. 

10 

6 
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Making a chart (1) NS There is no gender stereotype indicator. 

Presenting a card (1) NS There is no gender stereotype indicator 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s activities 

Number of men’s domestic activities 

Activity Type  Justification 

- - - 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s social activities 

Activity Type  Justification 

Commenting on a sports 

event (6) 

NS Both genders perform the same activity. 

Walking from school (1) NS Both genders perform the same activity. 

Asking a question (3) NS Both genders perform the same activity. 

63 

0 

13 
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Answering a question 

(3) 

NS Both genders perform the same activity. 

0% stereotypical/ 100% non-stereotypical/ 0% undecided 

 

Number of men’s professional activities 

Activity Type Justification 

Being crowned as a 

winner (7) 

S Only men perform this activity. 

Giving a sentence 

about a picture card 

(1) 

NS There is no gender stereotype indicator. 

Working as sprinters 

(10) 

S Only men perform this activity. 

Playing badminton 

(2) 

S Only men perform this activity. 

Playing tennis (3) S Only men perform this activity. 

Swimming (2) S Only men perform this activity. 

Playing ice hockey 

(7)  

S Only men perform this activity. 

50 
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Ski jumping (3) S Only men perform this activity. 

Playing basketball 

(1) 

S Only men perform this activity. 

Riding bikes (4) S Only men perform this activity. 

Weightlifting (1) S Only men perform this activity. 

Being a gymnast (1) S Only men perform this activity. 

Proposing the 

revival of the ancient 

Olympics (1) 

NS It is a fact. 

Lighting the 

Olympic flames (2) 

S Only men perform this activity. 

High jumping (3) S Only men perform this activity. 

Playing volleyball 

(1) 

S Only men perform this activity. 

Diving (1) S Only men perform this activity. 

90% stereotypical/ 10% non-stereotypical/ 0% undecided 
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General comment:  

Type of 

activity 

Women Percentage Men Percentage 

Domestic 0% S 0% 0% S 0% 

NS 0% NS 0% 

UD 0% UD 0% 

Social 62.5% S 0% 21% S 0% 

NS 100% NS 100% 

UD 0% UD 0% 

Professional 37.5% S 0% 79% S 90% 

NS 100% NS 10% 

UD 0% UD 0% 

 

Criterion 5: women’s and men’s semantic roles  

Key: A. actor/ P. patient/ R. recipient/ E. experiencer/ B. beneficiary 

Men 

Situation Type of semantic role 
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A boy is shown a card by a girl, and he 

gives her a sentence about the picture in the 

card. 

P/A 

Number of actor roles 100% 

Number of patient roles 100%  

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 

Women 

Situation Type of semantic role 

A girl shows a boy a picture card and he 

gives a sentence about it. 

A 

Number of actor roles 

Number of patient roles 

Number of recipient roles 

Number of experiencer roles 

Number of beneficiary roles 

 

 

1 

1 

 

 

 

1 
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Interpretation 

Phase 1: From word level to text level 

1. Surface of utterance (nouns, pronouns, adjectives, and activities) 

In this unit, men nouns are twice more than women nouns. Almost all the nouns in this 

unit are proper nouns, except for two nouns that are king and man, which are men nouns. 

The same is for pronouns, men pronouns are twice more than women pronouns. Women 

pronouns are limited to she in the examples of the grammar focus, while men pronouns 

were in the examples as well as in the longer pieces of text such as the magazine, the 

chant and the main reading paragraphs. 

In regard to adjectives, this unit does not contain any adjectives that are directly 

attributed to men. Other adjectives that are meant for men are Norwegian immigrant, 

Kenyan runner and French educator. None of these adjectives are connoted to any 

stereotypes. 

In terms of activities, in this unit, men are much more active than women (men: 80%, 

women: 20%). Other than participating in conversations, women do not exist.  

 

2. Meaning of utterance (ideas extracted through order of appearance, speech acts, 

roles attributed to each gender) 

In conversations, both genders appear equally first. They both ask and answer 

questions. However, other than that, women do not exist. All athletic roles are attributed 

to men only, while women are shown as passively watching sport events that are men-

monopolised.  

 

3. Local coherence (ideas extracted through visibility of genders and their semantic 

roles) 
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Men are much more visible than women (men: 78%, women: 22%). In terms of nouns, 

men are overrepresented by 42% (men: 71%, women: 29%). This is the exact case for 

pronouns; men are overrepresented by 42% (men: 71%, women: 29%). Visually, men 

are overrepresented by 64% more than women (men: 82%, women: 18%). In this unit 

that is about sports, men are overrepresented than women. 

In terms of semantic roles, there is only one situation of interaction between genders; 

therefore, no conclusions or implications can be driven from it. 

 

4. Text structure and ‘point’ (The general idea of the text) 

Sports is the field of men only, and women are allowed to watch only. 

 

Phase 2: Textual situation 

1. Situation of text (topic, purpose of text, human subjects involved, relationship 

between human subjects) 

This unit about sports shows the field of sports as a men-exclusive field, maintaining a 

highly stereotypical image. This can be driven from the fact that there is almost no 

interaction between genders and men are highly overrepresented, while women are 

almost invisible and they perform no activities other that modelling the project and 

participating in conversations. 

 

2. Intertextual context (the effect of previous text on the current text) 

Like the previous unit, the project of this unit is modelled by a girl. However, this unit’s 

chant and magazine are unlike the previous unit; they include men only. 
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Appendix2:    Intertextual context: the gender of the main character in each activity 

 

Backpack 1 

unit no. unit title song 

reading 

passages 

little book chant project 

1 

From 

Morning 

to Night 

a man both women a man a woman 

2 

Helping 

Hands 

both both both a man a man 

3 Pen Pals both men a man a man both 

4 

Amazing 

Animals 

none none none none a man 

5 

Rain or 

Shine 

both both both none a woman 

6 

Our Five 

Senses 

both none a woman a man a man 

7 

A World 

of Food 

none none none a man a man 

8 In Shape! a man both both both a woman 

9 Puppets both both none both both 
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Backpack 2 

unit no. unit title song 

reading 

passages 

magazine chant project 

1 

Friends 

Old and 

New 

a man both both both a woman 

2 

It’s About 

Time 

a man both both both a man 

3 

At the 

World’s 

Table 

both both none both a woman 

4 

Take 

Care! 

both both men both a man 

5 

Animals 

Past and 

Present 

none none both none a man 

6 

In the Old 

Days 

both none both a man a woman 

7 It’s a Date both none both none a woman 
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8 

Hobbies 

are Fun 

none both men none both 

9 

Be 

Stylish! 

none both both a woman a woman 

 

Backpack 3 

unit no. unit title song 

reading 

passages 

magazine chant project 

1 

The 

Family 

Circle 

both women women a man a woman 

2 

What’s on 

TV? 

none none none a man a man 

3 Hands On none both both a man both 

4 

I’ll Take 

it! 

women none women women both 

5 

Travel 

Trouble 

none both men none a man 

6 In Touch both none women none a man 

7 
Put on 

Your 

both men both a man a man 
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Thinking 

Cap 

8 

Product 

and 

Process 

both none both none a woman 

9 

And the 

Record 

Goes On 

men men men men a woman 
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Appendix3: Results schedules and graphs 

Backpack (All)             

unit no. (All)             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  433 271 798 167 21 244 446 208 125 39 4 1 57 

Women 440 274 676 108 29 179 366 169 114 57 7 1 50 

Total 873 545 1428 267 49 420 799 353 230 92 11 2 102 

men % 49.6% 49.7% 54.1% 61.0% 42% 57.7% 54.9% 55.2% 52.2% 39.1% 36.4% 50.0%  

women % 50.4% 50.3% 45.9% 39.0% 58% 42.3% 45.1% 44.8% 47.8% 60.9% 63.6% 50.0%  

     

        
  

     

  

  

criterion 

1 criterion 2  criterion 3  criterion 4  

Men 1502 166 21 898 

Women 1390 109 29 714 

men % 52% 60.4% 42% 56% 

women % 48% 39.6% 58% 44% 

Total 2892 275 50 1612 
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Comparison of general results of each book 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Backpack 1 criterion 1 criterion 2  criterion 3  criterion 4       

Men 509 63 2 327      

Women 466 36 2 277      

men % 52% 64% 50% 54%      

women % 48% 36% 50% 46% 

Total 975 99 4 604 

 Backpack 2 criterion 1 criterion 2  criterion 3  criterion 4  

Men 515 74 15 305 

Women 473 37 22 235 

men % 52% 67% 41% 56% 

women % 48% 33% 59% 44% 

Total 988 111 37 540 

 Backpack 3 criterion 1 criterion 2  criterion 3  criterion 4  

Men 478 30 4 266 

Women 451 36 5 202 

men % 51% 45% 44% 57% 

women % 49% 55% 56% 43% 

Total 929 65 9 468 
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Backpack 1             

unit no. (All)             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  2-appearing first 

3-adjectives 

attributed  

 4-

domestic 

activities  4-social activities 

 4-

professional 

activities 5- actor roles 

5-

patient 

roles   

 5-recipient 

roles 

5- 

experiencer 

roles  5- beneficiary roles 

men  114 106 289 63 2 104 140 83 56 9 4  20 

women 103 96 267 36 2 70 132 75 47 20 6 1 15 

Total 217 202 556 99 4 174 272 158 103 29 10 1 35 

men % 52.5% 52.5% 52.0% 63.6% 50.0% 59.8% 51.5% 52.5% 54.4% 31.0% 40.0% 0.0%  

women 

% 47.5% 47.5% 48.0% 36.4% 50.0% 40.2% 48.5% 47.5% 45.6% 69.0% 60.0% 100.0%  

     
 

   
 

    

  

Criterion 

1 criterion 2  criterion 3  criterion 4  

  

men 509 63 2 327 

women 466 36 2 277 

men % 52% 64% 50% 54% 

women 

% 48% 36% 50% 46% 

total 975 99 4 604 
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Backpack 1             

unit no. 1             

              

Title 1-nouns 

 1-

pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-

adjectives 

attributed   

 4-

domestic 

activities 

 4-social 

activities 

 4-

professional 

activities 5- actor roles 

5-

patient 

roles   

 5-recipient 

roles 

5- 

experiencer 

roles  

5- 

beneficiary 

roles 

men  39 28 39 9 1 44 16 8 5 2   3 

women 24 46 40 5 1 24 16 8 5 3   2 

Total 63 74 79 14 2 68 32 16 10 5   5 

men % 61.9% 37.8% 49.4% 64.3% 50.0% 64.7% 50.0% 50.0%      

women 

% 38.1% 62.2% 50.6% 35.7% 50.0% 35.3% 50.0% 50.0% 

 

    

 

 

 

 

  

  criterion 1 

criterion 

2  criterion 3  criterion 4  

 

 

     

men 106 9 1 68       

women 110 5 1 48       

men % 49% 64% 50% 59%       

women  51% 36% 50% 41%       

total 216 14 2 116       
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Backpack 1                 

unit no. 2                 

                

Title 1-nouns  1-pronouns 

1- pictorial 

representations  2-appearing first 

3-

adjectives 

attributed  

 4-

domestic 

activities 

 4-social 

activities 

 4-

professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-

recipient 

roles 

5- experiencer 

roles  

5- 

beneficiary 

roles   

men  23 14 45 14   3 37 7 1 3     

women 19 10 43 10   8 37 5 1 2  3   

Total 42 24 88 24   11 74 12 2 5  3   

men % 54.8% 58.3% 51.1% 58.3%   27.3% 50.0%        

women % 45.2% 41.7% 48.9% 41.7%   72.7% 50.0%        

           
 

     

     
 

           

 

     

 

 

 

 

 

 

 

 

 

   

  

criterion 

1 criterion 2  criterion 3  

criterion 

4     

men 82 14 0 40    

women 72 10 0 45    

men % 53% 58%  47%    

women % 47% 42%  53%    

total 154 24 0 85    
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Backpack 1               

unit no. 3               

                

Title 1-nouns 

 1-

pronouns2 

1-pictorial 

representations  

2-

appearing 

first. 

3-

adjectives 

attributed 

to   

 4-

domestic 

activities 

 4-social 

activities 

 4-

professional 

activities 5- actor roles 

5-

patient 

roles    5-recipient roles 

5- 

experiencer 

roles  5- beneficiary roles 

men  5 32 48 8  27 29 11 12    2 

women 6 7 42 2  12 30 10 8  2  4 

Total 11 39 90 10  39 59 21 20  2  6 

men % 45.5% 82.1% 53.3% 80.0%  69.2% 49.2% 52.4%      

women 

% 54.5% 17.9% 46.7% 20.0%  30.8% 50.8% 47.6%      

 

 

 

   

 

      

 

  

                

  criterion 1 criterion 2  criterion 3  criterion 4             

men 85 8 0 67            

women 55 2 0 52            

men % 61% 80%  56%            

women  39% 20%  44%            

total 140 10 0 119            
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Backpack 1 
 

            

unit no. 4 
 

            

 
             

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-

domestic 

activities 

 4-social 

activities 

 4-

professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-

recipient 

roles 

5- 

experiencer 

roles  

5- beneficiary 

roles 

men  
 

5 11 3 
 

 8 3 4 1 
 

 2 

women 1 3 7 1 
 

 5 2 4 2 
 

 1 

Total 1 8 18 4 
 

 13 5 8 3 
 

 3 

men % 0.0% 62.5% 61.1% 75.0%   61.5% 60.0%      

women 

% 100.0% 37.5% 38.9% 25.0%   38.5% 40.0%      

  criterion1 criterion 2  criterion 3  criterion 4  
 

   
 

men 16 3 0 11 
 

   

women 11 1 0 7 
 

   

men % 59% 75% #DIV/0! 61% 
 

   

women 41% 25% #DIV/0! 39% 
 

    

total 27 4 0 18 
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Backpack 1             

unit no. 5             

              

Title 1-nouns 

 1-

pronouns 

1-pictorial 

representations  

2-appearing 

first 3-adjectives attributed  

 4-

domestic 

activities 

 4-social 

activities 

 4-

professional 

activities 

5- actor 

roles 

5-

patient 

roles   

 5-

recipient 

roles 5- experiencer roles  

5- 

beneficiary 

roles 

men  11 8 19 4  1 24 2 4  1  3 

women 14 3 20 3  3 20 4 5 3    

Total 25 11 39 7  4 44 6 9 3 1  3 

men % 44.0% 72.7% 48.7% 57.1%  25.0% 54.5% 33.3%      

women % 56.0% 27.3% 51.3% 42.9%  75.0% 45.5% 66.7%      

     
 

    
 

   

              

  criterion 1 criterion 2  criterion 3  criterion 4  

  

men 38 4 0 27 

women 37 3 0 27 

men % 51% 57%  50% 

women % 49% 43%  50% 

total 75 7 0 54 
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Backpack 1             

unit no. 6             

              

Title 1-nouns 

 1-

pronouns 1-pictorial representations  

2-

appearing 

first 

3-

adjectives 

attributed  4-domestic activities 

 4-social 

activities 

 4-

professional 

activities 

5- 

actor 

roles 

5-

patient 

roles   

 5-

recipient 

roles 

5- 

experiencer 

roles  

5- 

beneficiary 

roles 

men  4  34 4  3 15 12 9 1   3 

women 19 4 30 2  13 13 2 4 5 2 1  

Total 23 4 64 6  16 28 14 13 6 2 1 3 

men % 17.4% 0.0% 53.1% 66.7%  18.8% 53.6% 85.7%      

women % 82.6% 100.0% 46.9% 33.3%  81.3% 46.4% 14.3%      

              

      
 

  

criterion 

1 criterion 2  criterion 3  

criterion 

4   

men 38 4 0 30  

women 53 2 0 28  

men % 42% 67%  52%  

women % 58% 33%  48%  

total 91 6 0 58  
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Backpack 1              

unit no. 7              

               

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed 

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-

recipient 

roles 

5- 

experiencer 

roles  

5- beneficiary 

roles  

men  7  8 3  4 4 1 3 1   3  

women 1  6 2  2 5 1 4 2   1  

Total 8  14 5  6 9 2 7 3   4  

men % 87.5%  57.1% 60.0%  66.7% 44.4% 50.0%       

women % 12.5%  42.9% 40.0%  33.3% 55.6% 50.0%       

     
 

   
 

     

               

               

  criterion 1 criterion 2  criterion 3  criterion 4            

men 15 3 0 9           

women 7 2 0 8           

men % 68% 60%  53%           

women % 32% 40%  47%           

total 22 5 0 17           
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Backpack 1             

unit no. 8             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed 

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 5- actor roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  13 14 44 7  21 28  8 2   2 

women 6 12 37 9  14 24 3 8 2   3 

Total 19 26 81 16  35 52 3 16 4   5 

men % 68.4% 53.8% 54.3% 43.8%  60.0% 53.8% 0.0%      

women % 31.6% 46.2% 45.7% 56.3%  40.0% 46.2% 100.0%      

     

 

   

 

 

 

    

      

 

     

           

  

criterion 

1 criterion 2  criterion 3  criterion 4        

men 71 7 0 49       

women 55 9 0 41       

men % 56% 44%  54%       

women % 44% 56%  46%       

total 126 16 0 90       
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Backpack 1              

unit no. 9              

               

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first. 

3-adjectives 

attributed 

 4-domestic 

activities 

 4-social 

activities 

 4-

professional 

activities 5- actor roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles  

men  12 5 41 11 1 4 12 9 4 1   2  

women 14 11 42 2 1 2 11 8 4 2   1  

Total 26 16 83 13 2 6 23 17 8 3   3  

men % 46.2% 31.3% 49.4% 84.6% 50.0% 66.7% 52.2% 52.9%       

women 

% 53.8% 68.8% 50.6% 15.4% 50.0% 33.3% 47.8% 47.1%       

     
 

 

 
 

     

  criterion 1 criterion 2  criterion 3  criterion 4          

men 58 11 1 25         

women 67 2 1 21         

men % 46% 85% 50% 54%         

women 

% 54% 15% 50% 46%         

total 125 13 2 46         
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Backpack 2             

unit no. (All)             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- 

beneficiary 

roles 

men  156 112 247 74 15 88 191 26 36 10  1 21 

women 171 100 202 37 22 71 127 37 32 21 1  15 

Total 327 212 449 111 37 159 318 63 68 31 1 1 36 

men % 47.7% 52.8% 55.0% 66.7% 40.5% 55.3% 60.1% 41.3% 52.9% 32.3% 0.0% 100.0%  

women % 52.3% 47.2% 45.0% 33.3% 59.5% 44.7% 39.9% 58.7% 47.1% 67.7% 100.0% 0.0%  

     
 

   
 

      

     

  

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 515 74 15 305 

women 473 37 22 235 

men % 52% 67% 41% 56% 

women % 48% 33% 59% 44% 

total 988 111 37 540 
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Backpack 2             

unit no. 1             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed   

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 5- actor roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  25 10 38 10 8 1 29 3 4   1 3 

women 42 29 36 6 19 9 19 5 4 3   1 

Total 67 39 74 16 27 10 48 8 8 3  1 4 

men % 37.3% 25.6% 51.4% 62.5% 29.6% 10.0% 60.4% 37.5%      

women % 62.7% 74.4% 48.6% 37.5% 70.4% 90.0% 39.6% 62.5%      

     

 

 

 

      

 

 

              

  

criterion 

1 criterion 2  criterion 3  criterion 4           

men 73 10 8 33          

women 107 6 19 33          

men % 41% 63% 30% 50%          

women % 59% 38% 70% 50%          

total 180 16 27 66          
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Backpack 2 
 

           

unit no. 2 
 

           

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed 

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  41 45 43 24 3 29 37 4 4 3 
 

  

women 27 13 30 5 
 

13 10 1 3 
 

  4 

Total 68 58 73 29 3 42 47 5 7 3 
 

 4 

men % 60.3% 77.6% 58.9% 82.8% 100.0% 69.0% 78.7% 80.0%      

women % 39.7% 22.4% 41.1% 17.2% 0.0% 31.0% 21.3% 20.0%      

              

  

criterion 

1 criterion 2  criterion 3  criterion 4  
 

        

men 129 24 3 70 
 

        

women 70 5 0 24 
 

        

men % 65% 83% 100% 74% 
 

        

women % 35% 17% 0% 26% 
 

        

total 199 29 3 94 
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Backpack 2             

unit no. 3             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed 

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  4 10 21 8   18 3 4 3   2 

women 10 12 19 4   17 4 5 3   1 

Total 14 22 40 12   35 7 9 6   3 

men % 28.6% 45.5% 52.5% 66.7%   51.4% 42.9%      

women % 71.4% 54.5% 47.5% 33.3%   48.6% 57.1%  
 

   

     
 

        

              

          

     

 

 

     

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 35 8 0 21 

women 41 4 0 21 

men % 46% 67%  50% 

women % 54% 33%  50% 

total 76 12 0 42 
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Backpack 2             

unit no. 4             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-

appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  24 21 42 5 1 15 37 4 6 1   1 

women 10 17 28 7  15 16 2 2 1   5 

Total 34 38 70 12 1 30 53 6 8 2   6 

men % 70.6% 55.3% 60.0% 41.7% 100.0% 50.0% 69.8% 66.7%      

women % 29.4% 44.7% 40.0% 58.3% 0.0% 50.0% 30.2% 33.3%      

     

 

 

 

   

 

    

              

  

criterion 

1 criterion 2  criterion 3  criterion 4           

men 87 5 1 56          

women 55 7 0 33          

men % 61% 42% 100% 63%          

women % 39% 58% 0% 37%          

total 142 12 1 89          
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Backpack 2             

unit no. 5             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- 

actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- 

experiencer 

roles  

5- beneficiary 

roles 

men  4  17 5 1  13 3 3 1   2 

women 9 2 12 2 1  8 6 3 2   1 

Total 13 2 29 7 2  21 9 6 3   3 

men % 30.8% 0.0% 58.6% 71.4% 50.0%  61.9% 33.3%      

women % 69.2% 100.0% 41.4% 28.6% 50.0%  38.1% 66.7% 
 

    

              

  

criterion 

1 criterion 2  criterion 3  criterion 4  

  

men 21 5 1 16 

women 23 2 1 14 

men % 48% 71% 50% 53% 

women % 52% 29% 50% 47% 

total 44 7 2 30 
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Backpack 2             

unit no. 6             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- 

experiencer 

roles  

5- beneficiary 

roles 

men  5  26 4  7 18 3 3 1   4 

women 7  25 2 1 6 14 5 5 2   2 

Total 12  51 6 1 13 32 8 8 3   6 

men % 41.7%  51.0% 66.7% 0.0% 53.8% 56.3% 37.5%      

women % 58.3%  49.0% 33.3% 100.0% 46.2% 43.8% 62.5%      

         
  

   

              

     

 

 

     

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 31 4 0 28 

women 32 2 1 25 

men % 49% 67% 0% 53% 

women % 51% 33% 100% 47% 

total 63 6 1 53 
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Backpack 2 
 

           

unit no. 7 
 

           

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  14 9 19 5 
 

 19 
 

4 
 

  2 

women 26 14 16 2 1 
 

27 5 2 3 1 
 

 

Total 40 23 35 7 1 
 

46 5 6 3 1 
 

2 

men % 35.0% 39.1% 54.3% 71.4% 0.0%  41.3% 0.0% 
 

    

women % 65.0% 60.9% 45.7% 28.6% 100.0%  58.7% 
100.0%  

 

   

    

  

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 42 5 0 19 

women 56 2 1 32 

men % 43% 71% 0% 37% 

women % 57% 29% 100% 63% 

total 98 7 1 51 
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Backpack 2             

unit no. 8             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- 

actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  21 8 18 5 2 19 11 3 3 1   2 

women 19 1 14 6  17 10 1 3 2   1 

Total 40 9 32 11 2 36 21 4 6 3   3 

men % 52.5% 88.9% 56.3% 45.5% 100.0% 52.8% 52.4% 75.0%      

women % 47.5% 11.1% 43.8% 54.5% 0.0% 47.2% 47.6% 25.0%      

         
 

   
 

         

 

     

 

     

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 47 5 2 33 

women 34 6 0 28 

men % 58% 45% 100% 54% 

women % 42% 55% 0% 46% 

total 81 11 2 61 
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Backpack 2             

unit no. 9             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- 

actor 

roles 

5-

patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  18 9 23 8  17 9 3 5    5 

women 21 12 22 3  11 6 8 5 5    

Total 39 21 45 11  28 15 11 10 5   5 

men % 46.2% 42.9% 51.1% 72.7%  60.7% 60.0% 27.3%      

women % 53.8% 57.1% 48.9% 27.3%  39.3% 40.0% 72.7%      

     
 

        

         
 

     

 

 

     

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 50 8 0 29 

women 55 3 0 25 

men % 48% 73%  54% 

women % 52% 27%  46% 

total 105 11 0 54 
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Backpack 3             

unit no. (All)             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed 

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-

patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  163 53 262 29 4 52 115 99 33 20   16 

women 166 78 207 36 5 38 107 57 35 16   20 

Total 329 131 469 65 9 90 222 156 68 36   36 

men % 49.5% 40.5% 55.9% 44.6% 44.4% 57.8% 51.8% 63.5% 48.5% 55.6% #DIV/0! #DIV/0!  

women % 50.5% 59.5% 44.1% 55.4% 55.6% 42.2% 48.2% 36.5% 51.5% 44.4% #DIV/0! #DIV/0!  

         
  

   

      

 

      

      

  criterion 1 criterion 2  criterion 3  criterion 4   

men 478 29 4 266  

women 451 36 5 202  

men % 51% 45% 44% 57%  

women % 49% 55% 56% 43%  

total 929 65 9 468  
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Backpack 3 
 

           

unit no. 1 
 

           

 
             

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  72 12 56 8 3 4 6 3 4 2 
 

 3 

women 78 29 42 6 3 3 7 8 5 2 
 

 3 

Total 150 41 98 14 6 7 13 11 9 4 
 

 6 

men % 48.0% 29.3% 57.1% 57.1% 50.0% 57.1% 46.2% 27.3% 
 

    

women % 52.0% 70.7% 42.9% 42.9% 50.0% 42.9% 53.8% 72.7% 
 

    

      

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     

  criterion 1 criterion 2  criterion 3  criterion 4  

men 140 8 3 13 

women 149 6 3 18 

men % 48% 57% 50% 42% 

women % 52% 43% 50% 58% 

total 289 14 6 31 
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Backpack 3             

unit no. 2             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed   

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- 

beneficiary 

roles 

men  11 1 23 3  2 6 13 5 3   1 

women 12  23 5 1 1 7 11 4 1   4 

Total 23 1 46 8 1 3 13 24 9 4   5 

men % 47.8% 100.0% 50.0% 37.5% 0.0% 66.7% 46.2% 54.2%      

women % 52.2% 0.0% 50.0% 62.5% 100.0% 33.3% 53.8% 45.8%      

          
 

   

     
 

 

      

      

  

criterion 

1 criterion 2  criterion 3  criterion 4   

men 35 3 0 21  

women 35 5 1 19  

men % 50% 38% 0% 53%  

women % 50% 63% 100% 48%  

total 70 8 1 40  
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Backpack 3             

unit no. 3             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- 

actor 

roles 

5-patient 

roles   

 5-

recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  22 8 21 4  20 8 4 6 3   3 

women 35 19 19 8  23 8 3 6 3   3 

Total 57 27 40 12  43 16 7 12 6   6 

men % 38.6% 29.6% 52.5% 33.3%  46.5% 50.0% 57.1%      

women % 61.4% 70.4% 47.5% 66.7%  53.5% 50.0% 42.9%      

          
 

   

     
 

        

         

 

     

 

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 51 4 0 32 

women 73 8 0 34 

men % 41% 33%  48% 

women % 59% 67%  52% 

total 124 12 0 66 
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Backpack 3             

unit no. 4             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  7 1 21 3   15 10 5 2   3 

women 9 11 43 4   31 16 5 3   2 

Total 16 12 64 7   46 26 10 5   5 

men % 43.8% 8.3% 32.8% 42.9%   32.6% 38.5%      

women % 56.3% 91.7% 67.2% 57.1%   67.4% 61.5%      

     
 

   
 

    

              

              

  

criterion 

1 criterion 2  criterion 3  criterion 4           

men 29 3 0 25          

women 63 4 0 47          

men % 32% 43%  35%          

women % 68% 57%  65%          

total 92 7 0 72          
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401 
 

Backpack 3 
 

           

unit no. 5 
 

           

 
             

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  13 11 37 3 
 

2 33 6 4 4 
 

  

women 8 7 23 4 
 

4 15 2 4 
 

  4 

Total 21 18 60 7 
 

6 48 8 8 4 
 

 4 

men % 61.9% 61.1% 61.7% 42.9%  33.3% 68.8% 75.0% 
 

    

women % 38.1% 38.9% 38.3% 57.1%  66.7% 31.3% 25.0% 
 

    

 
    

 

    

 

   

 
     

 
       

  criterion 1 criterion 2  criterion 3  criterion 4  

  

men 61 3 0 41 

women 38 4 0 21 

men % 62% 43%  66% 

women % 38% 57%  34% 

total 99 7 0 62 
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Backpack 3             

unit no. 6             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- actor 

roles 

5-patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- 

beneficiary 

roles 

men  7 2 22 4  7 15 6 4 4   3 

women 10 7 17 1  4 12 5 3 3   1 

Total 17 9 39 5  11 27 11 7 7   4 

men % 41.2% 22.2% 56.4% 80.0%  63.6% 55.6% 54.5%      

women % 58.8% 77.8% 43.6% 20.0%  36.4% 44.4% 45.5%      

     
 

       
 

              

         

 

     

 

  

criterion 

1 criterion 2  criterion 3  criterion 4  

men 31 4 0 28 

women 34 1 0 21 

men % 48% 80%  57% 

women % 52% 20%  43% 

total 65 5 0 49 
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Backpack 3 
 

           

unit no. 7 
 

           

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 5- actor roles 

5-

patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  

5- beneficiary 

roles 

men  19 6 17 1 1 12 16 5 1 
 

  1 

women 6 
 

12 4 
 

1 11 2 4 2 
 

 2 

Total 25 6 29 5 1 13 27 7 5 2 
 

 3 

men % 76.0% 100.0% 58.6% 20.0% 100.0% 92.3% 59.3% 71.4% 
 

    

women % 24.0% 0.0% 41.4% 80.0% 0.0% 7.7% 40.7% 28.6% 
 

    

 
    

 

    

 

   

 
     

 
       

  criterion 1 criterion 2  criterion 3  criterion 4  

  

men 42 1 1 33 

women 18 4 0 14 

men % 70% 20% 100% 70% 

women % 30% 80% 0% 30% 

total 60 5 1 47 
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404 
 

 

Backpack 3             

unit no. 8             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities  4-social activities 

 4-

professional 

activities 

5- actor 

roles 

5-

patient 

roles   

 5-recipient 

roles 

5- experiencer 

roles  5- beneficiary roles 

men    9 1  5 3 2 3 1   2 

women 3  16 2 1 2 6 4 3 2   1 

Total 3  25 3 1 7 9 6 6 3   3 

men % 0.0%  36.0% 33.3% 0.0% 71.4% 33.3% 33.3%      

women % 100%  64.0% 66.7% 100.0% 28.6% 66.7% 66.7%      

     
 

  
 

     

              

          

     

 

 

     

  criterion 1 criterion 2  criterion 3  criterion 4  

men 9 1 0 10 

women 19 2 1 12 

men % 32% 33% 0% 45% 

women % 68% 67% 100% 55% 

total 28 3 1 22 
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Backpack 3             

unit no. 9             

              

Title 1-nouns  1-pronouns 

1-pictorial 

representations  

2-appearing 

first 

3-adjectives 

attributed  

 4-domestic 

activities 

 4-social 

activities 

 4-professional 

activities 

5- 

actor 

roles 

5-

patient 

roles   

 5-

recipient 

roles 

5- 

experiencer 

roles  

5- 

beneficiary 

roles 

men  12 12 56 2   13 50 1 1    

women 5 5 12 2   10 6 1     

Total 17 17 68 4   23 56 2 1    

men % 70.6% 70.6% 82.4% 50.0%   56.5% 89.3%      

women % 29.4% 29.4% 17.6% 50.0%   43.5% 10.7%      

         
 

    

     
 

        

          

     

 

 

 

 

 

 

 

     

  criterion 1 criterion 2  criterion 3  criterion 4  

men 80 2 0 63 

women 22 2 0 16 

men % 78% 50%  80% 

women % 22% 50%  20% 

total 102 4 0 79 
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